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Background and Core Research Objectives SAMN

l BACKGROUND ] l CORE RESEARCH OBJECTIVES ]
Children are spending more time online across social media, gaming, — Explore how online safety ecosystems can better
messaging, streaming, and connected devices than ever before. [ Q@ NEBaLR2yR (2 GKS NBIFIftAGASE 2

=) I
While digital platforms create opportunities for learning, creativity, and and experiences

connection, they also expose children to growing online safety risks.

These include inappropriate content, cyberbullying, scams, grooming,

exploitative interactions, and child sexual abuse material (CSAM). §@ Identify disconnects, unmet needs, and barriers in
parent and caregiver understanding, preparedness,

As online behaviors continue to evolve, parents, educators, technology and management of online risks

companies, policymakers, and chpdbtection organizations are
increasingly focused on understanding how to better protect children
while balancing privacy, independence, and healthy digital experiences. Generate insights to support the development of more
% effective education, communication, safety tools, and
T intervention approaches for families
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Methodology and Analytic Methods

I
METHODOLOGY ANALYTIC METHODS

&= B= A Generative Apowered adaptive probing for deeper insights
—_— @7 & ﬂ'& within the survey

A NLRassisted verbatim analysis for opended responses

Market Fieldwork Online survey with _ o _ o _
uUsS May 2026 n=1014 A Multi-agent Al strategic intelligence and insight synthesis platform
R : , A Latent class segmentation modeling combined with segreve!
innovate[vr} used as panel provider for this research preference analysis
A Ampliflyer Alug,ec! to generate communication platforms to action A MaxDiff prioritization modeling with cluster analysis
the research findings IR . xox o g o X
e ASNAOGSNI ylfeara dzaAy3d W2KyazyQ:
Sample Criteria . . : :
A _ _ _ A Gap and opportunity analysis to identify unmet needs,
Must have legal guardianship of children agek/6years of age disconnects, and areas for intervention and support
A Must live with these children at least part time A Allocationbased prioritization modeling using constasum
A Must make decisions about what their child is allowed / not exercise to quantify relative importance and decision tradis
allowed to do online across online safety factors

A Representative demographics of US parents with children in this

age group
U U
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In this report, data is sometimes shown by kegyoups defined as below

Tech Experience Online Risk Perceptions
Experienced Inexperienced High Moderate Low
A Regularly manage devices, apps, and A Rely on others to set up or manage A Very high risk A Moderate risk A Low risk
settings on my own technology for me A High risk A Very low risk
A Set up, customize, and troubleshoot A Can use devices and apps, but rarely
technology for myself and others change settings

A Can adjust basic settings

Focus on Online Safety Ages of Children in the Household
Minimal Basic Active Younger Children Only Both Older Children Only
A Have not given much A Pay attention to online A Very focused on online _ _ _ _ _ _
thought to online safety safety and have some safety and actively A Households with children =~ A Households with children =~ A Household with children
for children basic rules or controls in monitor or manage my _ 12 and under only in both the younger and 13 years or older only
A Somewhat aware of online place A OKAf RNByQa 2ytAyS | OuAgAradue older age groups
risks, but do not take Extremely proactive
iic actions to manage about onllng safety and
Speci take extensive steps to
them protect them online
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TECHNOLOGY AND
ONLINE BEHAVIOR
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SUMMARY: S MARXRKET
TECHNOLOGY AND ONLINE BEHAVIOR LANDSCAPE e

/| KAt RNBYQa RAIAGIf BafegtrebldooyyIgpability id Most parents are doing

broad, multidevice and expands an important divide. About a something to manage safety, but
with age. Smartphones, gaming third of parents have only basic the central challenge is not
devices, streaming devices and skills or rely on others for help, access to tools it is balancing
tablets are already creating a meaningful gap oversight with trust and privacy.

commonplace; as children get . between the complexity of That tension becomes more
older, smartphones, laptops an I OKAf RNByQa RAA3 N pran@usced as ghitire@ gty S
the broader connectedlevice LI NBYGaQ FFoAf Al 2 oldér-ayd-paréhts indtedsihgly
ecosystem become increasingly expect them to manage some

prominent. risk themselves.
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Connected tech devices are pervasive across households with kids S"' MARKET

INSIGHTS

DEVICES USED IN THE HOUSEHOLD A

95% .
87% 82% 82%
73%
57% 56%
32%
. =
Mobile phones / Smart TVs or Video Laptop / Desktop PCs Gaming Consoles / SIETTETENES @ Smart Speakers AR/ VR
. . - Tablets Wearable Fitness (e.g., Amazon Alexa, Webcams
Smartphones Streaming Devices Chromebooks Devices : p headsets
Devices oogle Home)
Ei 8
Ik = g —
/

Ut
- ]
‘ ° il VIS Pk
Base: Total 1014 " "

T1.Which of the following devices are used in your household?

Copyright © 2026. SA Market Insights



Device usage by children mirrors that of parents, although laptop usage, WA MARKET
smartwatches, and webcam use is relatively lower SAKSicnTs

DEVICES USED IN THE N\ DEVICES USED BY CHILDREN IN THE
HOUSEHOLD HOUSEHOLD

Mobile phones/Smartphone_ 95% _ 75%
Smart TVs or Video Streaming Devi_ 87% _ 74%

Laptop / Desktop PCs / Chromebo_ 82% _ 60%
Gaming Consoles / Devic_ 82% _ 74%

Tabicts I 7= I o

Smartwatches or Wearable Fitness Devi_ 57% - 29%
Smart Speakers (e.g., Amazon Alexa, Google H_ 56% - 36%
Webcams- 32% . 12%
AR / VR headsei 22% B 18%

Numbers inGreenindicates significant higher at 95% confidence level

Base: Total 1014
T1.Which of the following devices are used in your househ@®@®Vhich of the following devices are used by children in your household?
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The most common devices used by children are smartphones, gaming devices, g%MARKET
smart TVs; tablets are used by children earlier than other portable devices INSIGHTS

DEVICES USED BY CHILDREN IN THE HOUSEHBLD AGE CHILD STARTED USING OWN DEVICE h
Mobile phones/Smartphone_ 75% E& Smartphones ) @ Wearables ) B/ Tablets
Gaming Consoles / Devic{ N 74% 5 orunder| 10% 10% 30%
Smart TVs or Video Streaming Devi{ NN 749, 6c8 24% 26% 3504

rabiers I 6
64% 9¢10 29% 28% 27%

Laptop / Desktop PCs / Chromebod N 60%

11¢12 25% 27% 13%
Smart SpeakeKS-g-v Amazon Alexa, Google Hon- 36%
13¢ 15 26% 34% 15%
Smartwatches or Wearablee \IZl(t:rég- 29%
AR / VR headse . 18% 16 or older. 10% 13% 8%
Webcams. 12% ‘e Stt;éeir (I)?Wi 2% 1% 1%

Base: Totat 1014, Smartphone Use(s762, Wearables Usegs290, Tablets User648
T2.Which of the following devices are used by children in your houseA@d%, about what age did your child(ren) start using their own DEVICE?
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While tablet usage is more common among younger ages, usage of smartphoneé:: MASET
gaming devices, laptops and other smart devices increases with age of children A RSients

DEVICES USED BY CHILDREN IN THE HOUSEHOLD A

AGES OF CHILDREN IN THE HOUSEHOLD

e Younger Children Only' Both 6¢ 12 Yearsand *  Older Children Only
(12 or under)(A) 13¢ 17 YearsB) (13 or above)C)

Mobile phones / Smartphone_ 75% 60% 78%A 90%AB

Gaming Consoles / Devic— 74% 67% 80%A 75%A

Smart TVs or Video Streaming Devi_ 74% 71% 77% 73%

Tablets [ 64% 65%C 69%C 57%

Laptop / Desktop PCs / Chromebo_ 60% 47% 71%AC 649%A

Smart Speakers (e.g., Amazon Alexa, Google H_ 36% 26% 47%AC 35%A
Smartwatches or Wearable Fitness Devi- 29% 22% 39%AC 24%

AR / VR headsetllllll 18% 14% 22%A 17%

wWebcams[ill 12% 7% 15%A 13%A

Base: Total 1014, Age of Child: 12 or unde365, Both 612 years and 137 years; 356, 13 or above293 Letters inBLUEHndicates significant difference at 95% confidence level

T2.Which of the following devices are used by children in your household?
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Device usage tends to build, with those using less common devices likely to useg;’.-a\,\,\,m,(.zT
wider range of devices overall INSIGHTS

N\
DEVICES USED BY CHILDREN IN THE HOUSEHOLD
DEVICES USED BY CHILDREN IN THE HOUSEHOLD
Mobile Gaming Smart TVs or Tablets Laptop / Smart Smartwatches AR / VR Webcams
phones / Consoles / StVldEQ gﬁSktolobPCE /" Speakers  orWearable  headsets
Smartphones Devices reaming romebooks Fitness
OTHER DEVICES USE P )  Devices () D) (E) (F)  Devices(G) H) 0
Mobile phones / Smartphone SRR 75% 79% 79% 78% 83%BCD  83%BCD  83%BCD 84%D  91%BCDEFC
Gaming Consoles / Devicd I 74% 78% 79% 79% 81%A 85%ACD 83%A  92%ACDEFC 87%ACDE
Smart TVs or Video Streaming Devidi 749 77% 79%E 80%E 76% 87%ABDEG 79% 88%ABDEG 90%ABDEG
Tablets [ 64% 66% 69%A 69%A 68% T2%AE  TA%ABCE  71% 77%ABCE
Laptop / Desktop PCs / Chromebool i 60% 66%C 66%C 62% 64% 76%ABCD  79%ABCD  76%ABCD 90%ABCDFG
Smart Speakers (e.g., Amazon Ale_ 36% 0 o 0 0 o 0 0 0
Google Home) 6 40% 41% 42%A 41% 46%ABCD 65%ABCDEF 54%ABCDE 71%ABCDEF
Smartwatches or Wearab[')ee\':i'(t:’;?- 29% 32% 32% 31% 33%C  37%ABCD 529ABCDEF 41%ABCD 60%ABCDEF
AR / VR headsetil 18% 20% 22%AD 21%A 20% 22%AD  27%ABCDE  26%ACD 39%ABCDEF
webcams ] 12% 14% 14% 14% 14% 17%ABCD  23%ABCDE  24%ABCDE  26%ABCDE

Base: Total 1014, Mobile phones / Smartphone®62, Gaming Consoles / Devie@s1, Smart TVs or Video Streaming Devidd8, Tablets 648, Laptop / Desktop PCs / Chromebodki0,
Smart Speakers365, Smartwatches or Wearable Fitness Devi@®9, AR / VR headsetd79, Webcams117
T2.Which of the following devices are used by children in your household?
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About a third of parents have only basic tech skills or rely on others for support; gp MA ST

sources of help are online search and videos; 1 in 4 turn to their kids for help

TECHNOLOGY EXPERIENCE

| set up, customize, and troubleshoot technol
32%
for myself and other

| regularly manage devices, apps, and setting- 36%
my own

| can adjust basic settings (e.g., priv

0
notifications) 10%

| can use devices and apps, but rarely cha. 10%
settings

| rely on others to set up or manage technology . 11%
me

Base: Total 1014

INSIGHTS

TECHNOLOGY HELP SEEKING BEHAVIOR )

Online search (e.g., Googl_ 50%
Online videos or tutorials (e.g., YouTut_ 48%
| usually figure it out on my OWI_ 41%

Customer support (e.g., company help or te
support) - 30%

A spouse or partne\- 30%
My child(ren) [N 27%

Friends, colleagues, or other family memb(- 27%
An expartner / exspousel 2%

L R2yQi dzad 3%

T4.Which of the following best describes your experience with technology (e.g., devices, apps, sating$)en you need help with technology (e.g., devices, apps, settings), who or what do you typically turn to for help?
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To help with technology, parents with both younger and older kids in the home are
more likely to turn to online search or videos, and tech support; as the age of kid§5;A MA=RKET
Increases, the more likely parents are to turn to their kids for tech help

TECHNOLOGY HELP SEEKING BEHAVIOR A

AGES OF CHILDREN IN THE HOUSEHOLD

e Younger Children Only' Both 6¢ 12 Yearsand *  Older Children Only
(12 or under)(A) 13¢ 17 YearsB) (13 or above)C)

Online search (e.g., Goog|| N 50% 45% 58%AC 47%
Online videos or tutorials (e.g., YouTuli Rl 48% 47% 57%AC 40%
| usually figure it out on my ow/[ N 41% 41% 43% 39%
Customer support (e.g., company help or tech supp N 30% 28% 35%AC 27%
A spouse or partne N 30% 34%C 30% 24%
My child(ren) [ 27% 18% 30%A 36%A
Friends, colleagues, or other family memb_ 27% 24% 29% 28%
An expartner / exspouse] 2% 3% 2% 3%
L R2y Qi dzad 3% 5%0B 1% 3%

Base: Total 1014, Age of Child: 12 or unde865, Both 612 years and 137 years; 356, 13 or above293 Letters inBLUENdicates significant difference at 95% confidence level

T5.When you need help with technology (e.g., devices, apps, settings), who or what do you typically turn to for help?

Copyright © 2026. SA Market Insights 13




Parents are confident in their abilities to set up parental controls, although about —.-:n ma=ker
1 in 4 would need help SANScHT=

N\
PARENTAL CONTROL CAPABILITY
-y,
| would not know where to start
4%
N
| could do it with help from a trusted person
11%
\
| could do it with instructions from the solution provider
= a 12% P
" PARENTAL -
CONTROL -
| can set up basic controls on my own
R 32% g g
PASSWORD \
k _ “ 400/0 | can set up and customize advanced controls on my own

Base: Total 1014
R2.Which of the following best describes your ability to set up parental controls or safety settings on devices or appsHa(yeniy?
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Nearly all parents use at least some type of tools to manage online safety, aIthOLgJ-_l- MA ST
1 in 10 do not (most of whom have never tried) A RSianTs

N\

CURRENT USE OF TOOLS

| do not use any tools an

have not tried any 8%

| do not use tools becausl 0
ikSe R2yol*™Ba2N] 68¢¢

| use basic budin controls
(e.g., screen time limits
| use multiple tools but in a limited wa- 23%

| actively use and customize multip- 38%
tools to manage safet 0

Base: Total 1014
Bl2 KAOK 2F (G(KS F2tt2gAy3 o0Sai RSaAONAROGSE &2dzNJ OdzNNBy il dzaS 2F G22ta G2 YIrylFr3S &2dNJ OKAtft RNByQa 2yt AyS OlABAGRK
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The #1 challen e when it comes to managing the online safety of children is p—
5 yO)\y IKS OKAf ROA LINKGF O8 6AGK YOARESINN
ONLINE SAFETY MANAGEMENT CHALLE\N SINGLE BIGGEST CHALLENGE A
.t ryOAy3 vYe OKAt R 36% B 21%
a8 OKALR GKAYI éha\)}e?hggamgé{/etsli-gl- 26% - 1%
Children resist or find ways around contr(JN 26% B 10%
| trust my children to manage themselv{llIl 26% B 14%
Lack of knowledge about available todlll 19% N 5%
Too timeconsuming to monitor / manag- 19% I 5%
Differences in opinion with other adults managing their saf- 17% I 5%
Tools are too complicated to set up or u- 15% l 4%
Lack of effective tool Il 14% N 4%
Unsure what risks to prioritiz@ 13% N 4%
Noneg no challengeJllll 17% B 17%

Base: Total 1014
B22 KIF 4 FNB GKS YIAy OKIFtfSy3aSa &2dz TH3OKADK ERYHESBSYS AAdNKOKAAKRENBPOAAAASAVS OKITFESYRS &2dz FIOS Ay YIyl3Ay3d &2dz2NJ OKAf RNJ
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The greater parents perceive the risk to their children online, the more likely they
are to find several challenges: child resists or evades controls lack of knowledgE5;A MARKET
about available tools, timeconsuming to monitor, and tools are too complicated

ONLINE SAFETY MANAGEMENT CHALLENGES A

RISK PERCEPTIONS

N N N

Lty OAy3 Y OKAt RO 36% 37% 38% 31%

aé OKALR Gdg ri\oty have the)\slé{eraé)ver&gl'_ Zies 29%C 21% 21
Children resist or find ways around contrdilllll 26% 30%C 27%C 19%
| trust my children to manage themselvellllllll 26% 27% 25% 26%
Lack of knowledge about available toiill 19% 23%C 19%C 13%
Too timeconsuming to monitor / manag@ll 19% 22%C 18% 14%
Differences in opinion with other adults managi T%th- 17% 18% 16% 14%
Tools are too complicated to set up or ulill 15% 20%BC 14% 10%
Lack of effective tool ] 14% 14% 17%C 10%
Unsure what risks to prioritiz{j 13% 11% 17%AC 9%

Noneg no challengellll 17% 13% 16% 25%AB

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Risk Perceptions: HigB33, Moderate 467, Low 214 Statements in bold are Top 3 single biggest challenges
B22 KF i FINB GKS YIAy OKIFIfftSy3asSa e2dz TH3OKADK ¥YRYHELYS AAJNKOKAAREBEEQdAAACAVSOKFTESYRS &2dz T OS Ay YIylF3aAay3 &2dNJ OKAf RNJ
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As the age of kids in the house increases, so does the challenge of balancing th e% MA
privacy with monitoring and trusting kids to manage their online safety themselv INSIGHTS

ONLINE SAFETY MANAGEMENT CHALLENGES A

AGES OF CHILDREN IN THE HOUSEHOLD

e Younger Children Only' Both 6¢ 12 Yearsand *  Older Children Only
(12 or under)(A) 13¢ 17 YearsB) (13 or above)C)

e YyOAY3 Y& OKAt RO 36% 31% 39%A 40%A

ag OKALR ﬁdg ri\oty have thexsngeaé)ver&gk_ 26% 26% 32%C 20%
Children resist or find ways around contrdilllll 26% 22% 32%AC 24%

| trust my children to manage themselvelllllll 26% 20% 29%A 30%A

Lack of knowledge about available toiill 19% 20% 21% 15%

Too timeconsuming to monitor / manag@ll 19% 18% 22%C 15%
Differences in opinion with other adults managi 1%ty B 7% 17% 19%C 13%
Tools are too complicated to set up or ulill 15% 13% 20%AC 12%

Lack of effective tool ] 14% 15% 16% 12%

Unsure what risks to prioritiz{j 13% 12% 17%AC 10%

Noneg no challengellll 17% 19%B 12% 19%B

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Age of Child: 12 or unde865, Both 612 years and 137 years; 356, 13 or above293 Statements in bold are Top 3 single biggest challenges
B22 KI i FNB GKS YIAYy OKIttSyasa &2dz TE3OEADK YRFYHEARYS AAdNKOKAARNEBPQHAAFCEVSOKITESYRS &2dz FIHOS Ay YEylF3IAy3I &2dNJ OKAE RNJ
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Parents take a wide range of actions to keep their kids safe online, with the most _
common being to talk to their kids about safety and requiring kids to get their &5 A MAZKET

approval before downloading apps / purchases nEEnT=

ONLINE SAFETY MANAGEMENT ACTIONS TAKEN

N\

Talk regularly with my children about online saf i I 45%

Require my children to get my approval before downloading apps or mg 41%
purchase 0

Set rules about which apps, games, or websites are alloj I 37%
az2yAlu2N) Y& OKAft RNSyII 37%
Use parental control software or ap I 36%
Set rules about when or how long my child can be on[ll 34%
Use builtin device controls (e.g., screen time, app restrictiof I 33%
/] KSO1 Y& OKAf RNBYIE 33%
Restrict or disable certain features (e.g., chat, location shalj ll 33%
/| KSO1 Yeé OKA (I 31%
Use content filters or safe search settinf [l 29%
Keep devices in shared / common areas of the hdilllIIl 26%

NonecL R2y Qi OdzZNNBy it & 6%

Base: Total 1014 R 3 o R o
YIEYylF3S é&2dz2NJ OKAf RNByQa 2ytAyS al¥Suek

B42 KAOK 2F G(G(KS F2ftt26Ay3 | OGA2yas AT Lyeés R2 @&2dz OdzNNByidte GF1S8 G2
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Parents who are tech savvy take a wider range of actions when it comes to mang{/&MARKET
0KSANI OKAf RNByQa 2yfAyS al FfSae INSIGHTS

ONLINE SAFETY MANAGEMENT ACTIONS TAKEN A

TECH EXPERIENCE

N N\
TOTAL ExperiencedA) Inexperienced B)

Talk regularly with my children about online safdii GG 45% 48%B 37%

Require my children to get my approval before n(:g\l:\:%ogﬂ%% aaspep_ 41% 24%3 34%
Set rules about which apps, games, or websites are alloj I 37% 42%RB 28%
a2yAli2Nl Y& OKAft RNSy I 37% 429%B 27%

Use parental control software or ap i 36% 40%B 28%

Set rules about when or how long my child can be on( I 34% 38%B 27%

Use builtin device controls (e.g., screen time, app restrictio | N 33% 36%B 27%
/| KSO1 Y& OKAf RNBy I 33% 35% 29%

Restrict or disable certain features (e.g., chat, location sharj I 33% 36%B 26%
/| KSO1 Yé OKAft{ I 31% 32% 30%

Use content filters or safe search settin [ I 29% 32%B 23%

Keep devices in shared / common areas of the hdlll 26% 30%B 18%

NonecL R2y Qi Odz2NNBy it e [l 6% 5% 7%

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Tech Experience: Experienc®8d, Inexperienced325 _ ~ o ] o R 3 o R o
B42 KAOK 2F (GKS F2fft2gAy3a | OlA2yazr AT lyéd3s R2 &2dz OdaNNByidfe GF1S G2 YrylFr3aS &2dN) OKAf RNByQa 2ytAyS arfsSiaek
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The actions parents take to manage online safety are similar regardless of the ages
of the kids in the house; parents of older kids are less likely to use buaildevice S A MAZKEL
controls, restrict certain features, or keep devices in shared areas

ONLINE SAFETY MANAGEMENT ACTIONS TAKEN A

AGES OF CHILDREN IN THE HOUSEHOLD

e Younger Children Only' Both 6¢ 12 Yearsand *  Older Children Only
(12 or under)(A) 13¢ 17 YearsB) (13 or above)C)

Talk regularly with my children about online safdii GG 45% 44% 42% 49%

Require my children to get my approval before n(:g\l:\:%ogﬂ%% aaspg_ 41% 429% A4%C 36%
Set rules about which apps, games, or websites are alloj I 37% 38% 39% 35%
a2yAli2Nl Y& OKAft RNSy I 37% 38% 38% 34%

Use parental control software or ap i 36% 39% 37% 32%

Set rules about when or how long my child can be on( I 34% 34% 35% 34%

Use builtin device controls (e.g., screen time, app restrictio | N 33% 36%C 37%C 26%
/| KSO1 Y& OKAf RNSBSy I 33% 27% 35%A 39%A

Restrict or disable certain features (e.g., chat, location sharj I 33% 35%C 37%C 25%
/| KSO1 Yé OKAft{ I 31% 29% 33% 32%

Use content filters or safe search settin [ I 29% 30% 29% 28%

Keep devices in shared / common areas of the hdlll 26% 31%C 27%C 19%
NonecL R2y Qi Odz2NNBy it e [l 6% 4% 4% 9%AB

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Age of Child: 12 or unde365, Both 612 years and 137 years; 356, 13orabove?93 ~ . o R 3 o R o
B42 KAOK 2F (GKS F2fft2gAy3a | OlA2yazr AT lyéd3x R2 &2dz OdaNNByidfe GF1S G2 YrylFr3aS &2dN) OKAf RNByQa 2ytAyS arfsSiaek
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I OKANR UKAY]l A0Qa KAIKfEfe fA1Ste uKéSZ\- IWAOKA f
content without certain people seeing it INSIGHTS

LIKELIHOOD CHILD HAS PRIVATE ACCOUNT A

Somewhat likely Not very likely

Very likely 19%

Not likely at all

Extremely likely

| know my child has a
second private account

Has Already or
Extremely / Very Likely 32%

Base: Totat 1014
B5.How likely do you think it is that your child(ren) has a second / private account (e.g., on an app, email, etc.) seti@ey camtent without certain people seeing it?
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The hlgher the perceived online risk, the more likely parents are to think their chi MASKET
KFa | LINAGLGS FOO2dzyd a2 OSNIEFAY LISSPARE G

LIKELIHOOD CHILD HAS PRIVATE ACCOUNT A
RISK PERCEPTIONS

N N N

Has already / Extremely / Very Like- 32% 45%BC 29%C 18%
| know my child has a second private accol 2% 3% 3% 2%
Extremely lielyfJii 14% 27%BC 7% 7%
Very likely 16% 15%C 19%C 9%
Somewhat likely 19% 15% 23%A 18%
Not very likely  17% 14% 19% 17%
Not likely at all S 32% 26% 29% AT%AB

Letters inBLUEHNdicates significant difference at 95% confidence level
Base: Total 1014, Risk Perceptions: HigB33, Moderate 467, Low 214

B5.How likely do you think it is that your child(ren) has a second / private account (e.g., on an app, email, etc.) seti@ey camtent without certain people seeing it?

Copyright © 2026. SA Market Insights
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Another parenj IS m st often involved when it comes to decisions about thelr mABIET.
OKAt RNBYQa 2YftAyS alfSde FyR o W=7 N ¢

>l h L{ Lb+h[+95 Lb /I1L[5Q{ hb[Lb9 {!C9¢,

Another parent or guardian in the same househ(_ 46%

My child(ren) themselve:- 29%

A parent or guardian in a different househo- 24%
School or school policie- 19%
Other family members- 18%
Caregiver. 7%
Counselor. 7%

No one else; just me - 15%

Base: Total 1014
B12.Who else is involved in decisions about online safety for your child(ren) / what your child(ren) is allowed or not atloed.t@ctivities, bedtime/curfew, online access, gaming, etc.)?
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While 3 in 10 parents say they generally agree with other adults in how to keep kids

safe online, when differences arise, this typically results in one person making thE5;A MA=KET
decision or discussing to come to an agreement

HOW DIFFERENCES ARE RESOLVED A

32% 31%
20%
0
8% 50 20
- | —
I make the final We generally agre: We discuss It depends on the The otherparent/ 2 S R2y Qd I €
decision so thisis notan  differences and situation guardian makes th resolve differences
issue come to a joint final decision ~ and might handle
agreement things differently

.asS 0¢K2aS Ay@g2f SR Ay86KS OKAfRQa 2yfAyS alrFSGeoy ¢20ltf
B13.How do you typically resolve differences in opinion with others involved in decisions about online safety for yadrenchild(
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Parents with older kids are less likely to resolve differences themselves and are %@KMMKET
likely to discuss issues and come to a joint agreement INSIGHTS

HOW DIFFERENCES ARE RESOLVED A

AGES OF CHILDREN IN THE HOUSEHOLD

e Younger Children Only' Both 6¢ 12 Yearsand *  Older Children Only
(12 or under)(A) 13¢ 17 YearsB) (13 or above)C)

| make the final decisio- 32% 34%C 36%C 25%

We generally agree so this is not an is- 31% 36%B 23% 35%8B

We discuss differences and come to a joint agreen- 20% 16% 23%A 22%
It depends on the situati0|l 8% 7% 9% 9%
The other parent / guardian makes the final decisl 5% 5% 5% 6%

2S R2y Q0O lftglea NBaz2t g

0, 0 0, 0
things differently 3% 3% 4% 3%

Letters inBLUEHNdicates significant difference at 95% confidence level
a8 o0¢K2aS8S Ayodz2t SR A y860 Kgd of Olilld: 12RuBdB21yHoth §1Syeatstafd3-A78yearc 318218 dr hbove231
B13.How do you typically resolve differences in opinion with others involved in decisions about online safety for yadrenchild(
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sA MARKET
INSIGHTS
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SUMMARY: 5 N
COMMUNICATIONS INSIGHTS

Online safety is part of the Parents are discussing a broad The communication dynamic
family conversation, but range of risks, particularly changes as children age. Parents
frequency does not necessarily strangers, speaking up when remain the expected first line of
equal structure. Six in ten have something feels wrong, personal disclosure, but older children are
regular or scheduled discussions, information, scams and content increasingly expected to turn to

sharing. More teckconfident . friends, and conversations
parents tend to cover a wider become more likely to originat
range of topics. with the child rather than the
parent.

yet only about a third describe
their approach as setting clear
rules and expectations.
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6 in 10 say they have regular or set discussions with their children about online c.::A mazxcer
safety and appropriate behavior SA KSianTs

FREQUENCY OF COMMUNICATIONS WITH CHILD A

51%

28%
0
11 Yo o
3%
] —
We have a set meetini  We have ongoing/  We have occasional Only when something Never
time to discuss (e.g., regular conversations conversations comes up
every week, every
month)

-y~ N

Base: Total 1014
B6.How often do you talk with your child(ren) about online safety and appropriate online behavior?
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Only a third of parents set clear rules with their children about what they can and5 MA ST
cannot do online, and many have no specific approach to the topic AnsicHrs

CONVERSATION APPROACH A

| set clear rules and expectations about what is allov 36%

I have open conversations and encourage them to make good deci 28%

I monitor and guide their behavior as needit 20%

| mainly step in when issues ari:. 9%
| rely on my child(ren) to manage their own behavl 4%

| do not typically address this directI 2%

Base: Total 1014
B8.Which of the following statements best describes how you approach conversations about online safety with your child(ren)?
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Parents cover a wide range of topics with their children, topped by caution when 2.-:an ma=icer
Interacting with strangers online and talking to a trusted adult if something feels éP INSIGHTS

TOPICS DISCUSSED WITH CHILD A

Being cautious when interacting with strangers onlij G 49%
Talking to me or another trusted adult if something feels wrd i N 48%
Not sharing personal informatio [ I 46%
Recognizing scams, fake messages, or suspiciousii N 45%
Risks of sharing photos, videos, or personal confi 45%
Risks of people pretending to be someone <N 44%
What to do if they see inappropriate or upsetting contcj [ NEENGEGEGEGNG 44%
The importance of privacy settings and account sec NG 42%
Managing screen time or balancing online / offline activiti GGG 41%
How to handle bullying or negative interactions onli{ [ GG 21%

Being respectful to others onlin | 40%

| have not discussed online safety topics with my child(li 2%

Base: Total 1014
B7.Which of the following topics, if any, have you discussed with your child(ren) regarding online safety?
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Techier parents also discuss a wider range of topics with their children regardingc.::a ma=zcer
online Safety SA NSiahTs

TOPICS DISCUSSED WITH CHILD A

TECH EXPERIENCE

N N\
TOTAL ExperiencedA) Inexperienced B)

Being cautious when interacting with strangers on| [ 49% 52%B 41%
Talking to me or another trusted adult if somet\kllvipgnge_ 48% 51043 42%
Not sharing personal informatio [ 46% 49%5B 39%

Recognizing scams, fake messages, or suspiciou N 45% 48%B 38%
Risks of sharing photos, videos, or personal confillllll 45% 49%B 37%
Risks of people pretending to be someone < 44% 48%B 34%

What to do if they see inappropriate or upsetting contcllll 24% 48%B 34%
The importance of privacy settings and account secUlllI 42% 46%B 34%
Managing screen time or balancing onggﬁv/it?gfsli_ 41% 24%5 3504

How to handle bullying or negative interactions onlij il 41% 44%B 35%
Being respectful to others onlinj Il 40% 43%B 34%

| have not discussed online safety to&jﬁa(\;\gtnr“ 204 20 204

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Tech Experience: Experienc®89, Inexperienced325
B7.Which of the following topics, if any, have you discussed with your child(ren) regarding online safety?
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Parents are more likely to discuss some topics with older children: online interaction
with strangers, not sharing personal info, recognizing scams, risks of sharing S AMAZKET
personal content, others pretending to be someone else, and bullying

TOPICS DISCUSSED WITH CHILD A

AGES OF CHILDREN IN THE HOUSEHOLD

e Younger Children Only' Both 6¢ 12 Yearsand *  Older Children Only
(12 or under)(A) 13¢ 17 YearsB) (13 or above)C)

Being cautious when interacting with strangers onl| | 49% 45% 44% 59%AB
Talking to me or another trusted adult if somet\kllvipgnge_ 48% 45% 49% 520
Not sharing personal informatio I 46% 42% 41% 56%AB
Recognizing scams, fake messages, or suspiciou N 45% 38% 45%A 54%AB
Risks of sharing photos, videos, or personal conjiilliii 45% 44% 42% 50%B
Risks of people pretending to be someone < 44% 39% 44% 50%A
What to do if they see inappropriate or upsetting contcllll 24% 45% 44% 41%
The importance of privacy settings and account secUlllI 42% 38% 46%A 42%
Managing screen time or balancing onggﬁ \//it?gfsli_ 41% 39% AT%AC 38%
How to handle bullying or negative interactions onlij il 41% 35% 42% 46%A
Being respectful to others onlinj Il 40% 40% 40% 41%
I have not discussed online safety to(mﬁa (\péitnr“ 204 30 1% 3%

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Age of Child: 12 or unde365, Both 612 years and 137 years; 356, 13 or above293
B7.Which of the following topics, if any, have you discussed with your child(ren) regarding online safety?

Copyright © 2026. SA Market Insights 33




Very few believe their child woulehot come to them if they experienced somethln%AMARKET
concerning online INSIGHTS

LIKELIHOOD TO COME TO PARENT WITH ISSUE A

They would probably come to me

They woulddefinitely cometo me They might come to me

They would probably not come to me

They woulddefinitely notcome to me

Definitely / Probablyg 76%

Base: Total 1014
B9.How likely do you think your child(ren) is to come to you if they experience something concerning online?
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Half of conversations about online safety are considered routine, followed by the
child bringing up a question, or seeing something in the news; nearly all think thesty; A MARKET

child would tell someone about a concerning experience
) WHO WOULD CHILD TELL

WHAT PROMPTS CONVERSATIONS
Me / a parent or guardiar_ 67%

Routine parenting conversatio_ 49%
Friend [N 30%
My child brings it up / has questio_ 44%
Family member (other than parents / sibling- 30%

N

Something | saw in the news or me 41%
sibling [ 20%

SO el EpPeiEe 1 ensine Chi- S Teacher / school counselor or administratiil 19%

Another trusted adult (e.g., coach, family frien- 19%

Something that happened to my chi- 22%
Report it through the app / game / et(- 14%

School or external guidan(- 22%
Police or other authorities- 12%

L r2yod deLnortte B ow
A help line or other support servic. 11%

Something elsei 1% No onel 304

Base: Total 1014
B10.If your child(ren) experienced something concerning online, who do you think they are most likelyB&alVhat prompts conversations about online safety with your child(ren)?
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Conversations are more likely to be brought up by older kids when they have CA MARKET
ques‘“ons INSIGHTS

WHAT PROMPTS CONVERSATIONS A

AGES OF CHILDREN IN THE HOUSEHOLD

e Younger Children Only' Both 6¢ 12 Yearsand *  Older Children Only
(12 or under)(A) 13¢ 17 YearsB) (13 or above)C)

Routine parenting conversation_ 49% 48% 49% 50%

My child brings it up / has questior| I 44% 39% AT%A 48%A
Something | saw in the news or mec_ 41% 41% 44% 39%
Something that happened to another chi- 31% 30% 32% 30%
Something that happened to my chi\- 22% 21% 26%C 19%
School or external guidanclil 22% 21% 29%AC 15%

L RzyQi deLnortte B ow 9% 9% 10%
Something else| 1% 1% 1% 0%

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Age of Child: 12 or unde365, Both 612 years and 137 years; 356, 13 or above293
B11.What prompts conversations about online safety with your child(ren)?
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Parents with older kids are more likely to say their kids would tell a friend if
something concerning happened online, while those with younger and older KidsE5 A MARKET
I NE Y2NB fA{1Stée G2 at 0KSe@QR uGaSftf | aAof A

N\

WHO WOULD CHILD TELL
AGES OF CHILDREN IN THE HOUSEHOLD

e Younger Children Only' Both 6¢ 12 Yearsand *  Older Children Only
(12 or under)(A) 13¢ 17 YearsB) (13 or above)C)

Me / a parent or guardiar 67% 71%B 63% 67%

Friend [ 30% 22% 33%A 38%A

Family member (other than parents / siblind i 30% 31%C 35%C 24%
Sibling I 20% 13% 29%AC 19%A

Teacher / school counselor or administral- 19% 16% 23%A 18%
Another trusted adult (e.g., coach, family frierils 19% 18% 23%C 16%
Report it through the app / game / etdil 14% 13% 16% 13%

Police or other authoritie. 12% 10% 14% 12%

A help line or other support servi(. 11% 8% 17%AC 7%

No onell 3% 2% 3% 4%

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Age of Child: 12 or unde365, Both 612 years and 137 years; 356, 13 or above293
B10.If your child(ren) experienced something concerning online, who do you think they are most likely to tell?

37
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SUMMARY: S MARXRKET
APPS AND PLATEORMS e

/| KAt RNBYy Qa I LILJ S O2 a aschilérahaet older, the Allowing potentially risky apps is
broadly mirror those of their management model shifts from generally a conscious traetdf
parents, but with important control toward negotiated rather than a lack of awareness.
differences: gaming is independence. Parents of older Trust in the child is the leading
disproportionatelyskewed to children are more likely to justify rationale, followed by

children, while Al,

betting/prediction and
relationship apps currently skew
more toward parental use.

confidence that controls or the
family itself can manage the
riskt highlighting the
Importance of solutions that
enable participation rather than
simply block it.

potentially risky platforms base
on trust, socialization and
independence/privacy, while
relying less heavily on parental
controls.
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While most app usage among children follows Parental use, a few differences exist,
with Gaming disproportionately higher among children and Al, Gambling / Predlc&p)a\mggﬁ;
and relationship apps more common among Parents

APPS USED h

Used By Parents Used By Kids

Messagin_ 96% _ 82%
N I -
Private Messagin- 29% - 22%
Betting/Prediction [ 49% B 20%
Relationshipl 31% | FEZ

92%

Base: Total 1014
U2ag¢ U20a.Which of these do you, personally, use on a regular bas&s; U20b.Which of these does your child(ren) use on a regular basis?
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Children using specific types of apps / platforms are likely to have parents who use.
the same platforms; only gaming apps have somewhat lower use among parent

MARKET
INSIGHTS

TYPES OF APPS / PLATFORMS USED
APPS USED BY KIDS

N\

apps usen oy Pare I e BT T B vewme eesmen O
Social Media[ NN 000  100% 100% 100% 100% 100% 100% 100%
Gaming [N 76% 77% 80%A 80%A 86%ARC 99%ABCD  99%ABCD  99%ABCD
Messaging| I 96% 96% 97%A 98%AB 98%A 100% 100%ABCD  99%ABC
A N 51% 83% 83% 85%AB 95%ABC 99%ABCD 98%ABC 98%ABCD
Private MessagindJill 29% 30% 31%A 33%AB 43%ABC  96%ABCDFG  T6%ABCD  85%ABCDF
Betting/Prediction- 49% 51% 52%A 55%AB 65%ABC 93%ABCD 100% 95%ABCD
Relationship- 31% 33% 34%A 36%AB 45%ABC 86%ABCDF  80%ABCD  96%ABCDEF

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Social Medig 958, Gaming; 934, Messaging 833, Al 621, Private Messaging228, Betting / Predictioq 207, Relationship 182
U2a¢ U20a.Which of these do you, personally, use on a regular ba$&s;, U20b.Which of these does your child(ren) use on a regular basis?
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Snapshot: Social Media Platforms

S MARKET
INSIGHTS

AWARENESS USED BY PARENT USED BY CHILDRE

YouTube [N 94%
Facebook [N 94%

Instagram I 90%
TikTok NN 839%
Snapchat Social Media Il 381%
X (Twitter) [ 75%
Pinterest I 69%
Reddit [N 63%
Twitch I 56%
Threads I 52%
Tumblr I 40%
Lemon8 [l 18%

Kick Il 16%

BeRealll 10%

I 84%
I 84%
I 66%
I 62%
B 37%
N 39%

B 29%

B 26%

M 13%

M 14%

I 5%

I 3%

| 2%

| 1%

SOCIAL MEDIA PLATFORMS

I 2%
N 44%
I 47%
I 57%
I 36%
M 17%

M 14%

B 9%

M 12%

B 8%

| 2%

| 2%

| 2%

| 1%

N\

Perceived Risk

27% 1%

17% 1% 35%
16% 2% 36%
15% 2% 32%
15% 3% 30%
15% 7% 31%
33%

23% 11%

17% 17%

20% 17%

14% 22%

18% 23%

15% 18% 22%

14% 17%

m Very low risk = Low risk = Not sure

Moderate risk

34% 16%
23%

24%

25%

25%

20%

7% 28% 7%
29% 17%
32% 17%

34% 15%

28% 13%
28% 10%

21%

34% 18%

High risk m Very high risk

Base: Total 1014, Awareness: YouTub@58, Facebook956, Instagram 912, TikTok 899, Snapchat823, X (Twitter) 762,Pinterest- 695, Reddit 637, Twitch- 570, Threads 532, Tumblr 406, Lemon8 184, Kick 164, BeReal 105
U1.Which of the following social media content / platforms have you heard of before tddagAWhich of these do you, personally, use on a regular bas&?Which of these does your child(ren) use on a regular basis?,
U3.When it comes to online safety for your child(ren), how risky do you consider each of the following platforms?
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S MARKET
INSIGHTS

As children get older, use of these social media platforms increases

N\

SOCIAL MEDIA PLATFORNISED BY CHILDREN
AGES OF CHILDREN IN THE HOUSEHOLD

o Younger Children Only *  Both 6¢ 12 Years and 13 Older Children Only (13"
(12 or under)(A) ¢ 17 YearsB) or above)(C)

YouTube N 82% 79% 87%AC 79%
TikTok NN 57% 41% 65%A 68%A
Instagram I 47% 27% 62%AC 53%A
Facebook N 44% 29% 54%A 51%A
Snapchat; Social Mediallliiill 36% 20% 46%A 45%A
X (Twitter) Il 17% 11% 24%AC 14%
Pinterest Il 14% 8% 17%A 17%A
Twitch Il 12% 10% 17%AC 9%
Reddit M 9% 7% 11%A 8%
Threads 8% 4% 10%A 10%A
Lemon8l 2% 1% 2% 3%
Tumblr | 2% 2%C 3%C 0%

Kickl 2% 2% 1% 1%

BeReal 1% 0% 2% 1%

None of thesell 4% 9%BC 1% 2%

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Age of Child: 12 or unde365, Both 612 years and 137 years; 356, 13 or above293
U2b.Which of these does your child(ren) use on a regular basis?

43
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The perceived risk associated with social media platforms is higher among parerés_.- [P p—
with young children INSIGHTS

SOCIAL MEDIA PLATFORNPERCEIVED RISK (VERY HIGH / HIGH RISK) A

AGES OF CHILDREN IN THE HOUSEHOLD

o Younger Children Only *  Both 6¢ 12 Years and 13 Older Children Only (13"
(12 or under)(A) ¢ 17 YearsB) or above)(C)

Snapchat N 47% 53%8B 42% 46%
TikTok NN 46% 51%B 42% 45%
Kick I 43% 46% 47% 30%
X (Twitter) I 41% 49%BC 34% 39%
Instagram I 40% 47%BC 39% 33%
Facebook N 39% 49%BC 33% 37%
Tumblr I 31% 35% 25% 31%
Reddit I 30% 37%BC 25% 27%
Twitch I 28% 32% 27% 27%
BeRealllllll 26% 41%C 24% *
YouTubellll 25% 30%BC 23% 22%
Threads Il 24% 27% 23% 23%
Lemong8 I 24% 32%C 21% 16%
Pinterest Il 14% 16%C 15%C 8%

Letters inBLUEHNdicates significant difference at 95% confidence level

Base (Those aware of social media platforms): Baserrak): Totak (105958), Age of Child: 12 or undg(32-341), Both €l2years and 137 years; (46-344), 13 or above (*27-278) * Indicates low base less than 30
U3.When it comes to online safety for your child(ren), how risky do you consider each of the following platforms?
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Snapshot: Messaging Platforms SAMAZSEL

MESSAGING PLATFORMS h

\
AWARENESS USED BY PARENT USED BY CHILDRE Perceived Risk

Messenger (Faceboo I 86% D 1% B 1% [ 10% IS T7 R L) 37% 17% 13%
whatsApp [ 80% B 3% B 3% 7% 31% 17% 14%
Snapchat Messaging [N 75% B 32% B 35% R 15% 3% 32% 22% 21%
FaceTime N 69% B 33% B 29% R 28w 4% 30% 13%  [JFREL
Google Meet [N 61% B 25% B 4% DEAE 2% 5% 31% 15% 11%
iMessage [ 57% B 2% B 5% E 2% 5% 30% 12% [JED
piscord [N 54% B 15% B 7% A 19% 9% 32% 18% 16%
Telegram [ 53% B 2% B 1% 10% 29% 19% 14%
signal [l 20% | 4% | 2% N 18% 13% 31% 17% 11%
Marco Polof| 7% | 2% | 1% 14% 32% 11% [JEL

m Very low risk m Low risk = Notsure = Moderate risk ' High risk mVery high risk

Base: Total 1014, Awareness: Messenger (Facebe@k)1, WhatsApp 812, Snapchat757, FaceTime704, Google Meet617, iMessage 576, Discord 549, Telegram 539, Signal 202, Marco Pole 76
U4.Which of the following messaging, communications, or chat platforms have you heard of before Wsy¥hich of these do you, personally, use on a regular bas&®Which of these does your child(ren) use on a regular basis?,
U6.When it comes to online safety for your child(ren), how risky do you consider each of the following platforms?
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Messaging platform use increases as the age of the kids increases SAMARKET

MESSAGING PLATFORMSSED BY CHILDREN A

AGES OF CHILDREN IN THE HOUSEHOLD

o Younger Children Only *  Both 6¢ 12 Years and 13 Older Children Only (13"
(12 or under)(A) ¢ 17 YearsB) or above)(C)

Messenger (Faceboo Il 41% 28% 47%A 48%A
Snapchat Messagingl 35% 22% 39%A 469%A
WhatsApp I 31% 25% 46%AC 20%
FaceTimeclll 29% 28% 27% 34%B
iMessagellllll 25% 21% 30%A 24%

Discord Il 17% 11% 21%A 19%A

Google Meetlll 14% 11% 21%AC 9%
Telegraml 11% 12%C 15%C 5%

Signal| 2% 2%C 2%C 0%

Marco Polo| 1% 2% 2% 1%

None of theselll 14% 24%BC 8% 10%

Not sure| 3% 2% 3% 3%

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Age of Child: 12 or unde365, Both 612 years and 137 years; 356, 13 or above293
U5b.Which of these does your child(ren) use on a regular basis?
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Risk of using messaging apps is perceived to be higher among parents with CyA MasKET
younger children INSIGHTS

MESSAGING PLATFORMMERCEIVED RISK (VERY HIGH / HIGH RISK) A

AGES OF CHILDREN IN THE HOUSEHOLD

o Younger Children Only *  Both 6¢ 12 Years and 13 Older Children Only (13"
(12 or under)(A) ¢ 17 YearsB) or above)(C)

Snapchatlll 43% 50%BC 37% 40%
Discord I 34% 39% 34% 29%
Telegram I 33% 36% 31% 33%
WhatsApp I 31% 40%BC 26% 26%
Messenger (Facebool- 31% 38%BC 29% 23%
Signal [l 29% 37%C 27% 21%
Google Meetllll 26% 29%C 27% 20%
FaceTimel 25% 30%C 26% 18%
iMessagellll 22% 26% 19% 19%

Marco Pololll 18% 30% * *

Letters inBLUEHNdicates significant difference at 95% confidence level

Base (Those aware of messaging platforms) {méx): Totak, (76-871), Age of Child: 12 or undg(30-302), Both 612 years and.3-17 years; (*25-303), 13 or above (*21-266) * Indicates low base less than 30
U6.When it comes to online safety for your child(ren), how risky do you consider each of the following platforms?
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Snapshot: Gaming Platforms CHAMAZSEL

GAMING PLATFORMS h

Minecraft [N 84% | EXS B 5% 17% 3% 31% 9%

Call of Duty [N 83% B 2% B e 12% 5% 32% 18%

Fortnite [N 82% | L B 0% 13% 5% 37% 13%

Roblox [ 79% B 0% B 6 10% 4% 28% 18%

Grand Theft Auto (GTANNII 76% B a4 B s0% 11% 4% 30% 20%
NS Gsavr\]/:t?:sh_ 71% B =% B s 20% 4% 28% 5 5%
Among U 43% | EZ B 6% 11% 9% 31% 13%
steam [ 33% B 2% B 0% 14% 10% 33% 9%

m Very low risk m Low risk = Notsure = Moderate risk ' High risk mVery high risk

Base: Total 1014, Awareness: MinecrafB851, Call of Duty843, Fortnite- 833, Roblox 805, Grand Theft Auto (GTA)69,Nintendo Games / Switctv22, Among Us438, Steam 339
U7.Which of the following gaming platforms or games have you heard of before tod&aAWVhich of these do you, personally, use on a regular ba$g&® Which of these does your child(ren) use on a regular basis?,
U9.When it comes to online safety for your child(ren), how risky do you consider each of the following platforms?
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Roblox is used at similar levels regardless of the age of the children, while
Nintendo is more likely to be used by younger children; other gaming apps tend @54 MA=KET
Increase with age

GAMING PLATFORMY®SED BY CHILDREN A

AGES OF CHILDREN IN THE HOUSEHOLD

o Younger Children Only *  Both 6¢ 12 Years and 13 Older Children Only (13"
(12 or under)(A) ¢ 17 YearsB) or above)(C)

Roblox I 56% 54% 58% 55%
Minecraft [ 55% 48% 64%AC 52%
Fortnite [ 49% 38% 55%4A 56964
Call of Duty[l 36% 27% A4%A 39%A
Nintendo Games / Switc- 34% 36%C 39%C 27%
Grand Theft Auto (GTAREE 30% 22% 33%A 35%A
Among Uslill 16% 13% 20%A 16%
steam [l 10% 7% 13%A 10%
None of thesel 5% 7%B 3% 5%

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Age of Child: 12 or unde365, Both 612 years and 137 years; 356, 13 or above293
U8b.Which of these does your child(ren) use on a regular basis?
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Most of these gaming apps are perceived to be higher risk among parents with CA MARKET
younger children INSIGHTS

GAMING PLATFORM®ERCEIVED RISK (VERY HIGH / HIGH RISK) A

AGES OF CHILDREN IN THE HOUSEHOLD

o Younger Children Only *  Both 6¢ 12 Years and 13 Older Children Only (13"
(12 or under)(A) ¢ 17 YearsB) or above)(C)

Grand Theft Auto (GTARIN 37% 41%C 39%C 29%
Roblox [ 36% 43%BC 33% 32%

Call of Duty| I 27% 3506BC 25% 22%

Fortnite [ 22% 25% 20% 22%

Among Uil 19% 25%C 18% 13%

Minecraft [l 17% 21%C 17% 14%

steam [l 17% 20% 18% 13%

Nintendo Games / Switclil| 11% 11% 12% 10%

Letters inBLUEHNdicates significant difference at 95% confidence level

Base (Those aware of gaming platforms) @miax): Totak (339-851), Age of Child: 12 or unde(123-292), Both 612 years and 3-17 years; (130-306), 13 or above (86-254)
U9.When it comes to online safety for your child(ren), how risky do you consider each of the following platforms?
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Snapshot: Anonymous Chat and Friend Finding Apps SA N et

ANONYMOUS CHAT / FRIEND FINDING APPS A

\
AWARENESS USED BY PARENT USED BY CHILDRE Perceived Risk

Kik [l 29% N 9% | 6% 16% 8% 24% 23%
Whisper [l 17% N 8% N 7% 21% 2% 33% 20%
Monkey [l 15% N 8% § 7% 20% 1% 28% 16%

Yubo [l 15% } 7% I 6% 28% 1% 28% 16%

wink [l 13% I 7% | 5% 23% 6% 27% 23%

omeTVIl 12% I 5% l 5% 22% 2% 30% 16%

wizz ] 11% | 5% | 4% 19% 2% 32% 15%

Tor / Onion Browsefll 11% § 5% | 3% 14% 4%  21% 18%

Emerald Chafl] 11% | 5% | 4% 22% 2% 35% 17%

m Very low risk = Low risk = Not sure = Moderate risk = High risk m Very high risk

Base: Total 1014, Awareness: KilR90, Whisper 176, Monkey 152, Yube 148, Wink- 132,0meT\t 123, Wizz 113, Tor / Onion Browsetl11, Emerald Chatl08
U10.Which of the following messaging apps have you heard of before toddya.Which of these do you, personally, use on a regular basisih.Which of these does your child(ren) use on a regular basis?,
U12.When it comes to online safety for your child(ren), how risky do you consider each of the following platforms?
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Anonymous chat and friend finding apps are more likely to be used in families Wig%\MARKET
a range of ages INSIGHTS

ANONYMOUS CHAT / FRIEND FINDING ABBED BY CHILDREN A

AGES OF CHILDREN IN THE HOUSEHOLD

o Younger Children Only *  Both 6¢ 12 Years and 13 Older Children Only (13"
(12 or under)(A) ¢ 17 YearsB) or above)(C)

Whisper ll 7% 6%C 12%AC 2%
Monkey B 7% 6% 9%C 4%

Kik ll 6% 5% 7% 5%

Yubo i 6% 5%C 10%AC 1%

Wwink |l 5% 5%C 8%C 1%
OmeTVH 5% 5%C 8%C 1%
Emerald Chafl 4% 4%C 7%C 1%
Wizz | 4% 4%C 6%C 1%

Tor / Onion Browsel 3% 4% 3% 1%
None of thesellll 23% 27% 21% 20%
Not surell 4% 4% 4% 6%

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Age of Child: 12 or unde365, Both 612 years and 137 years; 356, 13 or above293
U11b.Which of these does your child(ren) use on a regular basis?
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Snapshot: Artificial Intelligence A MATKET

ARTIFICIAL INTELLIGENCE TOOLS A

\
AWARENESS USED BY PARENT USED BY CHILDRE Perceived Risk

ChatGP TN 84% BN 60% BN 44% PR 28% 0 4% 30% 13%
Google GeminillIE 78% B 51% B 32% 5% 31% 10%
Microsoft Copilot NN 56% B 26% B 14% 6% 29% 10%
Claude I 39% B 14% B % 6% 33% 9%
Snapchat My Al 28% B % B 1% s 2% 4% 33% 16%
Character. Al 25% B % I 5% pEs 28% 0 5% 29% 14%
capcutl tools [l 24% B 3% l 6% 6% 30% 8%
DALL-Ell 13% | 3% | 2% 7% 33% 10%
Midjourney [l 11% | 4% | 3% s 3% 3% 33% 13%
Replikall 7% | 2% | 2% Ess 2% 3% 25% 21%
Janitor Alll 7% | 2% | 2% s 2% 2% 24% 15%
Stable Diffusionfl 5% | 1% | 1% s 2% 4% 33% 13%

m Very low risk m Low risk = Notsure = Moderate risk ' High risk mVery high risk

Base: Total 1014, Awareness: ChatGP850, Google Gemini790, Microsoft Copilot568, Claude 395, Snapchat My AR88,Character.A 252, CapCut Al tool®46, DALL-EL36, Midjourney 115, Replika 72, Janitor Al 66, Stable Diffusion52
U13.Which of the following Artificial Intelligence (Al) tools have you heard of before tddaga, Which of these do you, personally, use on a regular bdasiet).Which of these does your child(ren) use on a regular basis?,
U15.When it comes to online safety for your child(ren), how risky do you consider each of the following platforms?
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Usage of common Al platforms is most common in households with a range of CoA MARKET
OKA f RN\By.Qé I 3 S a INSIGHTS

ARTIFICIAL INTELLIGENCE TOG&ED BY CHILDREN A

AGES OF CHILDREN IN THE HOUSEHOLD

o Younger Children Only *  Both 6¢ 12 Years and 13 Older Children Only (13"
(12 or under)(A) ¢ 17 YearsB) or above)(C)

ChatGPTHEN 44% 32% 59%AC 40%A
Google Gemin N 32% 23% 45%AC 28%
Microsoft Copilotllill 14% 10% 19%A 14%
Snapchat My Al 11% 7% 14%A 12%A
Claude® 7% 8% 8% 5%
CapCut Al tool# 6% 5% 8% 5%
Character. Al 5% 5% 7%C 3%
Midjourney I 3% 4% 3% 2%
DALL-H 2% 2% 3% 1%
Replikal 2% 2% 2% 1%
Janitor All 2% 2% 2% 0%
Stable Diffusiorl 1% 3%B 1% 1%
None of thesellll 24% 39%BC 15% 17%
Not sure Il 9% 6% 6% 16%AB

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Age of Child: 12 or unde365, Both 612 years and 137 years; 356, 13 or above293
U14b.Which of these does your child(ren) use on a regular basis?

54
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Perceived risk of Al platforms is similar regardless of the age of the children CIA MARKET

ARTIFICIAL INTELLIGENCE TORERCEIVED RISK (VERY HIGH / HIGH RISK) A

AGES OF CHILDREN IN THE HOUSEHOLD

o Younger Children Only *  Both 6¢ 12 Years and 13 Older Children Only (13"
(12 or under)(A) ¢ 17 YearsB) or above)(C)

Janitor Al 29% * 21% *
Replika I 28% 30% 23% *
Snapchat My A 25% 28% 23% 26%
Character. Al 23% 30% 18% 22%
Stable Diffusiorillill 21% * * *
ChatGPTHIM 21% 22% 19% 22%
Midjourney Il 20% 27% 16% *
DALL-EI 17% 24% 13% 15%
Google Geminlll 16% 19% 15% 14%
Microsoft Copilotll 16% 18%C 19%C 10%
CapCutl tools [l 15% 14% 17% 15%
Claude @ 15% 17% 14% 13%

Letters inBLUEHNdicates significant difference at 95% confidence level

Base (Those aware of artificial intelligence tools) {max): Totak, (52-850), Age of Child: 12 or unde(*20-303), Both 612 years and 147 years; (*24-300), 13 or above (*5-247) * Indicates low base less than 30
U15.When it comes to online safety for your child(ren), how risky do you consider each of the following platforms?
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Snapshot: Relationship / Personal Apps SA N e T

RELATIONSHIP / PERSONAL APPS A

\
AWARENESS USED BY PARENT USED BY CHILDRE Perceived Risk

Tinder [ 62% B 1% I 5% 9% 6%  14% 19%
OnlyFans| I 51% B 8% I 4% 5% 5%  15% 19%

Plenty of Fish[ S 46% B s% | 4% 9% 7%  14% 20%
Bumble [N 42% 7% I 4% W% 7% 19% 22%

Grindr [ 39% I 5% | 3% 6% 6%  16% 20%

Match [ 38% | 5% | 4% T 1% 7% 18% 21%
Hinge [ 32% 7% | 4% 15% 4%  16% 19%

okcupid Il 31% I 5% | 3% 10% 5% 22% 19%

Badoo [l 18% J 6% | 4% 14% 7% 22% 18%

Coffee Meets Bagelllj 15% f 6% I 5% TN 1% 6% 29% 19%

m Very low risk = Low risk = Not sure = Moderate risk = High risk m Very high risk

Base: Total 1014, Awareness: Tinde633, OnlyFans518, Plenty of Fistd64, Bumble 430, Grindr 391, Match- 388, Hing - 324, OkCupid315, Badoo 185, Coffee Meets Bagel57
U16 Which of the following relationship/ personal apps have you heard of before tddaya,Which of these do you, personally, use on a regular ba$ish.Which of these does your child(ren) use on a regular basis?,
U18.When it comes to online safety for your child(ren), how risky do you consider each of the following platforms?
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Risk is perceived higher for younger children for most of these relationship / CoA MARKET
personal apps INSIEHTS

RELATIONSHIP / PERSONAL APERCEIVED RISK (VERY HIGH / HIGH RISK) A

AGES OF CHILDREN IN THE HOUSEHOLD

o Younger Children Only *  Both 6¢ 12 Years and 13 Older Children Only (13"
(12 or under)(A) ¢ 17 YearsB) or above)(C)

OnlyFansi 72% 76%B 62% 77%B

Grindr [ 69% 75%B 61% 71%

Tinder [ 67% 70%B 58% 72%B

Plenty of FisHiEE 65% 70%5 58% 66%
Bumble [N 61% 66%8B 54% 64%

Hinge [ 60% 67%5B 44% 70%B

Match [ 59% 63% 55% 59%

okCupid I 58% 66%C 56% 50%

Badoo [ 49% 54% 44% 49%

Coffee Meets Bag il 44% 48% 35% 58%B

Letters inBLUEHNdicates significant difference at 95% confidence level

Base (Those aware of relationship / personal apps)-fnair): Totak (157-633), Age of Child: 12 or undge(54-225), Both €l2years and 147 years; (72-208), 13 or above (31-200)
U18.When it comes to online safety for your child(ren), how risky do you consider each of the following platforms?
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Snapshot: Betting, Prediction and Real Money Platforms A MAZEL

BETTING / PREDICTION / REAL MONEY PLATFORMS A

\
AWARENESS USED BY PARENT USED BY CHILDRE Perceived Risk

DraftKingS- 64% . 30% I 10% 6% 25% 19% 21%
cancuel [ = - ED ] o 20% 199
s [ = B | T 1954 20

11% I 5% 13% 4% 24% 20% 19%

Caesars Sportsboo- 35% I
Kalshi. 28% I 8% I 4% 13% 7% 24% 17% 18%

Polymarket . 21%

8% I 5% 10% 3% 24% 22% 19%

m Very low risk m Low risk = Notsure = Moderate risk ' High risk mVery high risk

Base: Total 1014,Awareness: DraftKings49, FanDuel609, BetMGM 483, Caesars SportsbooB55, Kalshi 287,Polymarket 212
U19.Which of the following betting/ prediction / real money platforms have you heard of before tadaga, Which of these do you, personally, use on a regular bas&. Which of these does your child(ren) use on a regular basis?,

U21.When it comes to online safety for your child(ren), how risky do you consider each of the following platforms?
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BETTING / PREDICTION / REAL MONEY PLATEQFR¥S BY CHILDREN A

AGES OF CHILDREN IN THE HOUSEHOLD

o Younger Children Only *  Both 6¢ 12 Years and 13 Older Children Only (13"
(12 or under)(A) ¢ 17 YearsB) or above)(C)

Draftkingsil| 10% 11%C 14%C 5%
FanDuellll 9% 8% 14%AC 5%

BetMGM [l 7% 6%C 13%AC 2%

Caesars Sportsbocl 5% 4% 8%AC 3%
Polymarketl] 5% 506C 8%C 2%
Kalshifl 4% 5% 5% 3%

None of these] I 54% 55%8 48% 59%B

Not sure | 5% 3% 5% 6%

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Age of Child: 12 or unde365, Both 612 years and 137 years; 356, 13 or above293
U20b.Which of these does your child(ren) use on a regular basis?
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BETTING / PREDICTION / REAL MONEY PLATEGRRIGEIVED RISK (VERY HIGH / HIGH RISK) A

AGES OF CHILDREN IN THE HOUSEHOLD

o Younger Children Only *  Both 6¢ 12 Years and 13 Older Children Only (13"
(12 or under)(A) ¢ 17 YearsB) or above)(C)

41% 43% 37% 46%

Polymarket

40% 42% 38% 41%

DraftKings

Caesars Sportsboc- 39% 43% 34% 43%
BetMGM - 39% 44% 34% 40%
FanDueI- 39% 40% 36% 40%
Kalshi- 35% 37% 29% 40%

*Note: There is no significant difference among age groups at 95% confidence level

Base (Those aware bétting / prediction / real money platformgjnin-max): Totak, (212-649), Age of Child: 12 or undge(76-228), Both 612 years and 1-37 years; (99-229), 13 or above (37-196)
U21.When it comes to online safety for your child(ren), how risky do you consider each of the following platforms?
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Snapshot: App / Platform UsageParents

S MARKET
INSIGHTS

O0O0OOOOOOCCOOBOO

(Yo ok )

YouTubem— 3400
TikTok n— 2%
Roblox s 30%
Minecraft | 34%
Fortnite mm 33%
Instagram m— (6%
Facebooknee— 84%
ChatGP T 60%
e 71%
Call of Duty=— 42%
Snapchatms 37%
mm— 32%
Nintendo Games / Switcm 30%
Google Gemin = 51%
—— 43%
Grand Theft Auto (GT/mm 34%
mmm 33%
mm— 32%
mm 15%
X (Twitter) mmm 39%
Among UsE 9%
Microsoft Copilotmmm 26%
Pinterest mmmm 29%

0 Social Media Messaging e Gaming

Base: Total 1014
U2ac¢ U20a.Which of these do you, personally, use on a regular basis?

Copyright © 2026. SA Market Insights

APPS / PLATFORMS USED BY PARENT

— 25%
Twitch = 13%
220
Snapchat My Am 8%
DraftKingsms== 30%
Steamm 12%
FanDue|mmm 27%
Reddit mmm 26%
Threadsmm 14%
Claudemm 14%
BetMGM mm 17%
Whisper® 8%
Monkey ®m 8%
CapCut Al tool®m 8%
Kik m 9%
Yubom 7%
Tinderm 11%
Character.Am 7%
Coffee Meets Bage 6%
Wink ® 7%
Caesars Sportsboom 11%
Polymarket®m 8%
OmeTVE 5%

e Anonymous chat / Friend finding 6 Artificial Intelligence

00000000000 OC00CCOBOODE

POOOHOOOPPOO0OPRRROO0000

6 Relationship / Personal

OnlyFans® 8%
Emerald Cham 5%
Bumble® 7%
Kalshim 8%
Wizzm 5%
Badoo® 6%
Hinge® 7%
Match B 5%
Plenty of Fishm 8%
OkCupide 5%

Tor / Onion Browsel 5%
Grindr ® 5%
Midjourney 1 4%
DALL-B 3%
Lemon8i 3%
Tumblr® 5%
Replikal 2%
Kick! 2%

1 4%

Janitor All 2%

1 2%

Stable Diffusion 1%
BeReal 1%

e Betting / Prediction / Real Money

N\




S MARKET
INSIGHTS

Snapshot: App / Platform UsageChildren

APPS / PLATFORMS USED BY CHILDREN A

(1) YouTuben— 320/ = 14% (6 OnlyFanst 4%
(1) TikTok m— 57 % (1) Twitch = 12% (4] Emerald Chal 4%
(3] ROb|0x n— 56% = 11% (6) Bumble® 4%
€) Minecraft n— 55% (5) Snapchat My Am 11% (7) Kalshil 4%
® Fortnite . 49% (7] DraftKingsm 10% (4] Wizz 1 4%
(1) Instagram m—47% ® Steamm 10% (6] Badoo! 4%
(1) Facebookmmmmmmm 44% (7] FanDuelm 9% (6) Hinge® 4%
(5] ChatGP e 44% (1) Redditm 9% (6) Match 1 4%

— 41% (1) Threads® 8% (6) Plenty of Fishi 4%
(3] Call of Dutys==— 36% (5) Claudem 7% (6) OkCupidl 3%
(1) Snapchatms 36% (7] BetMGM ® 7% (4] Tor / Onion Browsef 3%

m— 35% (4] Whisper B 7% (6] Grindr 1 3%
® Nintendo Games / Switcmmmmm 34% (4] Monkey B 7% ® Midjourney I 3%
® Google Geminmmmm 32% (5) CapCut Al tool® 6% (5) DALL-B 2%

m— 31% (4] Kik m 6% (1) Lemon8! 2%
® Grand Theft Auto (GT/mmm 30% (4] Yubom 6% (1) Tumblr ! 2%

m— 29% (6) Tinder ® 5% ® Replikal 2%

m— 25% (5] Character. Am 5% ® Kick!l 2%

. 17% (6) Coffee Meets Bagel 5% 1 2%
(1) X (Twitter) | 17% (4] Wink B 5% (5] Janitor All 2%
@ Among Uses 16% (7] Caesars Sportsbodt 5% I 1%
(5] Microsoft Copilotmm 14% (7] Polymarket® 5% (5] Stable Diffusion 1%
(1) Pinterestmm 14% (4] OmeTVE 5% (1] BeReal 1%

0 Social Media Messaging 9 Gaming e Anonymous chat / Friend finding 6 Artificial Intelligence 6 Relationship / Personal e Betting / Prediction / Real Money

Base: Total 1014
U2bg U20b.Which of these does your child(ren) use on a regular basis?
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Snapshot: App / Platform Perceived Risk

S MARKET
INSIGHTS

YouTubemmmm 2504
TikTok n— 46%
Roblox ms 36%
Minecraft mm 17%
Fortnite mmm 22%
Instagram = 40%
Facebookmmm 39%
ChatGPTmm 21%
mmm 31%
Call of Dutysssm 27%
Snapchatm 47%
e 43%
Nintendo Games / Switcm 11%
Google Geminmm 16%
s 31%
Grand Theft Auto (GT/=mm 37%
mmm 25%
= 22%
m— 34%
X (Twitter) m— 41%
Among Ussmm 19%
Microsoft Copilotmm 16%
Pinterest s 14%

O0O0OOOOOOCCOOBOO

(Yo ok )

N\

APPS / PLATFORMEERCEIVED RISK (VERY HIGH / HIGH RISK)

00000000000 OC00CCOBOODE

— 26%
Twitch s 28%
mmm 33%
Snapchat My Ammmm 25%
DraftKings . 40%
Steammm 17%
FanDue| s 39%
Reddit mmmm 30%
Threadsmmm 24%
Claudemm 15%
BetMGM mmmmm 39%
Whisper mmmm 34%
Monkey s 38%
CapCut Al toolsm 15%
Kik e 44%
Yubo mmmm 32%
Tinder m——— 7%
Character Ammm 23%
Coffee Meets Bagcmmmmmmm 44%
Wink mmmmm 35%
Caesars Sportshoomsmm 39%
Polymarket mm— 41%
OmeT\/mm 28%

POOOHOOOPPOO0OPRRROO0000

OnlyFansmmmm———— 720,
Emerald Chamm 29%
Bumble m——— 61%
Kalshi s 35%
\Wizz mmmmm 35%
Badoo e 49%
Hinge mm—— 60%
Match = 59%
Plenty of Fish=—— 65%
OkCupid e 58%
Tor / Onion Browse nm 46%
Grindr m———— 659%
Midjourney s 20%
DALL-bmmm 17%
LemonSmmm 249%
Tumblr mm 31%
Repliko mmm 28%
Kick mmm 43%
m 29%
Janitor Almmmm 29%
mm 18%
Stable Diffusiorssm 21%
BeRea/mmm 26%

0 Social Media Messaging e Gaming e Anonymous chat / Friend finding e Artificial Intelligence 6 Relationship / Personal e Betting / Prediction / Real Money

Base (Those aware of (mimax)): Social media platforngs(105958), Messaging platforms(76-871), Gaming platforms (339-851), Anonymous chat / friend finding app$108-290),
Artificial intelligence toolg (52-850), Relationship / personal app$157-633),Betting / prediction / real money platfornts(212-649)
U3¢ U21.When it comes to online safety for your child(ren), how risky do you consider each of the following platforms?
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The main reason parents allow their kids to use risky apps or platforms is becaug:; MA ST
they are trusting their child to make good decisions ARScriTs

REASONS FOR ALLOWING RISKY APP / PLATFORM USAGE A

| trust my child to make good decisio /N 44%
| rely on parental controls or safety tools to reduce riJ N 33%
We can manage the risKiIN 32%
It helps them learn to navigate the online world saf( N 28%
LGQa AYLRZNIIFyG T2 26%
| want to respect their independence or priva I 25%
Most kids their age are using the I 25%
They need it for school or other activiticllNE 23%
It keeps them entertained or occupiclN 21%
LGQa KINR (G2 Y2yAd2N « N 17%
The benefits outweigh the riskillllill 15%
¢KSeQff 6S SELRASR (2 NN 14%
¢KS& ¢g2dz R FSSt ST (NN 14%
The risks are not that serious for my chill 11%
LQY y20 &adz2NBE K2 g Il 6%
| do not allow any risky apps or platfornilli 10%

Base: Total 1014
U22.What are the main reasons you allow your child(ren) to use apps or platforms that have some risk related to their dythe safe
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Half of parents with older kids allow the use of risky apps because they trust '[helé MA ST
child to make good decisions and parental controls play less of a role AlisicrTs

REASONS FOR ALLOWING RISKY APP / PLATFORM USAGE A

AGES OF CHILDREN IN THE HOUSEHOLD

o Younger Children Only *  Both 6¢ 12 Years and 13 Older Children Only (13"
(12 or under)(A) ¢ 17 YearsB) or above)(C)

I trust my child to make good decisiorlE 44% 30% 50%A 54%A

| rely on parental controls or safety tools to reduce riJilll 33% 35%C 35% 28%
We can manage the riskillilill 32% 30% 35% 30%

It helps them learn to navigate the online world safdllll 28% 25% 31% 27%
LiQa AYLRNIFyG T2l 26% 21% 33%AC 26%

| want to respect their independence or privadilillll 25% 19% 26%A 30%A

Most kids their age are using the il 25% 21% 32%AC 20%

They need it for school or other activiticllll 23% 16% 25%A 27%A

It keeps them entertained or occupiclllll 21% 21% 25%C 15%

LGQa KFENR G2 Y2yAd2N « M 17% 17% 17% 19%
The benefits outweigh the riskil 15% 14% 18%C 12%

¢KSeQftft 06S SELRA&ASR (2 WM 14% 13% 14% 14%
¢KSe g2dz R FSSt ¢ STIHE 14% 12% 16% 12%

The risks are not that serious for my chill 11% 9% 13% 12%

LQY y2i adNB K2g W 6% 6% 6% 7%

13%B % 10%

I do not allow any risky apps or platfornfill 10%
Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Age of Child: 12 or unde365, Both 612 years and 137 years; 356, 13 or above293
U22.What are the main reasons you allow your child(ren) to use apps or platforms that have some risk related to their dythe safe

65
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SUMMARY: S MARXRKET
PERCEIVED RISK e

Online risk is seen as pervasive Sexual exploitation and sexual Parents appear most attuned to
rather than exceptional: about O2y Syl R2YAYI (S LI NBagbiata @ngible threats to
one-third perceive high/very unaided risk perceptions. These the childr predators, sexual
high risk and nearly half concerns emerge ahead of content, bullying and scams
moderate risk, meaning roughly harassment/toxicity, harmful rather than more diffuse harms.

content, financial deception an<.
privacy/security threats,
aK2gAy3d K2¢ @GH-
RIYyaISNE KIa OF
digital environment.

This suggests that online safet

IS prlmarlly framed as protectm_
1 { the child t'uoNﬂpq()EdSaNd

R haMWUUeﬁperlerféés rather than
managing the broader digital
information environment.

facing at least a moderate

eight in ten see children as .I
degree of online risk.
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A third of the parents perceive a high or very high level of risk exposure when theg MA ST
children are online and nearly hafaymoderate risk ARSicrTs

PERCEPTION OF ONLINE RISK LEVEL A

Very High / High Risk

m Very low risk = Low risk Moderate risk

46% High risk m Very high risk

Base: Total 1014
T6.Overall, how much risk do you think your child(ren) is exposed to when online (using the internet, apps, smart devices, etc.)
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When asked what types of risk their kids could be exposed to, sexual exploitation

and sexual content were mentioned by half of parents and a third mentioned €54 MA=RKET
harassment, toxicity or hateful content

+9w.!¢La !b![.{L{Y allLb ¢.t9{ hC /ILL[5wW9bQ{ wlL{"

Sexual exploitation & sexual conte_ 52%

Harassment, toxicity & hateful conter- 33%
Harmful content exposure- 18%
Deception & financial exploitati0|- 17%
Privacy, device security & surveillan- 14%
Psychosocial & developmental impa(l 7%
Parental perceptions & mitigation behaviol 5%

Offline escalation & physicahfety threatsl 3%

Other l 7%

Base: Total 1014
T7.What type of risks do you think your child(ren) could be exposed to when online?
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Verbatims fell into many topic areas underlying the main themes mentioned, MA ST
especially online predators & grooming and cyberbullying & online harassment SANSENTL

L +9w.!6¢La !b![.{L{Y /I1L[5WObQ{ WL{Y 9-th{! wt

Sexual exploitation & sexual conten NN 52% Privacy, device security & surveillancilili 14%
Online predators & grooming 39% Privacy & data security 10%
Sexual content & pornograph! 17%

Hacking, viruses & device securi. 3%
Human trafficking & sexual exploitatio’ 1%

Unsolicitedsexuaimessages & explidinagery | 1% Sharing personal information & risky disclosur. 3%

Harassment, toxicity & hateful contenflmmmmmm 33% Camera spying & surveillance ris 0%
Cyberbullying & online harassmer 30% Psychosocial & developmental impacil¥ 7%
Hate speech, racism & extremist conte! 2% Excessive screen time & internet addictid’ 4%

I 0
Profanity & vulgar languag( 2% Mental health & developmental effect: 4%

Toxic gaming & unsafe social/gaming environme! 1%
Harmful content exposurcill 18%

Violent or graphic content™" 7%

Influencer & negative rolenodel effects| 1%

Imitation & normalization of inappropriate behavic 1%

Exposure to harmful or unmoderated video platforn™= 6% Parental perceptions & mitigation behavior®l 5%
Misinformation & fake news = 5% Parental supervision, controls & mitigatior. 3%
Drugs, alcohol & substance exposu 1% No perceived risk or 'none’ respons¢. 3%

Selth ici 0% . : :
elfharm, suicide & prdharm content | 0% Offline escalation & physicasafety threats B 3%

Deception & financial exploitationis 17% _ _ _
o . ) Stalking, cyberstalking & kidnapping three. 2%
Scams, phishing & financial frat 15%

Imposters, catfishing & identity deceptiol’ 3% Other physicabafety risks & offline spillovel 2%

In app purchases, gambling mechanics & financial expo 0% Other Il 7%

Base: Total 1014
T7.What type of risks do you think your child(ren) could be exposed to when online?
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/KAt RNBYRALIWA 3

Sexual Exploitation &

Sexual Content

Stranger danger in digital spaces remains
parents' primary fear, including worry
about both predatory behavior and
inappropriate material exposure. The
prevalence of these concerns unprompted
demonstrates how deeply the threat of
sexual exploitation has penetrated
parental consciousness about online
safety.

AactKS NRaj
LINBRI G2 NE ¢
Aat SR2LIKAE Saz a
LNBGiSYyRAYy3 G2 o6S il
Aartf RAFFSNByd 1Ayl
kidnap them or make them get evolved
in sexual content without them realizing
AlG dzy At Ada Gz22 I
AahyS Yl 22N NAal Aa
inappropriate content, including
violence, sexual material, or harmful
misinformation that isn't age
I LILINB LINR + G S ¢
Aa{SEdzd f KINI&aavySyi
AGl RdzA G 02y GsSyd I yR
Aa{SEdzd f KINI&aavySyi

2F o0SAy3

SE (1

Base: Total 1014

Harassment, Toxicity &
Hateful Content

Concern aboutyberbullying and online
harassmenspecifically is almost as
prominent as predator concerns and
highlights that peetto-peer harm is a

major top-of-mind issue. This aligns with

the survey goal of understanding what

parents are most focused on for their

families, as bullying represents a more
common, everyday risk compared to
predatory behavior.

A4/ KAt RNBy OFy 68 &f
cyberbullying inappropriate content,
FYR 2ytAyS a0l Yaé ¢

Adgale FIOS Nrajla fAf

AahytAyS odZ teAy3 I3

AackSe I NB Slaate Si
online content, such as violence and
Gdzt I NAGex gKAOK R

AaL GKAY]l Y& OKAfR
constant risk, such as violent, hateful
material, as well as they can harassment
from strangers, and also their identity

2NJ LISNE2Y It RSOl AT
Aa/ty 068 SELRASR G2
@dzA A NRiGes GNREfa |

T7.What type of risks do you think your child(ren) could be exposed to when online?
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h C

Harmful Content
Exposure

()

The relatively lower prominence of
misinformation compared to sexual or

bullying content suggests parents may be

/1 L[ 5w9bQf

more focused on immediate safety threats
than on information quality, though this
still represents a meaningful aspect of

parental awareness.

Aa! 00Saa G2

O2yidSyi¢

AVl LILINE |

Ada! 3S Ayl LILINBLINRLFGS

A &9 E L adzNB

2

promoting gun violence, selfarm, and
suicide on popular platforms such as
TikTok and Roblox can trigger mental
KSFfGK A&dadzsSaoné

Adaz2tl GOKAY 3
dzy KSI f G K&

K NI ¥«

L d

A Yl LILINE LJ

KFroAGas

Deception & Financial
Exploitation

This indicates that a significant minority of
parents are thinking about their children's
vulnerability to financial manipulation and
deceptive practices online. The presence of
this theme demonstrates that parents' risk
awareness extends beyond content and
harassment to include economic and
identity-based threats.

Aa{OFYad I YR LINBRI G2I

Aa{OFYazr oFR LIS2LX S¢

Aa/iFAaKAYy3a | yR aol
Y2y Se dé

Adat KAAKAY3E

AaNrnal 2F o0SAy3a &aol’
Fff 1AyRa 2F ol R ¥I

AaclffAy3a F2N 2yf Ay
sweepstakes and fake order schemes |
f SFRa G2 ANNIGAZYyPY

Aa/tA0O1Ay3a 2y Aft S3l
pirated game plugins can lead to the
theft of personal account information
and household payment details,
NBadzZ GAYy3 Ay TFAYIE Yy

N\

\
o
Parents are also concerned about data
protection and technical security. Privacy
and data security, hacking, viruses, and
device security and sharing personal

information and risky disclosures were also
noted.

wL{Y 9-th{] w9

Privacy, Device Securit
& Surveillance

Aasl il I yR aSOdaNAGe N&
NA&ala 2ytAyS LINBRIFG2N
Aa¢KSTGE 2F LISNR2YFT Ay
Aal O1Ay3 FyR LINKGI Oe
AG{SOdNRG& F o02dzi LISNH?2
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AG{KIFENARY3T LISNEZ2YVI f
dzy RSNE G+ YyRAYy3I GKS
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Sexual Exploitation &
Sexual Content /

Stranger danger in digital
spaces remains parents'
primary fear, including
worry about both
predatory behavior and
inappropriate material
exposure. The prevalence
of these concerns
unprompted demonstrates
how deeply the threat of
sexual exploitation has
penetrated parental
consciousness about online
safety.

Base: Total 1014

Harassment, Toxicity &

Hateful Content

Concern about
cyberbullying and online
harassmenspecifically is
almost as prominent as
predator concerns and
highlights that peeto-peer
harm is a major tojof-
mind issue. This aligns with
the survey goal of
understanding what
parents are most focused
on for their families, as
bullying represents a more
common, everyday risk
compared to predatory
behavior.

T7.What type of risks do you think your child(ren) could be exposed to when online?
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Harmful Content
Exposure

The relatively lower
prominence of
misinformation compared
to sexual or bullying
content suggests parents
may be more focused on
immediate safety threats
than on information
quality, though this still
represents a meaningful
aspect of parental
awareness.

Deception & Financial

Exploitation

()
This indicates that a

significant minority of
parents are thinking about
their children's
vulnerability to financial
manipulation and
deceptive practices online.
The presence of this theme
demonstrates that parents'
risk awareness extends
beyond content and
harassment to include
economic and identity
based threats.

Privacy, Device Securit
& Surveillance

c
Parents are also concerned
about data protection and
technical security. Privacy
and data security, hacking,
viruses, and device security
and sharing personal
information and risky
disclosures were also
noted.
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Sexual Exploitation &

Sexual Content

Ad¢KS NRal 2F 68
I OKAfR LINBRI G2

Aat SR2LIKAf Sasx &s
adults pretending to be their
I 3S¢

Aar tf RAFFSNBy
trying to kidnap them or make
them get evolved in sexual

content without them realizing it
dzy At Ada G222 f
AahyS YI 22N NRaj
inappropriate content, including
violence, sexual material, or
harmful misinformation that isn't
agel LILINE LINA | (S ¢

Aa{ SEdzr f KI NI} aay
SELJR & dzNB ¢

Aa! RdzAt G O2yGSyi
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Base: Total 1014

Rally

exposed to constant risk, such as
violent, hateful material, as well
as they can harassment from
strangers, and also their identity
2NJ LISNE2YIl f RS
60S SELR&SR
content, vulgarity, trolls and
LINSRI G2 N& ®¢

T7.What type of risks do you think your child(ren) could be exposed to when online?
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downloading pirated game
plugins can lead to the theft of
personal account information
and household payment details,
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The majority of parents pay attention to online safety and 1 in 4 say they are WA MARKET
extremely proactive about managing it SARScnT=

ONLINE SAFETY ORIENTATION A

| pay attention to online safety and have
some basic rules or controls in place

31%
| am very focused on online safety and actively

p N « = g ~ somewhat aware of online risks, but do
Y2YAU2NI 2N YIyYyIl3S Ye OKAf RNJS)[& 2y tEAYS | Oi }laér?ot?aﬁespecmcactlonstomanagethem

31% o e 10%

| am extremely proactive about
online safety and take extensive
steps to protect them online

26% "

I have not given much thought
. to online safety for children

3%

Base: Total 1014
R1.Which of the following statements best reflects your views regarding online safety for your child(ren)?
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¢ SOK SELISNASYOS IyR | LI NByY i&meimoPéQe@glzaS&MARéTyf
they are, the more proactive when protecting their kids online INSIGHTS

ONLINE SAFETY ORIENTATION A

TECH EXPERIENCE

N\ N\
TOTAL ExperiencedA) InexperiencedB)

| am extremely proactive about online safety a. 26% 2095 19%
take extensive steps to protect them onli

| am very focused on online safety and activ- 31% . .
Y2yAG2NI 2N YEyF3S v ° 36%5 19%
| pay attention to online safety and have so. 31% 28% 369
basic rules or controls in pla
| am somewhat aware of online risks, but do(;l 10% 50/ 19%A
take specific actions to manage th 0 0
| have not given much thought to online safety § 5o, o0/ 6%
children 0 0

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Tech Experience: Experienc®89, Inexperienced325
R1.Which of the following statements best reflects your views regarding online safety for your child(ren)?
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All of these risk areas are perceived to be likely by a third to half of these parents,

who are most concerned about cyberbullying, online predators and inappropriat

content

SSA

MARKET
INSIGHTS

RISK LIKELIHOOD

Cyberbullying or harassmerjJEECZH 18%
Online predators or groomindgEVZZl  17%
Exposure to inappropriate or explicit conte [JlFEIZM  15%
Being contacted by strangers or people misrepresenting who theylfZZll  16%
Exposure to content that is simply too mature for their 15%
Exposure to misleading or harmful informatidilifZ8l  15%
Scams, fraud, or phishinJFZZ0  17%
Sharing their personal information with strangellETZ00 20%
Excessive screen time or unhealthy usage halJfi 278l 13%
Exposure to harmful communities or content (e.g.,-elfm, extremism) JEEZM  16%
Sharing location informatiorlfEIZM T 18%
Pressure from peers or others to engage in risky behaJfEXZ  16%
Collection and use of personal data by apps or platfolflifZl  15%
{KINAy3 a2YS2yS StasSQa LSNaz2ylt LA 21%
Difficulty controlling or limiting online activity (e.g., addictive uJJIFZCZ  18%

m Not likely at all Not very likely

Base: Total 1014

R3.How likely do you think each of the following is to happen to your child(ren) when they are dditeK A OK 2 F G KSa$
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Somewhat likely Very likely

I NB

31%
29%
28%
32%
30%
32%
32%
27%
29%
32%
31%
33%
30%
28%
27%

m Extremely likely

23% 1%
23% 2%
25% 2%
22% 2%
25% 2%
25% | 16% PN
22% G2 1%
21% 1%
26% 2%
22% 1%
21% I 2%
23% 1%
25% 1%
22% 1%

26% | 13% PO

82dz Y2ad O2yOSNYy SR I 62dzi

IAQSy

N\

Top 3 Most Concerning

I 27%
I 2%
e 25%
o 23%

 20%
o 18%
o 17%
o 17%
1%
o 15%
o 14%
o 14%
o 13%
o 10%
 10%

m My child(ren) has already experienced this

82dz2NJ OKAf RONBY VL Qa

N\

O dzNNEB

76




The higher the overall perceived risk of online activities, the more likely parents %ﬁ MA =T
to believe these specific risks are likely to occur INSIGHTS

RISK LIKELIHOOD (VERY / EXTREMELY LIKELY / CHILD HAS ALREADY EXPERIENCED) A

RISK PERCEPTIONS

N N N
TOTAL High(A) Moderate (B) Low (C)

Excessive screen time or unhealthy usage halllllE 46% 66%BC 40%C 28%

Exposure to content that is simply too mature for their 2 G 44% 65%BC 38%C 26%
Collection and use of personal data by apps or platfol I 44% 66%BC 36%C 27%
Exposure to inappropriate or explicit conte [ 44% 62%BC 37%C 29%

Exposure to misleading or harmful informatidiE 43% 64%BC 36%C 27%

Online predators or groomin (I 42% 65%BC 34%C 24%

Difficulty controlling or limiting online activity (e.g., acLideigi_ 41% 629%BC 3304C 24%
Being contacted by strangers or people misrepretsheer;/tigrge\_ 40% 64%BC 3204C 21%
Scams, fraud, or phishinlE 39% 63%BC 30%C 23%

Cyberbullying or harassmerllllll 39% 61%BC 32%C 21%

Exposure to harmful communities cr)]r{:1 ‘r:r%r?tgggr (gerzn?srﬁs)_ 39% 61%BC 31%C 2204
Sharing location informatior N 39% 61%BC 30% 24%

Pressure from peers or others to engage in risky beha I 38% 62%BC 30%C 21%
Sharing their personal information with strangecjlll 36% 56%BC 29% 23%
{KFENAy3a &a2YS2yS StasSqa B 36% 57063C 27%C 219

without their permission

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Risk Perceptions: HigB33, Moderate 467, Low 214
R3.How likely do you think each of the following is to happen to your child(ren) when they are online?
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The likelihood of these risks is higher for younger children SAMESSEL

RISK LIKELIHOOD (VERY / EXTREMELY LIKELY / CHILD HAS ALREADY EXPERIENCED) A

AGES OF CHILDREN IN THE HOUSEHOLD

o Younger Children Only *  Both 6¢ 12 Years and 13 Older Children Only (13"
(12 or under)(A) ¢ 17 YearsB) or above)(C)

Excessive screen time or unhealthy usage halllllE 46% 49%C 46% 41%

Exposure to content that is simply too mature for their 2 G 44% 47% 46% 40%
Collection and use of personal data by apps or platfo I 44% 46% 47%C 39%
Exposure to inappropriate or explicit conte [ EEEEGEGE 44% 47% 44% 40%

Exposure to misleading or harmful informati(ilEE 43% 48%C 43% 38%

Online predators or groomin(E 42% 45%C 43% 37%

Difficulty controlling or limiting online activity (e.g., acLideigi_ 41% 43% 42% 37%
Being contacted by strangers or people misrepretsheer;/tigrge\_ 40% 41% A4%C 349%
Scams, fraud, or phishin I 39% 41%C 43%C 33%

Cyberbullying or harassmerlllllll 39% 45%C 40%C 31%

Exposure to harmful communities cr)]r{:1 ‘r:r%r?tgggr (gerzn?srﬁs)_ 39% 40% 41% 34%
Sharing location informatior N 39% 41%C 42%C 31%

Pressure from peers or others to engage in risky beha I 38% 42%C 43%C 29%
Sharing their personal information with strangellll 36% 38%C 39%C 31%
{KINAy3 a2vyS2yS StasSqa B 36% 38%C 39%C 20%

without their permission

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Age of Child: 12 or unde365, Both 612 years and 137 years; 356, 13 or above293
R3.How likely do you think each of the following is to happen to your child(ren) when they are online?
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SAMEZEL

Managing Risk




SUMMARY:
MANAGIN&RISK

Most parents believe they could Parental intervention generally
take at least some action in a makes children feel safer and
serious situation, but true cared for but there is a
preparedness is far from meaningful countercurrent of
universal. Only 32% feel very resistance. Privacy concerns,

annoyance and attempts to
circumvent restrictions reinforc
the need for approaches that
preserve the parenthild
relationship rather than rely
solely on surveillance.

substantially lower among less

prepared, and confidence is .I
tech-experienced parents.

Copyright ©2026. SA Market Insights

S MARKET
INSIGHTS

Risk management needs to
evolve with the child. Scenario
testing shows that parents
appropriately react differently
depending on age and type of
threatt suggesting that effectiv
safety approaches need to be
adaptive rather than apply the
same level of monitoring or
intervention to every child and
situation.




A third of parents feel very prepared to prevent or respond to a serious online risgs;A MA=KeT

PREPAREDNESS h

| would need help from a professional

| feel very prepared to prevent or respor 4

to this \.
| could manage this effectively in most s ®
situations

| would need help from a trusted friend
or advisor

| would not know what to do

| could take some basic steps on my ov

Base: Total 1014
R5.0verall, how prepared do you feel to prevent or respond to a serious online risk if it happened to your child(ren)?
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The more tech advanced the parent, the more confident they are in their ability t% P
deal with a serious online risk A NsSicHTs

PREPAREDNESS h

TECH EXPERIENCE

N\ N\
TOTAL ExperiencedA) InexperiencedB)

| feel very prepared to prevent or respond to tl- 32% 38%B 20%
| could manage this effectively in most situatio- 30% 34%B 23%
| could take some basic steps on my o. 18% 17% 22%

| would need help from a professionl 8% 6% 15%A

| would need help from a trusted friend or advisl 7% 4% 15%A
| would not know what to d(l 3% 2% 6%A

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Tech Experience: Experienc®89, Inexperienced325
R5.0verall, how prepared do you feel to prevent or respond to a serious online risk if it happened to your child(ren)?
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Parents reported their child feeling reassured about their efforts to keep them sa% MA S ET
online AINSIGHTS

+Ow.!¢La !b![.{L{Y /IL[5Q{ tOw{t9/¢L+9 hb t! wobe¢ |

Emotional reassurance & perceived ce_ 37%
Understanding, education, & risk awarene- 29%
Resistance, privacy demands, & circumvent- 21%
Cooperative & selfegulated behavior- 16%
Passive compliance & minimizati(- 12%
Parental practices, tools, & enforceme. 9%
Age & developmental differencel 3%
Parents' pride or confidence in their approa'l 2%
Platform features & data conceml 2%

Will report suspicious contacts or conte| 1%

Base: Total 1014
R6.How does your child(ren) feel about efforts to keep them safe online?
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Verbatim Analysis: Multiple sulthemes underlie each of these categories, with
feeling safe & supportedunderstanding the purpose of safety measuresdfeeling S§,A MAZKEL
annozed or frustrated by restriction®pping reactions among children to intervention

+Ow.!¢La !b![.{L{Y /IL[5Q{ tOw{t9/¢L+9 hb t! wobe¢ |

Emotional reassurance & perceived ca N 37% Passive compliance & minimizatio il 12%

Positive/trusting feels safe & supporte 26% Indifferent or unconcerned” | 7%

Mixed or ambivalent feelings 9% Resigned acceptance (complies without enthusias® 3%

Feels loved or cared for because of safety meast = 7% Acceptance because no choic 2%

Understanding, education, & risk awarene S 29% Underestimates or downplays risk 1%
Understands purpose of safety measur 21% Parental practices, tools, & enforcemeri 9%

Understands specific online risk= 7% Parental monitoring & parentatontrol tools [l 7%

Parental education & open communicatioc | 6% Enforcement & consequencel 1%

Resistance, privacy demands, & circumventidililililil 21% In-person supervision & eose | 1%

Annoyed or frustrated by restriction: 16%
Perceived intrusion & privacy concert’ 4% Age & developmental differencedl 3%

Agerelated differences in reactior’ 2%

Parental difficulty keeping up with technolo¢c 0%

Desire for independence or more freedoi 4%

Peer embarrassment or social frictic 1% Too young to understanc 1%

Children want more privacy 1% Parents' pride or confidence in their approacl 2%

Attempts to circumvent restrictions 0% Platform features & data concernd 2%
Cooperative & selegulatedbehavior Il 16% Platform or app specific mention| 1%
Cooperative compliance / follows rule 10% Desire for improved platform or featurevel safety | 1%

Child safety knowledge & sationitoring 6% Concern about platform data collection or practic 0%
Children have adapted over tim! 1% Will report suspicious contacts or contenl 1%

Base: Total 1014
R6.How does your child(ren) feel about efforts to keep them safe online?
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2 KSY LINPOSR FdzNIKSNJ F62dzi 0KSANI OKAf -R&@A;{Kgé
topics impacting their perceptions SARsiciT=

{alwe¢twh.9 I bl [ {L{Y /1L[5Qf{f t9w{t9/ ¢L+9 hb t! w9b¢

Parental strategies, capacity & sentime- 35%
Child reactions, perceptions lzfehaviors- 25%
Interpersonal predation & contact risk- 17%
Education, screen time & developmental impa‘. 13%
Security, privacy & fraud threat. 11%
Peer interaction & social harm. 10%
Harmful content & misinformation exposur. 9%

Platform, game & emerging technology risI 3%

Base: Total 1014
R6.How does your child(ren) feel about efforts to keep them safe online?
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5 MARKET
INSIGHTS

Smart Probe Analysis: Stthemes related to these categories are varied

{alwe¢twh.9 I bl [ {L{Y /1L[5Qf{f t9w{t9/ ¢L+9 hb t! w9b¢

Parental strategies, capacity & sentime il 35% Education, screen time & developmental impacillll 13%

Parental technical controls & monitorin 11% Education & safety communicatio 10%
. . 0
Perceived effectiveness of safety measui 8% Screen time limits & addiction concerr® 3%
Parental anxiety & wor 7%
y & ° Mental health & developmental concernl 1%
Parentchild trust & surveillance™ 7% . .
Security, privacy & fraud threatilll 11%
Parental enforcement & consequencé’l 5%
. ishi 6%
Monitoring burden & enforcement challenge’ 3% Scams, phishing & frau °
Privacy & personal data exposul | 6%

Parents' technical knowledge & support nee! 1%
Child reactions, perceptions &ehaviors I 25%
Child awareness & complianc 14%

Hacking, malware & account securi. 1%
Peer interaction & social harmd@ 10%

Child resentment toward monitorin¢gl 4% Cyberbullying & harassmer 10%

Child overconfidence & naivet® 3% Peer pressure & photsharing | 1%

Children’s desire for privacy & independent! 3% Harmful content & misinformation exposurelill 9%
) . 0
Age differences in awareness & respon’ 3% Inappropriate sexual & adult conten 7%
Child indifferent or unconcerned 1% .
_ _ Exposure to violent or harmful conter” 3%
Children circumvent controls & workarounc 1% 0
X X Misinformation & propaga 1%
Barriers to disclosure & embarrassme! 1% propagandz ’
Interpersonal predation & contact risk s 17% Platform, game & emerging technology risil 3%
Online predators & grooming 14% Platform & gamespecific risks' 2%

Fake identities & catfishing 3% Platform limitations & responsibility 1%
Risk of physical harm & abductic! 2% Alrelated risks & manipulatior 0%

Base: Total 1014
R6.How does your child(ren) feel about efforts to keep them safe online?
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The smart probe used in this research resulted in over half of verbatims providin% MASKET
more depth, while new topics were mentioned across several areas ANSichT=

VERBATIM RESPONSES BEFORE AND AFTER SMARTPROBE A

VERBATIM THEMES BEFORE SMARTPROBE VERBATIM THEMES AFTER SMARTPROBE
Emotional reassurance & perceived c: [ 37% Parental strategies, capacity & sentime [ 35% More
Understanding, education, & ris_ 30%
awareness Child reactions, perceptionsgehaviors [N 25% Depth

Resistance, privacy demands
; ) ' I 219
circumvention 1%

Cooperative & selfegulatedbehavior [ 16%

BN

Interpersonal predation & contact risk - 17%

Education, screen time & development
Passive compliance & minimizatic [l 12% imp B 13%
pacts New
Parental practices, tools, & enforceme [l 9% Security, privacy & fraud threat . 11% — Insight
Age & developmental difference | 3% Areas
_ _ _ Peer interaction & social harm . 10%
Parents' pride or confidence in thel 20
geElbatl Harmful content & misinformatior . 9%
Platform features & data concern| 2% exposure ]
. - Platform, game & emerging technolog
Will report suspicious contacts or contel| 1% J I risks. I 3%

Base: Total 1014
R6.How does your child(ren) feel about efforts to keep them safe online?

Copyright © 2026. SA Market Insights




When deciding which apps or online activities their children can do, parents put more

importance on their ability to control / monitor activity and who the app lets their &§,A MAZKEL
child interact with

DECISION FACTORS FOR SOLUTIONS A

How important it is to Ability to control / Reputation / trust of Type of app / game /
the child monitor activity the app, site, or game content

Who my child can
interact with

Base: Total 1014
R7.How important do you think each of the following factors are when it comes to choosing apps or other online activitigshitireéy?
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These factors are similarly important regardless of the age of the children in the
household

S MARKET
INSIGHTS

DECISION FACTORS FOR SOLUTIONS A

4+ AGES OF CHILDREN IN THE HOUSEHOLD

o Younger Children Only * Both 6¢ 12 Years and 13 Older Children Only (13"
(12 or under)(A) ¢ 17 YearsB) or above)(C)

= How important it is to the child

® Ability to control / monitor activity

m Reputation / trust of the app, site, or game

m Type of app / game / content

= Who my child can interact with

*Note: There is no significant difference among age groups
Base: Total 1014, Age of Child: 12 or unde865, Both €12 years and 1-37 years; 356, 13 or above293
R7.How important do you think each of the following factors are when it comes to choosing apps or other online activitigshitireéy?
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Parents provided reactions to a series of potentially harmful online scenarios
research

6-12 YEAROLD SCENARIOS

y
u

Scenario Scenario Scenario Scenario
@ @ 03, Q@ Y
i _ _ Jessica_12
The Secret § Gaming Group Chat | Fake Friend (mutual i e
Buddy Turns ual friend)
Chat App Weird Pressure Request

Accept  Decline

Your 11yearold says their friend showed Your 18yearold games online every day
GKSY Iy LI ¢KSNB dLJ NEtfsomeondfrohaothar8i§y. YauKchild
YSaal 3Sade ¢KSe 4yl Gsayskheymn ts@okrRiceAaind justaskeddfS LI embarrassing picture or risk being kicked
up with classmates. They say no one is they have a phone to chat privately out of the group.

AKFENARY3I FyeliKAy3I oFRXZ AlGa a2dzald F2N Fdzyé FyR it

their friends are using it.

In a group chat with classmates, your 10
yearold is dared to send a silly or

Your 12yearold gets a friend request from
someone who seems to be a friend of a
friend. They start chatting, but something
feels off.

13-17 YEAROLD SCENARIOS

Scenario Scenario Scenario 2 Scenario
High Schoo)
© © © P ©
JK Sendapic
Instagram Catfished b miles.23
2 g Sextortion Group Chat el l0)] focus on me, not others. §
S by Ex Turns Toxic .
Pressure y { SYyA2 Message

Your 15yearold is chatting with a follower
who sends flirty messages and asks for

After breaking up, your Xgearold
confides that their ex has a private photo

Your 14yearold is in a class group chat
where kids are pressuring each other to

Your 13yearold is talking with someone
gK2 atkea GKS@QNB wmr

aaz2YSUKAY3A &LIAO& o6l O dandis threatening to share it unless they aSYyR aK2i LMAO&AE 2N o6S { 0
send more. anxious and uncomfortable but want to stay 82dzONB NBI f FANBG DE
in the group.

Copyright © 2026. SA Market Insights

intgs M
|

Scenario

©

Sharing
Cl YA
Private
Photos

Your ?yearold shares a silly bathroom
photo of their older sibling with friends at
a0K22fd ¢KSe RARYyQI
but the picture was more revealing and not
something to be shared.

Scenario

Private App
Discovery

You found out that your kyearold has a

& X ) MT | yhRideR agB o thieir pjfoBe. Wiie# asked,
AND KI2SRIDD ¢ KSR ED NIBA 1F ST My KLH &0 (5iNS i 0 SINEN2YWS A

AGQa 2dzald LINAGI GS &/

90




Private photo sharing is deemed most risky, included in several of the most risky MA ST
scenarios, along with taking gaming chat offline SANSZSEL

€ AGES612 @) AGES 1417 RISK LEVEL A

Sextortion by Ex¥4 ¢ =4 14% 27% 50%

instagram FiibPressure B IEC S Y TS
Garming Buddy Tums wei g/ I S S
{KFENXYy3I ClF YAt @& - 18% 32% 39%
Group Chat Turns ToxER 17/ I S
raTaaxsr o BRI T

0606600060606060606

The Secret Chat ApdZ 25% 34% 30%
Group Chat PressufEZN L/ T
Fake Friend Reque 25% 33% 27%

Private App Discover 30% 32% 24%

m Not a real concern for me = A minor concern m Something | would keep an eye onm Something | would take action on m A serious risk requiring immediate action

Base: Sextortion by E£05, Instagram Flirt> Pressure505, Gaming Buddy Turns Weind n 0 { K NA y 3 C | Y509 Grad@ Chat Rkn@ TosaSn pt 3K 2/ il 208F A & K S R- 505 &ThelSectet Gt S50, &Sx6up £hEE Pressurg09,
Fake Friend Reques$09, Private App Discover$05
N3.How serious a risk do you consider this situation?
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Parents have high confidence their kids would tell them if one of these scenarioS-.::an ma=rcer

happened, although private apps and being catfished are less likely SARSEHT=
© AGESGl2 @) AGES 1417 WOULD TELL PARENTS A
@ Sextortion by EXRL - 19% 29% 42%

(06) instagram FirtPressure AN IE S

@ Gaming Buddy Turns Weiff /[T 32% 44%

(05 {KINAy3 CI YAt B 18% 34% 38%

© Group Chat Turs ToxEE 17/ I S - S

@ I T GFAAKSR oeé L 0 27% 28% 32%

@ The Secret Chat Apf&/ =/ 19% 33% 40%

@ Group Chat Pressu 21% 30% 39%

@ Fake Friend Reque$4 19%

l10) private App Discove JEENE 0 I S T

® They would definitely not tell me = They would probably not tell me = They might tell me = They would probably tell me = They would definitely tell me

Base: Sextortion by E£05, Instagram Flirt> Pressure505, Gaming Buddy Turns Weind n 0 { K NA y 3 C | Y509 Grad@ Chat Rkn@ TosaSn pt 3K 2/ il 208F A & K S R- 505 &ThelSectet Gt S50, &Sx6up £hEE Pressurg09,
Fake Friend Reques$09, Private App Discover$05
N2.How likely is it that your child would tell you about this situation?
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The vast majority say they would monitor each situation at minimum, and the mOée,:; MA ST
serious it seems, the more likely they are to take action ARScriTs

€) AGES6Gl2 @) AGES 1a17 ACTIONS A
@ Sextortion by E» 4<V 13% 21% 48%
@ Instagram FlirfhPressure 280 . 10 14% AT 43%
@ Gaming Buddy Turns Weir £%- " 21% 14% 19% 42%
(05) {KENRY3 chyat R T
@ Group Chat Turns Tox 13% 27% 43%
@ [+ GFAAKSR oeé M o 14% 25% 38%
@ The Secret Chat Ap 2% - 20% 18% 22% 36%
@ Group Chat Pressur 4% 18% 17% 24% 36%
@ Fake Friend Reque: 5% 22% 18% 23% 31%
@ Private App Discover 20 - 26% 20% 21% 27%
Not sure what | would do m | would not do anything
= 1 would have a conversation with my child about safety ® | would put some restrictions or monitoring on the situation
m | would advise my child not to do it and would explain why m | would advise my child not to do it and would take steps to prevent them from do

Base: Sextortion by E£05, Instagram Flirt> Pressure505, Gaming Buddy Turns Weind n 0 { K NA y 3 C | Y509 Grad@ Chat Rkn@ TosaSn pt 3K 2/ il 208F A & K S R- 505 &ThelSectet Gt S50, &Sx6up £hEE Pressurg09,
Fake Friend Reques$09, Private App Discover$05
N1.If you were in this situation, what would you most likely do?

Copyright © 2026. SA Market Insights




S MARKET
INSIGHTS

Scenario Snapshot

© AGES@l2 @ AGES 147 PERCEIVED RISK LEVEL ~ WOULD TELL PARENTS' ~ WOULD TAKE ACTION
(07) Sextortion by E- N 77% I 71% I 69%
(06 Instagram FlirtbPressurc NI 73% I 6% I 67%
(02] Gaming Buddy Turns We: NI 9% I 76% I 51%
(05) {KENRAY3 cryvat S 71% — 7 A 64%
(08) Group Chat Turns Tox N 72% I 65% I 6%
(09) /FaFAAKSR o N 61% I 60% I 63%
@ The Secret Chat Al 64% D 2% D 58%
@ Group Chat Pressurii 62% D 69% D 0%
@ Fake Friend Reque i 59% D 2% B 53%
@ Private App Discover[ i 56% P 50% D 48%

Base: Total 1014

N3.How serious a risk do you consider this situatibi?2How likely is it that your child would tell you about this situatiod®,|f you were in this situation, what would you most likely do?
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COMPARISON OF SIMILAR SCENARIOS BY AGE o
Private / secret apps are considered much more serious for younger children, bu&s,A MAZKET

younger kids are also more likely to tell their parents about it

(4
€ AGES €12 THE SECRET CHAT AJ)  (amssmmn) (1) PRIVATE APP DISCOVERY @ AGES 1417

RISK LEVEL
m Not a real concern for me

N

= A minor concern
i 0% 0
= Something | would keep an eye on 49%10%  30%

m Something | would take action on

4%7% 25%

| A serious risk requiring immediate action

WOULD TELL PARENTS

m They would definitely not tell me
= They would probably not tell me 7% [116% 27% 27%
u They might tell me

u They would probably tell me
m They would definitely tell me

2%6%19%

ACTIONS
H | would not do anything
3% 20% 18% 22% 1 would have a conversation with my child about safety 4% 26% 20% 21%

m | would put some restrictions or monitoring on the situatio
m | would advise my child not to do it and would explain why

H | would advise my child not to do it and would take steps
prevent them from doing it

[] Indicates significantly higher between scenarios at 95% Confidence level

Base: The Secret Chat AfgD9, Private App Discover$05
N3.How serious a risk do you consider this situatibi?2How likely is it that your child would tell you about this situatiod®,|f you were in this situation, what would you most likely do?

95
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COMPARISON OF SIMILAR SCENARIOS BY AGE _
Pressure to send hot pics among older kids is deemed more risky than peer pre MAZKET

among younger children

A MARKET

N

€ AGES €12 GROUP CHAT PRESSUR)  (ammmmsmmmm) () GROUP CHAT TURNS TOXIC @) AGES 1417

5%8% 26%

1%8% 21%

4% 18% 17% 24%

Base: Group Chat Pressarg09, Group Chat Turns Tox&05

RISK LEVEL

m Not a real concern for me

= A minor concern

m Something | would keep an eye on
m Something | would take action on

| A serious risk requiring immediate action

WOULD TELL PARENTS

m They would definitely not tell me
= They would probably not tell me
u They might tell me

u They would probably tell me

m They would definitely tell me

ACTIONS

H | would not do anything

1 would have a conversation with my child about safety

m | would put some restrictions or monitoring on the situatio
m | would advise my child not to do it and would explain why

H | would advise my child not to do it and would take steps
prevent them from doing it

3%7% 18% 34%

3%7% 22% 28%

1% 16%13% 27%

[] Indicates significantly higher between scenarios at 95% Confidence level

N3.How serious a risk do you consider this situatibi?2How likely is it that your child would tell you about this situatiod®,|f you were in this situation, what would you most likely do?

96
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COMPARISON OF SIMILAR SCENARIOS BY AGE o
People pretending to be someone they are not is deemed similarly risky regardleS§A MAZKET

of age group, although younger kids are more likely to tell a parent
'@ AGES €12 FAKE FRlENDREQUEs@ - o) @ J1GCL{195 .. &/ EAGESIAL h wé

RISK LEVEL
m Not a real concern for me

= A minor concern
m Something | would keep an eye on
m Something | would take action on

6% 10% 25% 33%

| A serious risk requiring immediate action

WOULD TELL PARENTS

m They would definitely not tell me

2047 3204 = They would probably not tell me
u They might tell me

u They would probably tell me

m They would definitely tell me

ACTIONS

H | would not do anything

5% 22% 18% 23% 1 would have a conversation with my child about safety 2% 19% 14% 25%

m | would put some restrictions or monitoring on the situatio
m | would advise my child not to do it and would explain why

H | would advise my child not to do it and would take steps
prevent them from doing it

[] Indicates significantly higher between scenarios at 95% Confidence level

Base: Fake Friend Requeptn 0 / F G FAAKSRe5@8 | &/ dziS { Sy A2 NE
N3.How serious a risk do you consider this situatibi?2How likely is it that your child would tell you about this situatiod®,|f you were in this situation, what would you most likely do?

97
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SAM

Inappropriate
1 Sexual Content and

Exploitation i




SUMMARY:

INAPPROPRIATE SEXUAL CONTENT AND EXPLOITATION

Awareness of sexual exploitation

is relatively high, but still

incomplete. Familiarity with

CSAM and confidence in

identifying problematic

situations are strongest among .I

the more engaged and
technically capable parents,
leaving a meaningful recognitio
gap among others.

Copyright ©2026. SA Market Insights

Exposure is not limited to
explicit sexual material.
Suspicious identities,
uncomfortable contacts and
requests to keep interactions
secret appear alongside sexua
images and requests for sexua
contentr reinforcing that
grooming often begins with
interpersonal behaviors rather
than an overtly sexual incident.

S MARKET
INSIGHTS

The biggest obstacles to
responding are relational, not
technical. Parents worry about
damaging trust, overreacting or
whether their child would
disclose the situation;
meanwhile, only about a third
are highly confident they would
recognize warning signs.




¢CKS YI22NAUE 2F LI NByua FNB FlEYALAL gKAAHKg,
referred to as CSAM INSIGHTS

FAMILIARITY WITH CHILD SEXUAL ABUSE MATERIAL (CSAM) TERM A

Very familiar _______‘_‘_EModerater familiar

28%

Not very familiar

Extremely familiar
Not at all familiar

Extremely / Very Familiag 50%

Base: Totat 1014 R . R _ ~ . R R . R _ s
X1l 26 FLEYAEAFNI FNB @82dz gA0GK (GKS GSNY GOKAtR aSEdzZaf F06dzaS YFGiSNRIfé¢ o6az2ySiayvysSa OFttSR /{!a0K
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e 7 ~

¢KS KAITKSNI 0KS LI NBYyidQa LISNDODSAGDSR NICGA M2V )

FAMILIARITY WITH CHILD SEXUAL ABUSE MATERIAL (CSAM) TERM A

RISK PERCEPTIONS

N N N

Extremely / Very familiar_ 50% 60%BC 45% 45%
Extremely familiafiuy 20% 31%BC 14% 17%

Very familiar. | 30% 29% 31% 28%
Moderately familiar 28% 18% 33%A 33%A

Not very familiar 12% 11% 13% 10%

Not at all familiar[JJlij 10% 11% 9% 12%

Letters inBLUEHNdicates significant difference at 95% confidence level
Base: Total 1014, Risk Perceptions: H'ﬁg&33, Moderate 467, Low 214 . _ 3 . R R . R B o
XLl 26 FEYATLAINI FNB @2dz gAiK GKS GSNY GOKAtR &aSEdzt F0dzAS YFGSNARFEE 6az2ySiaySa OFtftSR /{!al0K
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Parents are split on the likelihood of their children encountering inappropriate or
SELJ 2 ADS 2yEAYS SELISNASYOSa>: 6A0GK ch A'PS%‘KE;MI
RU YR o AY wmMn aleéeiry3a AdaQa y2Zu

AU
KI LILISY S
LIKELIHOOD CHILDREN WILL ENCOUNTER INAPPROPRIATE OR EXPLOITIVE ONLINE EXPERIENCES

Nearly 4 in 10 have already or are highly likely to encounter inappropriate
or exploitive experiences online

33%

2%
Somewhat likely Not very likely Not likely at all

This has already Extremely likely Very likely
happened to my child

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014
X2.How likely do you think it is that your child(ren) may encounter or be exposed to inappropriate sexual content or expiditet®
102
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The higher the perceived risk online, the more likely parents are to think their A MARKET
children may be exposed to inappropriate sexual content or exploitation online INSIGHTS

LIKELIHOOD CHILDREN WILL ENCOUNTER INAPPROPRIATE OR EXPLOITIVE ONLINE EXPERIENCES A

RISK PERCEPTIONS

N N N

Has Happened / Extremely / Very Like N 38% 56%BC 31% 26%
This has already happened to my cHl 2% 4%RB 0% 3%B
Extremely likel/llll 17% 29%BC 11% 12%
Very likely 19% 24%C 19%C 10%
Somewhat likely 33% 24% 43%AC 23%

Not very likely 18% 10% 19%A 27%AB

Not likely at alllll 11% 9% 7% 24%AB

Letters inBLUEHNdicates significant difference at 95% confidence level
Base: Total 1014, Risk Perceptions: HigB33, Moderate 467, Low 214
X2.How likely do you think it is that your child(ren) may encounter or be exposed to inappropriate sexual content or expiditet®
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Apps / platforms with the highest usage by children are deemed less risky relategg_o P
Inappropriate or exploitive online experiences A\ NSiaHTs

LIKELIHOOD CHILDREN WILL ENCOUNTER INAPPROPRIATE OR EXPLOITIVE ONLINE EXPERIENCES A

APPS USED BY KIDS

Social Media®  Gaming ' Messaging Al ) Private '  Betting/ ' Relationship "
(A) (B) © (D) MessagingE)  Prediction(F) (G)
Has Happened / 5;:;?:”;'%’/_ 38% 39% 39% 43% AT%AR 68%ABCD  71%ABCD  73%ABCD
This has already happeneghtitlndnl 204 20 2% 20 2% 1% 2% 20
Extremely Iikely- 17% 17% 18%A 19%AB 22%ABC 34%ABCD 37%ABCD 35%ABCD
Very likely 19% 20%B 19% 21%AB 23%AB 32%ABCD 32%ABCD 36%ABCD
Somewhat likely 33% 33%EFG 33%EFG 33%EFG 32%EFG 20% 19% 17%
Not very likely 18% 17%CEFG 18%CDEFG 16%EFG 16%EFG 10% 9% 8%
Not likely at aII- 11% 10%CDEFG 10%CDEFG 8%DEFG 6%EFG 3%F 1% 3%F

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Social Medig 958, Gaming; 934, Messaging 833, Al 621, Private Messaging228, Betting / Predictioq 207, Relationship 182
X2.How likely do you think it is that your child(ren) may encounter or be exposed to inappropriate sexual content or expiditet®

104
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More than half of these parents have children whbavealready been exposed to
at least one of these situations, topped by interacting with someone suspicious, €5/A MASKET

followed by feeling unsafe
INAPPROPRIATE OR EXPLOITIVE ONLINE EXPERIENCE EXPOSURE A

Interacted with someone who later seemed suspicious or not who they claimed _ 21%
Been contacted in a way that made them feel uncomfortable or un:_ 19%
Been asked to keep an online interaction secret from parents or a(_ 17%
Received or been shown inappropriate sexual images or cor_ 17%
Been asked to share inappropriate sexual photos or videos of thems- 15%
Received threats of harm or disclosure if they did not share / do something e)- 15%

Been asked to share inappropriate sexual photos or videos of other chi- 13%

No ¢ my child has not experienced any of these onl_ 43%

52y Qi 1y2¢ 6%

Base: Total 1014
X3.To your knowledge, has your child(ren) ever experienced any of the following online?
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Looking at only those who have experienced one of these issues, 4 in 10 interac;ggl MASKET
with someone suspicious INSIGHTS

INAPPROPRIATE OR EXPLOITIVE ONLINE EXPERIENCE EXPOSURE AMONG THOSE WHO HAVE EXPERIENCED ANY

Interacted with someone who later seemed suspicious or not who they claimed | 42%

37%

Been contacted in a way that made them feel uncomfortable or un

Been asked to keep an online interaction secret from parents or ac 33%

Received or been shown inappropriate sexual images or cor 33%

Been asked to share inappropriate sexual photos or videos of thems 30%

Received threats of harm or disclosure if they did not share / do something ex 29%

26%

Been asked to share inappropriate sexual photos or videos of other chi

Fb2GSY 51 GF SEOfdZRAY3I dbz |y
.La8 09EOfdzRAY3I b251bYyR 52y Qi 1y260Y ¢20l ¢
X3.To your knowledge, has your child(ren) ever experienced any of the following online?

Copyright © 2026. SA Market Insights 106




These risky interactions are more common as app / platform use becomes mores:.- MA

niche INSIGHTS
N\
INAPPROPRIATE OR EXPLOITIVE ONLINE EXPERIENCES EXPOSURE
APPS USED BY KIDS
S Social Media®  Gaming ' Messaging Al ) Private °  Betting/ ' Relationship "
(A) (B) © (D) MessagingE)  Prediction(F) (G)
Interacted with someone who late
seemed suspicious olr not \(/jvr':o tbhe 21% 22% 22% 24%AB 29%ABC 37%ABCD 36%ABCD 40%ABCD
Claimed 1o be
Been contacted in a way thal Madiuey 1 oo 19% 19% 219%AB 23%ABC 32%ABCD 31%ABCD 3696ABCDF
~ Been asked to keep an onlin
interaction secret from parents ol 17% 18% 18% 19%AB 220%ABC 33%ABCD 36%ABCD 34%ABCD
adults
Recelved or e i oagen rrortall | 17% 18% 17% 19%AB 21%ABC 30%ABCD 31%ABCD 30%ABCD
sexon proteebrviatae o thomesol 5% 16% 16% 18%AB 219%ABC 3296ABCD 319%ABCD 3296ABCD
Received threats of harm or disclosu
f they did not share / do somethin(ili] 15% 16% 16% 17%AB 20%ABC 33%ABCD 35%ABCD 35%ABCD
explici
Been asked to share inappropriai
sexual photos or wdeosh% othe 13% 14% 14% 15%AB 18%ABC 26%ABCD 28%ABCD 26%ABCD
cnilaren
MO IFE Gl Bl B (el CEETE b £ 43% 42%CDEFG 42%CDEFG 38%EDFG 31%EFG 12% 12% 9%
52yQi 1y24 6% 6%DEFG 6%DEFG 5%DEFG A%EFG 0% 0% 1%

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Social Medig 958, Gaming; 934, Messaging 833, Al 621, Private Messaging228, Betting / Predictioq 207, Relationship 182
X3.To your knowledge, has your child(ren) ever experienced any of the following online?
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Children who have experienced CSAM use a wider range of devices and apps; thelr

arents are less prepared, have little focus on online safety lack tech experlenc MAZKET
-V R FNBE Y2NB fA1Sfeée 0z at 2 0 KSNA& dzt R0 &
Experienced CSAM ) Have not Experience@SAM A

Laptop / Desktop PCs / Chromebooks (64%)

0 Devices Used by Kids in HH Smart Speakers (44%) Smart TVs or Video Streaming Devices (78%)

. Social Media (98%) Social Media (91%)

Apps Used by Kids Gaming (95%) Gaming (89%)

@ Parental Control Capability | could do it with instructions from the solution provider (15%) | can set up and customize advanced controls on my own (49%)

| could do it with help from a trusted person (14%)

I would need help from a professional (12%)

Preparedness | would need help from a trusted friend or advisor (10%) | feel very prepared to prevent or respond to this (42%)

@Likelihood Child has Private Account (Has already / Extremely / Very) 50% 12%
Likelihood to Come to Parent with Issue (Definitely / Probably) 68% 87%
CSAM Familiarity (Extremely / Very) 59% 44%
= N Lik_elihood C_hildren will Encounter Inappropriate or 5806 18%

Exploitive Online Experiences (Has happened/Extremely / Very)
@, Who is Responsible for Child Online Safety mgégg:g:ﬂﬁ;g& \;islrirfz(?(yzof;/o) Parents or guardians (89%)
Online Risk Level (Very high / High) 38% 27%
] Focus on Online Safety Minimal (16%) Active (62%)
& Tech Experience Inexperienced (37%) Experienced (75%)
Risk Perception High (38%) Low (26%)

) ) Numbers inGreenindicates significant higher at 95% confidence level
Base: Experienced CSAMIL5, Inexperienced CSAMA0
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l f 0K2dzZAK (GKS GeélsSa 2F SELIRZadzaNB SELISNASYOSR
focus on online safety, the more vigilant they are, the less likely their kids are to €54 MA=KET
experience any of these

INAPPROPRIATE OR EXPLOITIVE ONLINE EXPERIENCES EXPOSURE A

FOCUS ON ONLINE SAFETY

N\ N\ N\
TOTAL Minimal (A) Basic(B) Active (C)

Interacted with someone who later seemed suspicious or not

they claimed to be 21% 22% 19% 2a%

Been contacted in a way that made them feel uncom{j?lrég?é 19% 21% 15% 20%

Been asked to keep an online interaction secret from ggl:?tr;t- 17% 24%B 14% 17%

Received or been shown inappropriate sexual images or cor- 17% 21% 17% 16%

Been asked to share inappropriate sexual phottr(]): n?; e\-lli\(/jees 15% 19% 13% 16%

Received threats of harm or disclosure if tt;(ce))r/n g[[c:] irrllcg)]t :Q;?Iir;t 15% 20% 13% 15%

Been asked to share inappropriate sexual photos or viiﬁﬁgr(;; (- 13% 13% 13% 14%
No ¢ my child has not experienced any of these onli 43% 29% 41%A 48%AB

52y Qi 1y24 6% 8% 9%C 4%

Letters inBLUEHNdicates significant difference at 95% confidence level
Base: Total 1014, Minimal; 131, Basic, 310, Active 573
X3.To your knowledge, has your child(ren) ever experienced any of the following online?
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Among those whose kids have been exposed to inappropriate or exploitive onllng P
experiences, only half say they talked to their child about it A NSichTs

PARENT RESPONSE TO INAPPROPRIATE OR EXPLOITIVE ONLINE EXPERIENCES A

Talked with my child about what happene_ 47%
Blocked the individual or conter_ 41%
Reported the incident to a platform or service provid_ 37%
Adjusted parental controls or privacy settinq_ 36%
Sought advice or support (e.g., professionals, online resoun_ 27%
Reported the incident to the poIio_ 25%
Reported the incident to the schoc_ 23%

Had another trusted adult speak with my chi_ 22%

Something elsel 1%

No response they handled it themselve:l 2%

Base (Those whose child has been exposed to inappropriate or exploitive online experienceSt5rotal
X4.When your child(ren) experienced concerning or inappropriate online interaction, what was your response?
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A third are very confident they would recognize signs that their children may be <.:nA mazxer
experiencing inappropriate or exploitive interactions online SARsGHTS

CONFIDENCE IN RECOGNIZING SIGNS OF AN INAPPROPRIATE OR EXPLOITIVE ONLINE INCIDENT A

| could recognize most warning signs

| could recognize some warning signs

| am very confident | would recognize i

| might notice something, but
would be unsure

| would not recognize the signs

Base: Totat 1014
X5.How confident are you in your ability to recognize signs that your child(ren) may be experiencing inappropriate or éxplaititiens online?
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The more tech advanced the parent is, the more confident they are that they quJDd:.- MASET
recognize warning signs that their child was experiencing exploitive interactions INSIGHTS

CONFIDENCE IN RECOGNIZING AN INAPPROPRIATE OR EXPLOITIVE ONLINE INCIDENT A

TECH EXPERIENCE

N\ N\
TOTAL ExperiencedA) InexperiencedB)

| am very confident | would recognize- 35% 40%B 26%
| could recognize most warning sig- 29% 30% 26%
| could recognize some warning sig 23% 20% 28%A
I might notice something, but would be unsu  10% 7% 16%A
| would not recognize the sing 3% 3% 5%

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Tech Experience: Experienc®89, Inexperienced325
X5.How confident are you in your ability to recognize signs that your child(ren) may be experiencing inappropriate or étplaittiens online?
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Across age groups, the majority of parents feel confident they would recognize ag.:.n mazcer
least some warning signs that their child may be experiencing an issue online S /AA\INSIGHTS

CONFIDENCE IN RECOGNIZING SIGNS OF AN INAPPROPRIATE OR EXPLOITIVE ONLINE INCIDENT A

AGES OF CHILDREN IN THE HOUSEHOLD

Younger Children Only " Both 6¢ 12 Years and 1817 Years '  Older Children Only (13 or above)'
TOTAL (12 or under)(A) (B) (C)

m | am very confident | would recognize it = | could recognize most warning signs | could recognize some warning signs
I might notice something, but would be unsur@ | would not recognize the signs

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Age of Child: 12 or unde365, Both 612 years and 137 years; 356, 13 or above293
X5.How confident are you in your ability to recognize signs that your child(ren) may be experiencing inappropriate or éxplaititiens online?
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Obstacles to dealing with mapproprlate or exploitive experiences are relationship

RNRA OSYyY O2YyOSNY |062dz0 GNXYzad = QQSNJ\I\BEI',,LQ'pSEFg"EIE
know

OBSTACLES TO DEALING WITH INAPPROPRIATE OR EXPLOITIVE ONLINE EXPERIENCES A

| 2y OSNY Fozdzi ve N 24%
Concern about overreactin{ Y 23%
Belief that my child would not tell me / would not want me to kniEE 22%
Concern that others would judge my child or our fanj i 15%
Difficulty understanding the technology / platfory 15%
Pressure from other parents to not disclose the situatiey 14%
Not knowing where to report (. 13%
Not knowing what steps to tak{es 13%
Lack of time or attentior| i 12%

Not knowing where to get hel{ g 10%

Nothing would make it difficu{ R 33%

Base: Total 1014
X6.What, if anything, would make it difficult for you to address a situation involving inappropriate or exploitive onlingZonten
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SAMEZEL

Improving Online
Safety




SUMMARY: S MARKET

INSIGHTS
IMPROVING ONLINE SAFETY
Parents see themselves as the The strongest demand is for The barriers are as much
primary line of defense, but they prevention to be built into the behavioral as technological.
clearly expect shared digital environment: stronger Trusting the child, keeping up
responsibility. Apps/platforms platform safeguards and better with new risks, peer pressure,
rank second, well ahead of most parental controls lead, followed children circumventing rules and

other stakeholders, signaling
that parents do not believe
families can solve online safety
alone.

by identity verification and fast protecting privacy all complicat
removal of harmful content or actiort so successful

users. interventions need to reduce
both parental workload and
family friction.
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t F NByida fFNABSft&é& (1S NbBaLRyaArAoAftAde F2N 0KS
responsibility falling on the shoulders of the apps / platforms themselves; S A MAZKET
communicating with their kids about online safety is the top recommended action

21 h L{ w9{thb{L.[9 Chw /IL[5¢ ! /¢Lhb{ t!woOb¢{ {Ih![5 ¢!Y9 Chw

. Regularly talk with children about online safcj N 510
Parents or guardian I 7% gularty 51%
Set clear rules about online behavior and a_ 46%
usage 0
Use parental controls or safety too N 46%
. a2yAG2NI 2NJ NBGASs I 449
Children themselve I 32% y Rt

Limit how much time children spend onlir[ N 40%

Apps or platforms (e.g., social media compani
gaming apps, etc._ Gs

Schools or educator[llE 29% Avoid or limit use of certain a%p?i,nplatforms,

nline features NN 37%

Internet service provider_ 29% Educate themselves about online risI 37%

Delay (wait until child is older) or restrict access
y( smartphones 02 connected devicol 28%

0, . . .
Government or regulator Sl 25% Trust children to manage their own behavilll 24%

Device manufacturers (e.g., phones, tabl I 23% Only allow online activity when supervisqill 23%

Only step in if a problem arisefilll 14%

[0) .
Law enforcemem- 21% Noneg no actions are neede( 2%

Base: Total 1014

Al1.Who do you believe should be primarily responsible for keeping children safe oklin&/hich of the following actions do you believe parents should take to help keep their children safe online?
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Parents who are experienced with technology are highly likely to view themselves as
responsible for keeping their kids safe online and are especially more likely to p MAZKET
to apps / platforms as having responsibility

>l h L{ w9{thb{L.[9 Chw /IL[5Q{ hb[Lb9 {!C9¢,
TECH EXPERIENCE

N\ N\
TOTAL ExperiencedA) InexperiencedB)

Parents or guardian I 77% 80%B 69%

Apps or platforms (e.qg., somgzlimﬁg?igggnpe?g_ 43% A7%53 330
Children themselve I 32% 31% 33%

Schools or educatorllllll 29% 28% 30%

Internet service providerJllIl 29% 29% 29%

Government or regulatordlllll 25% 26%8B 21%

Device manufacturers (e.g., phones, tablciiilill 23% 26%B 18%
Law enforcementillll 21% 20% 21%

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Tech Experience: Experienc®89, Inexperienced325
Al1.Who do you believe should be primarily responsible for keeping children safe online?
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Although both groups are most likely to say that parents should regularly talk with
children about online safety, teclexperienced parents believe parents should takess;A MARKET
a wider range of steps to keep their children safe online

ACTIONS PARENTS SHOULD TAKE FOR CHILDREN SAFETY A

TECH EXPERIENCE

N\ N\
TOTAL ExperiencedA) InexperiencedB)

Regularly talk with children about online safcj I 51% 56%5 42%

Set clear rules about online behavior and app us{ I 46% 50%5 38%
Use parental controls or safety too [ I 46% 51%8B 35%
a2yAli2N 2N NBoASs I 44% 47%8B 37%

Limit how much time children spend onlir I 40% 42%8B 36%

Avoid or limit use of certain apps, platformfs(_::atz{J ?ens“_ 37% 40%5 32%
Educate themselves about online ris| I 37% 39%B 33%
e L
Trust children to manage their own behavi{lll 24% 24% 22%

Only allow online activity when supervisdiilll 23% 25%8B 19%

Only step in if a problem aris_ 14% 14% 15%

Noneg no actions are needed 2% 2% 2%

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Tech Experience: Experienc®89, Inexperienced325
A3.Which of the following actions do you believe parents should take to help keep their children safe online?
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Parents are looking for apps and platforms to build in stronger protections, and seek
better controls/ tools; the top challenges to keeping kids safe are trusting kids to €5 A Ma=KET
manage themselves, keeping up with the risks, and peer pressure

N\
ONLINE SAFETY NEEDS FOR CHILDREN OBSTACLES TO TAKING ACTIONS FOR ONLINE SAFET?
Stronger protections and safeguarg% g%”;t'][\otpm% 46% | trust my child to manage their own behavijilllll 24%
Better parental controls and monitoring too [ 45% LGiQa KENR G2 1SS (N 22%
Stronger age verification or identity chec I 41% Pressure because other kids have devices / Sl 21%
i ists or fi I 9
Faster removal of harmful content or uscl 40% R R —
L R2y Qi ltglea (y2¢ o 18%
More education for children about online safe[ N 37% 4 . . ’
L R2yad ol yudama etrust- 17%
Stricter rules or regulation of online platfornj N 36% J
52y Qi KIF@S Sy2dzZaK (AN 15%
Greater enforcement against offende [N 31%
Tools or settings are too complicatejiill 14%
More guidance and resources for pare 29% ,
d parer ° | find it difficult enforcing rule<jiill 13%
Improved reporting tool N 28% Not sure what the right steps to take aiill 10%
More communitybased monitoring or share ) . A A - .
4 s%on5|b||ty_26% L R2yQl FSSt O2yTARIJM 8%
More involvement from schools or educatolllll 25% L R2y Qi GKAY1l | Y 6%
Noneg nothing will be effective] 3% Nothing makes it difficul (J Il 27%

Base: Total 1014
A2.Which of the following do you believe would be most effective in improving online safety for childtethat, if anything, makes it difficult to take actions to help keep your child(ren) safe online?
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Techy parents see a wider range of solutions being effective at keeping kids safe5 P
online, especially buikin safeguards in apps / platforms ARSianTs

ONLINE SAFETY NEEDS FOR CHILDREN A

TECH EXPERIENCE

N\ N\
TOTAL ExperiencedA) InexperiencedB)

Stronger protections and safeguards built ig[tgtf%rr)r%ss _ 46% 50%8 38%
Better parental controls and monitoring too ([ 45% 48%B 38%

Stronger age verification or identity chec{ I 41% 43% 37%

Faster removal of harmful content or use| I 40% 43%B 33%

More education for children about online safe{j I 37% 38% 34%
Stricter rules or regulation of online platforn I 36% 39%5 29%

Greater enforcement against offende [ Il 31% 35%B 25%

More guidance and resources for parerjilllll 29% 31%B 24%

Improved reporting tools| 28% 31%B 23%

More communitybased monitoring or shared responsibilijJllll 26% 26% 26%
More involvement from schools or educato [l 25% 28%0B 18%

Nonec nothing will be effective] 3% 2% 3%

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Tech Experience: Experienc®89, Inexperienced325
A2.Which of the following do you believe would be most effective in improving online safety for children?
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Parents who perceive online risk to be low are less likely to find obstacles to takig:: MASKET
action to keep their kids safe A\ NSichTs

OBSTACLES TO TAKING ACTION FOR ONLINE SAFETY A

RISK PERCEPTIONS

N N N\
TOTAL High(A) Moderate (B) Low (C)

I trust my child to manage their own behavidlllll 24% 24% 24% 24%
LiQa KIFENR G2 1S8SL1 J 22% 25%C 23% 17%
Pressure because other kids have devices / Jlll 21% 26%C 20% 17%
My child resists or finds ways around rul [l 20% 22% 22%C 15%
L R2yQi lftglea 1yz2s ol 18% 18%C 21%C 9%
L R2y Qi sl yid (42 AyodIRS Y 17% 16% 19% 14%
52y Qi KIF @S Syz2dAak (AN 15% 17%C 15%C 9%
Tools or settings are too complicatlilll 14% 17%C 15%C 9%
| find it difficult enforcing ruledlll 13% 13% 15%C 10%
Not sure what the right steps to take afill 10% 12% 10% 9%
L R2y Qi FSSt O2yFARIM 8% 10% 8% 6%
L R2y Qi GKAYyl Iyl 6% 6% 7% 4%

Nothing makes it difficul( N 27% 23% 24% 40%AB

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Risk Perceptions: HigB33, Moderate 467, Low 214
A4.What, if anything, makes it difficult to take actions to help keep your child(ren) safe online?

122
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S MARKET
INSIGHTS



SUMMARY: S MARKET
SOLUTIONS e

Parents favor solutions that There is meaningful white space There is no single ideal safety
directly prevent, detect or stop between what parents want and solution. The preference analysis
harm. Parental controls, real what they currently use. In identifies HandsOn Control,

time alerts, content filtering and particular, realtime alerts and Balanced Safety and Automated
privacy/data protection lead emergency/help features Protection mindsets; the

combine relatively strong
interest with much lower
current usage, suggesting an
opportunity beyond traditional
parental controls.

majority Balanced Safety grou

has broader, less polarized I'
needs, while the other groups
have much stronger preferences
for particular types of
intervention.

parent guidance and
communicationoriented tools
generally have less pull.

interest and credibility, while .I
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MH {h[!¢Lhb{ Chw /I L[5WO9bQ{ hb[Lb9 {chAMeg<Er 2

HTS

DESCRIPTION

1  Al-Powered Monitoring and Detection Automatically scans messages and activity to detect risks like bullying, grooming, or inappropriate content

2 RealTime Alerts and Notifications Immediately alerts parents when concerning behavior or interactions are detected

3  Parental Controls and Restrictions Lets parents block apps, limit access, and control what their child can do online

4  Contact and Communication Controls Limits who children can interact with and blocks unknown or suspicious contacts

5 Privacy and Data Protection t NEBGSyGa aAKFENRY3A 2F LISNA2YIf AYyTF2NXYIFGA2Y YR SyadiNBa (KS OKAf RQa RI
6 Content Filtering and Protection Blocks or filters inappropriate, explicit, or harmful content automatically

7  Activity Monitoring and Summaries Provides clear summaries of apps used, contacts, and overall online activity

8  Guided Support for Parents Gives parents clear recommendations and guidance on what to do when issues arise

9 Child Safety Education Tools Teaches children how to recognize risks and make safer decisions online

10 ParentChild Communication Support Provides tools and prompts to help parents talk with their children about online safety

11 Emergency and Help Features for Children Includes SOS buttons and easy ways for children to report concerns or ask for help

12 Flexible Privacy and Control Settings Lets families choose the balance between monitoring and child privacy based on age or preference

Copyright © 2026. SA Market Insights




t I NByda LINA2NRAOGAT S az2tdziAzya GKI G R@J&,@AQKLT
activities INSIGHTS

PRIORITIZATION OF SOLUTIORSOBABILITY OF CHOICE A

Parental Controls and Restrictio/ e 6590
RealTime Alerts and Notification e 62%
Content Filtering and Protectio e 59%
Privacy and Data Protectiofeee 57%
Emergency and Help Features for Child e 519%
Child Safety Education Todl 449%
Contact and Communication Contrdils  449%
Al-Powered Monitoring and Detectiol e 43%
Activity Monitoring and Summaric N 419%
ParentChild Communication Suppoll N 37%
Flexible Privacy and Control Settinjil  34%

Guided Support for Parenti 22%

Base: Totat 1014
Viz KSy Al O02YySa (2 aztdziazya G2 KStLI {SSLI &2 dzNWRdK aré you LIESSTINTERESTED if?y f Ay SX 2 KAOK |NB &2dz ah{¢ Lb¢Iw9{¢95 AYKDPDPDPD
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Solution interest among parents is similar regardless of the age of their children €5A Maz<er

INSIGHTS

PRIORITIZATION OF SOLUTIORSOBABILITY OF CHOIRENKING A

AGES OF CHILDREN IN THE HOUSEHOLD

o Younger Children Only * Both 6¢ 12 Years and 13 Older Children Only (13"
(12 or under) ¢ 17 Years or above)

Parental Controls and Restrictio [l 65% 1 1 2
ReaiTime Alerts and Notification NN 62% 2 3 1
Content Filtering and Protectio [ 59% 3 4 3
Privacy and Data Protectioll 57% 4 2 5
Emergency and Help Features for Chilc [N 51% 5 5 4

Child Safety Education TodlE 44% 7 8 6 g

Contact and Communication Contrdlls 44% 6 9 7 g

AlPowered Monitoring and Detectio N 43% 8 6 8 -
Activity Monitoring and Summaricllli 41% 9 7 9
ParentChild Communication Suppolllll 37% 11 10 10
Flexible Privacy and Control Settinill 34% 10 11 11
Guided Support for Parentililil 22% 12 12 12

Indicates higher >4 in position between groups
Base: thaJ 1014, Agevof Chilg: 12 or unde865, Both €12 years and 1-37 years; 356, 13AorAabov9293 ~ _ . R R B R
Viz2 KSy Al O02YSa (2 aztdziazya G2 KStLI {SSLI &2 dzNWRdK aré you LIESSTINTERESTED if?y f Ay SX 2 KAOK |NB &2dz ah{¢ Lb¢Iw9{¢95 AYKDPDPDPD

Copyright © 2026. SA Market Insights 127




Three of the bottom four least credible solutions focus on communications and —.=A ma=ker
education 5 INSIGHTS

SOLUTION CREDIBILITY A

Parental Controls and Restrictio [ N 49%
Privacy and Data Protectiof i 47%
ReaiTime Alerts and Notification Il 46%
Content Filtering and Protectio Il 46%
Activity Monitoring and Summaricllli 41%

Emergency and Help Features for Child N 40%

Al-Powered Monitoring and Detectio [ 39%
Contact and Communication Contrcill 39%
Child Safety Education Todll 35%

Flexible Privacy and Control Settirji il 37%

ParentChild Communication SuppollllE 34%

Guided Support for Parentill 29%

Base: Total 1014
V2.Which of the following do you think would work well and actually be effective at helping to keep your child safe online?
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Just over a third of parents currently use parental controls and restrictions, and ]$n P
INSIGHTS

7 do not use any of these
N\

CURRENT USAGE

Parental Controls and Restrictio/ I 39%

Content Filtering and Protectio [l 32%

Privacy and Data Protectiolil 31%

Activity Monitoring and Summaricllil 27%
Flexible Privacy and Control Settirlllil 23%
RealTime Alerts and Notification llll 22%
Contact and Communication Contrdillll 22%
ParentChild Communication Suppolllll 21%
AlPowered Monitoring and Detectiolllll 20%
Child Safety Education Todlii 19%
Guided Support for Parentilll 17%
Emergency and Help Features for Childllll 17%

L R2y Qi dzas | vyl 14%

Base: Total 1014
V3.Some of these are currently available in the market and some are not. Which of these do you use on a regular basis, if any?

Copyright © 2026. SA Market Insights



Tech experienced parents use several current solutions at higher rates than less tech
savvy parents, especially parental controls, content filtering, and privacy and dat&s;A MARKET

Erotectlon tools

CURRENT USAGE h

TECH EXPERIENCE

N\ N\
TOTAL ExperiencedA) InexperiencedB)

Parental Controls and Restrictio/llill 39% 45%B 27%
Content Filtering and Protectio Il 32% 36%B 22%
Privacy and Data Protectiolllill 31% 35%RB 22%

Activity Monitoring and Summariclllill 27% 30%B 20%
Flexible Privacy and Control Settinilllll 23% 25%B 18%
ReaiTime Alerts and Notification Il 22% 24% 20%
Contact and Communication Contrdill 22% 22% 20%
ParentChild Communication Suppoll 21% 21% 21%
Al-Powered Monitoring and Detectiolll 20% 20% 19%
Child Safety Education Todlll 19% 20% 17%

Guided Support for Parentilll 17% 18% 16%
Emergency and Help Features for Child Bl 17% 17% 17%
L R2y Qi dzasS |yl 14% 12% 17%A

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Tech Experience: Experienc®89, Inexperienced325
V3.Some of these are currently available in the market and some are not. Which of these do you use on a regular basis, if any?
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Solution Snapshot

S MARKET
INSIGHTS

PROBABILITY OF CHOIaE

Parental Controls and Restrictioj|[ NG 65%
ReaiTime Alerts and Notification || NG 62%
Content Filtering and Protectio | NG 59%
Privacy and Data Protectio I 57%
Emergency and Help Features for Child [l 51%

Child Safety Education Todil 44%

Contact and Communication Contrdi I 44%
AlPowered Monitoring and Detectio [ G 43%
Activity Monitoring and Summaricjlll 41%
ParentChild Communication Suppo I 37%
Flexible Privacy and Control Settinf il 34%

Guided Support for Parentiillll 22%

Base: Total 1014

N 49%
I 46%
I 46%
N 47%
N 40%
DN 38%
N 39%
I 300
N 41%
N 34%
I 37%
B 29%

SOLUTION CREDIBILITY\

CURRENT USAGE

N 39%
B 22%
N 32%
I 31%
B 17%
N 19%
B 22%
B 20%
B 27%
B 21%
B 23%
B 17%

Viz KSy Al O2YSa G2 a2tdziazya (2 KSEL 1SSLI &2 dzNIWKK Aré you LESST INTERESTARIEVidh biyh8 fsllowink Holyeu thinkiduldvibitizwedl anl dctudllybbe Sffectve at Befpindity kéep Potrehild safe online?,

V3.Some of these are currently available in the market and some are not. Which of these do you use on a regular basis, if any?
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Three of the most important solutions are currently used most often, but two
represent a potential unfilled need: regime alerts / notifications and emergency 54 MARKET
help features

OPPORTUNITY MAP N
HIGHER USAGE
[ ]
Content Filtering Parental Controls and
— and Protection Restrictions
zZ
< Activitg Monitoring and e 2
= ummaries Privacy and Data 2
O Flexible Privacy and Protection —
= Control Settings Contact and _
= . Communication <
— . Controlse ° S
<<ft> ParentChildX o RealTime Alerts and T
lilJ ° Al-Powered Child Safet P Notifications ]Z>
Guided Support Monitoring Education Emergency and Help =
for Parents and Tools Features for Children
Detection

Importance Range22% to 65%

UsageRangel7% to 39%

Origin Coordinateg47%, 24%)

LOWER USAGE

Base: Total 1014
Viz KSy Al O02yvy8a (2 azfdziazya (2 KStLI 1SSLI &2 dzNWKId Aré youb LESST INTERESTRIBISYE &f thé&sX are? cirrerilyKavdilals in thenrket andl sSomelabe i@, Waidh bfahese Ho/ysudise @rba regular basis, if at
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A latent class mixture model was used to identify clusters of solutions that

are prioritized similarly

Manual / Parent Led @

HandsOn Control

Prefer a direct, parenled
approach to online safety,
emphasizing controls, filtering,
alerts, and active oversight.

@ Core mindsetParents should be @
closely involved in managing and

LINR G SOG A Y3

environment.

Base: Total 1014, Handson Control 232, Balanced Safetyp39, Automated Protection243

Copyright © 2026. SA Market Insights

Favor a moderate and practical
approach that balances protection
with communication, education,
and everyday usability.

Core mindsetOnline safety is
important, but solutions should

0§ KSAN OKA f Rupport BeglthyAayny

conversations and avoid feeling
overly intrusive.

WMy,
@’

S MARKET
INSIGHTS

Automated / Al Powered

Automated Protection

Strongly favor Apowered
monitoring and automated
detection tools that proactively
identify and stop online risks.

Core mindsetTechnology should
play an active role in detecting
threats and protecting children
online.




Solutions defining each cluster have much higher importance within the cluster —.-:n ma=xer
than overall SAKSiGHTs

CLUSTER 3

CLUSTER 1
Automated Protection 24%

HandsOn Control ~ 23%

Child Safety Education ToolS eaches children
89% how to recognize risks and make safer decisions 64%

RealTime Alerts and Notifications Immediately
alerts parents when concerning behavior or 89%

Parental Controls and Restrictiond ets parents
block apps, limit access, and control what their

child can do online

Privacy and Data ProtectionPrevents sharing of

online

ParentChild Communication SupportProvides

interactions are detected

Content Filtering and ProtectionBlocks or filters

LISNB2YFf AYF2NXIGA2Y | yRT7%Y & dzNB #ooldiakdprodtsio hBmparenistatk with their 58% inappropriate, explicit, or harmful content 88%
is kept secure and private children about online safety automatically
Contact and Communication Controld.imits Guided Support for ParentsGives parents clear AI—Powered ooy £l LB -
. . . . . Automatically scans messages and activity to
who children can interact with and blocks recommendations and guidance on what to do 37% . ) . . 86%
i . . detect risks like bullying, grooming, or
unknown or suspicious contacts when issues arise ) A
inappropriate content
Emergency and Help Features for Children Flexible Privacy and Control Settingtets Activity Monitoring and Summaries Provides
Includes SOS buttons and easy ways for childrer families choose the balance between monitoring 37% clear summaries of apps used, contacts, and 44%

report concerns or ask for help

Base: Total 1014, Handson Control 232, Balanced Safetyp39, Automated Protection243
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and child privacy based on age or preference

PROBABILITIES OF CHOICE

overall online activity




The #1 solution among the Balanced Safety cluster is Child Safety Education Togl& P
#2 I1s ParerChild Communication Support, quite different from the other clusters INSIGHTS

PRIORITIZATION OF SOLUTIORNSOBABILITY OF CHOIRENKING A
Clusters
N\ N\
HandsOn Control Balanced Safety Automated Protection
Parental Controls and Restrictio [l 65% 1 5 4
ReaiTime Alerts and Notification NN 62% 2 7 1
Content Filtering and Protectio I 59% 3 11 2
Privacy and Data Protectioll 57% 4 4 6
Emergency and Help Features for Chilc [N 51% 6 3 8
Child Safety Education TodlE 44% 9 1 10 g
Contact and Communication Contrclls 44% 5 12 5 g
AlPowered Monitoring and Detectio N 43% 12 6 3 -
Activity Monitoring and Summaricllli 41% 7 8 7
ParentChild Communication Suppolllll 37% 10 2 11
Flexible Privacy and Control Settiriis 34% 8 10 9
Guided Support for Parentililil 22% 11 9 12

Indicates higher >4 in position between groups

Base: thaJ 1014, Hangﬁ)n antrol- 232, Balanced Safetyp39, Automated P[otection243: R ~ _ . R R B R
Viz2 KSy Al O02YySa (2 aztdziazya G2 KStLI {SSLI &2 dzNWRdK aré you LIESSTINTERESTED if?y f Ay SX 2 KAOK |NB &2dz ah{¢ Lb¢Iw9{¢95 AYKDPDPDPD
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The Balanced Safety cluster has a narrower range across solutions, with no o
standout strong or weak solutions; both of the other clusters have clearer CS A MAZKET

S INSIGHTS
ErlOrltleS

PRIORITIZATION OF SOLUTIORSOBABILITY OF CHOICE A
Clusters
N\ N\
HandsOn Control Balanced Safety Automated Protection

Parental Controls and Restrictio [l 65% 89% 49% 77%
ReaiTime Alerts and Notification NN 62% 84% 40% 89%
Content Filtering and Protectio I 59% 82% 35% 88%
Privacy and Data Protectioll 57% 77% 53% 50%
Emergency and Help Features for Child I 51% 58% 53% 41%
Child Safety Education TodlE 44% 30% 64% 14%
Contact and Communication Contrclls 44% 64% 32% 50%
AlPowered Monitoring and Detectio N 43% 0% 42% 86%
Activity Monitoring and Summaricllli 41% 40% 40% 44%
ParentChild Communication Suppolllll 37% 22% 58% 3%
Flexible Privacy and Control Settiniils 34% 36% 37% 25%
Guided Support for Parentililil 22% 8% 37% 0%

Base: thaJ 1014, Hangﬁ)n antrol- 232, Balanced Safetyp39, Automated P[otection243: R ~ _ . R R B R
Viz2 KSy Al O02YySa (2 aztdziazya G2 KStLI {SSLI &2 dzNWRdK aré you LIESSTINTERESTED if?y f Ay SX 2 KAOK |NB &2dz ah{¢ Lb¢Iw9{¢95 AYKDPDPDPD
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BA MARKET
INSIGHTS

Segmentation




SUMMARY: S MARKET
SEGMENTATION

The segments are differentiated Pragmatic Balancers are the More engaged parents achieve
less by whether parents largest segmertt and arguably safety through different models.
recognize online risk and more the biggest opportunity for Engaged Protectors combine
by how they respond to it. intervention. At 41%, they want technology, communication and
Technology confidence, tool reasonable protection without trust; Vigilant Managers lean
usage, communication, . intensive oversight, but are Iess. more heavily into active control
exploitation exposure and I technically capable, less active and monitoring; Social Risk
solution priorities separate the with tools and notably less Navigators focus

disproportionately on who their
child interacts with. This argues
for personalized safety
approaches rather than one
prescriptive model for all
families.

prepared to respond to a serious
incident.

groups even when overall
perceived risk is fairly similar.
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Analysis identified unique parent segments driven by 5 core dimensions S:" MARKET

INSIGHTS

SEGMENTATION DIMENSIONS A

Risk and Safety Tech Confidence@% Online Exploitation ey
Orientation and Controls @

Exposure

Perceived likelihood of exposure to sexual

Perceptions of online risk exposure Tech savviness o
content or exploitation
Focus on online safety focus Use of online safety tools IypEs er exposuer)e(zptlc())ifgtie(;:rllflc S Gl oy

Solution Decision o8 Communication and &-8

Priorities =2 Engagement a‘

) Approach to conversations about online safety
Importance of factors when choosing apps /

activities to allow online: Type, Reputation, Likelihood child will come to them with
Controls, Allowed Interactions, and Importance concerns
to Child

What prompts conversations
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Segments differ based on their orientation to each of these dimensions S A MARKET

SEGMENTATION DIMENSIONS: VARIANCE FROM AVERAGE A
SEGMENTS
N\ N\ N\ N\
Pragmatic Balancers Social Risk Navigators Vigilant Managers Engaged Protectors

Tech Confidence and Contrc 17% [} 6% || B 2% B 6%

Risk and Safety orientatio e | 1% | B 6% § 5%
iz Communication and Engageme -18% . | 2% B 2% B 15%
@ Online Exploitation Exposur I 10% 9% I 10% I 6% I
3 Solution Decision Prioritie 0% B 2o0% B zs% 0%

Base: Total 1014, Pragmatic Balancerg13, Social Risk Navigater$08, Vigilant Managers117, Engaged Protectocs376 L . . . o ~

T4.Which of the following best describes your experience with technology (e.g., devices, apps, s@firfgfi?A OK 2F (KS F2ff26Ay3 06Sad RSaONRO6SaA @& 2 dzNJ ToOweNE yow maz ik d@ Fou thigkgdurchild(@n) ¥ | v | 3
exposed to when online (using the internet, apps, smart devices, &t.)Phich of the following statements best reflects your views regarding online safety for your chil®8&yRjch of the following statements best describes how you approach conversations about online
safety with your child(ren)B9.How likely do you think your child(ren) is to come to you if they experience something concerningBitliMéRAat prompts conversations about online safety with your child(re¢How likely do you think it is that your child(ren) may

enlcounter or be expc?%ed Lolcilnappropriate sexual content or exploitation on¥BePo your knowledge, has your child(ren) ever experienced any of the following online?, R7. How important do you thitiledattbveihg factors are when it comes to choosing apps or other
online activities used by children?
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Meet the Segments: Segments differ on the key dimensions, as well as
demographically, attitudinally and behaviorally

S MAXKET

INSIGHTS
Ny S
41% 11% 12% 37%
PRAGMATIC SOCIAL RISK VIGILANT ENGAGED
BALANCERS NAVIGATORS MANAGERS PROTECTORS
° ° ° o
These parents are attentive to online These parents are particularly focused These parents are highly engaged, These parents combine strong
safety and typically have basic rules, on who their children interact with technically confident, and deeply technical confidence with active
conversations, and controls in place, online and view online safety proactive about managing online Ay@2t @SYSYyG Ay GKSAI
but they aim to balance protection primarily through the lens of safety risks. They actively use and lives, balancing clear rules, ongoing
with allowing their children normal interpersonal risks. While they customize multiple safety tools, conversations, and proactive safety
online experiences. They tend to take recognize the importance of online prioritize monitoring and control management. Compared with other
a practical, moderate approach to safety, they tend to rely on selective capabilities, and take a hanas segments, they appear especially
online safety rather than relying on intervention, stepping in when approach to protecting their children effective at fostering open
intensive monitoring or highly needed rather than maintaining online. communication and maintaining trust
restrictive oversight. constant monitoring or intensive while still taking meaningful
oversight. protective actions.
Less Management More Management

Base: Total 1014, Pragmatic Balancer€13, Social Risk Navigatard 08, Vigilant Managers117, Engaged Protector876
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SEGMENT SNAPSHOT: Pragmatic Balancers SAMNLES =

41% _ _ _
Segmentation Dimensions-\

\/. Gender X(C))" (Variance From Average) Y
o °

PRAG MATIC BALANCERS ‘Q‘ 54% TechCdog;igteig:;e 17% .
A Male Female
These parents are attentive to online Risk and Safet _g%l
safety and typically have basic rules, Orientation
conversations, and controls in place, but Advanced Degre
they aim to balance protection with Employed % (Bachelor's or Gfaduatg Communicationand ]
allowing their children normal online ° ° Engagement
experiences. They tend to take a practical,
moderate approach to online safety rather Online EX&%E?L?Q I 10%
than relying on intensive monitoring or 75% 49%

highly restrictive oversight.
Solution Decision
Priorities 0%

Base: Pragmatic Balancerd13
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SEGMENT SNAPSHOT: SOCIAL RISK NAVIGATORS

~y,
11%

SOCIAL RISK NAVIGATORS

These parents are particularly focused on
who their children interact with online and
view online safety primarily through the
lens of interpersonal risks. While they
recognize the importance of online safety,
they tend to rely on selective intervention,
stepping in when needed rather than
maintaining constant monitoring or

intensive oversight.

Base: Social Risk Navigatef)8

Copyright © 2026. SA Market Insights

Gender ,%;-

S MARKET
INSIGHTS

Segmentation Dimensions\

Advanced Degre
(Bachelor's or Graduat

21%

(Variance From Average) WY
® e
Tech Confidence
3 -6%
ah 29% and Controls ’ I
Male Female

Risk and Safety

-10
Orientation L2 |

Communication and

Engagement | 2

Online Exploitation
Exposure 9% I

Solution Decision
Priorities (Who Child
can Interact with)




SEGMENT SNAPSHOT: VIGILANT MANAGERS

~
12%

VIGILANT MANAGERS

These parents are highly engaged,
technically confident, and deeply proactive
about managing online safety risks. They
actively use and customize multiple safety
tools, prioritize monitoring and control
capabilities, and take a hands approach
to protecting their children online.

Base: Vigilant Managersl17
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Gender ,%;-

S MARKET
INSIGHTS

Segmentation Dimensions\

(Variance From Average) WY
°

aa 35%
Male

Employed g%

Female

Advanced Degre
(Bachelor's or Graduat

=

68%

29%

Tech Confidence
and Controls

B 2%

Risk and Safety
Orientation

Communication and
Engagement

Online Exploitation
Exposure

Solution Decision
Priorities
(Control / Monitor
Activity)




SEGMENT SNAPSHOT: ENGAGED PROTECTORS

37%

S MARKET
INSIGHTS

Segmentation Dimensions\

v Gender ’%' (Variance From Average) W
o °
O nfiden
ENGAGED PROTECTORS ol 5704 Tecgncdoczggog B 6%
Male Female

These parents combine strong technical

confidence with active involvement in their
OKAf RNByQa 2yfAyS f . ¢ ‘Advanced Degre
rules, ongoing conversations, and Employed @% (Bachelor's or Graduat

=

proactive safety management. Compared PY PY
with other segments, they appear

especially effective at fostering open
communication and maintaining trust 0 0
while still taking meaningful protective 83% 60%
actions.

Base: Engaged Protector876

Copyright © 2026. SA Market Insights

Risk and Safety 9
Orientation I S
Communication and o
Engagement . 1as

Online Exploitation
Exposure 6% I

Solution Decision
Priorities 0%




Engaged Protectors are highly confident managing technology, while Pragmatic <.::n mazxer
Balancers feel least capable SAKSchTs

N\
TECHNOLOGY EXPERIENCE
SEGMENTS
e Pragmatic '  Social Risk Vigilant Engaged
Balancerg /) Navigators(B) Managers(C) Protectors(D)
| set up, customize, and troubleshoot technology 0 0 0 0 0
ool and oo I 32% 19% 29%A 35%A 46%ABC
| regularly manage devices, apps, and settings on my- 36% 28% 32% 33% 47%ABC
| can adjust basic settings (e.g., privacy, notificati(. 10% 12%D 16%D 15%D 6%
| can use devices and apps, but rarely change set. 10% 19%CD 13%D 8%D 2%
| rely on others to set up or manage technology for . 11% 23%BCD 10%D 9%D 0%

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Pragmatic Balancer€13, Social Risk Navigator$08, Vigilant Managers117, Engaged Protector876
T4.Which of the following best describes your experience with technology (e.g., devices, apps, settings)?
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Vigilant Managers and Engaged Protectors actively use tools to manage their_
2V AYS &

OKAf RNBY Qa

FTSueT

t N} IYFGAO 5»4\%?42"”

N\
CURRENT USE OF TOOLS
SEGMENTS
e Pragmatic '  Social Risk Vigilant Engaged
Balancerg /) Navigators(B) Managers(C) Protectors(D)
| do not use any tools and have not tried a. 8% 16%CD 12%CD 3%D 0%
L R2 y2( das G22ta of 4% 8%CD 6%CD 0% 1%
| use basic buHin controls (e.g., screen time Iimit- 27% 31%D 31% 22% 22%
| use multiple tools but in a limited Wl 23% 27%C 21% 17% 21%
| actively use and customize multiple tools to man 0 0 0 0 0
Safety- 38% 18% 29%A 57%AB 56%AB
Letters inBLUEHNdicates significant difference at 95% confidence level
Base: Total 1014, Pragmatic Balancer€13, Social Risk Navigator$08, Vigilant Managers117, Engaged Protector876
Bl2 KAOK 2F G(G(KS F2ftt2gAy3 o0Sai RSaAONAROGSE 282dzNJ OdzNNBy il dzaS 2F G22ta G2 YIrylFr3S &2daNJ OKAft RNByQa 2yt AyS OlAOGAGRK
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Segments have similar perceptions of the level of risk children are exposed t0 <.z A mazcer
online, although a third of Vigilant Managers perceive low risk SARSEnT=

\
PERCEPTION OF ONLINE RISK LEVEL
SEGMENTS
e Pragmatic '  Social Risk Vigilant Engaged
Balancerg A) Navigators(B) Managers(C) Protectors(D)
Very High / High Risi 33% 33% 32% 38% 31%
Very high risill 10% 10% 7% 15% 9%
High risk 23% 23% 25% 24% 22%
Moderate risk 46% 50%C 44%C 30% 48%C
Low risk| | 15% 12% 18% 20% 17%A
Very low riskl| 6% 5% 6% 12%AD 4%

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Pragmatic Balancer€13, Social Risk Navigator$08, Vigilant Managers117, Engaged Protector876
T6.Overall, how much risk do you think your child(ren) is exposed to when online (using the internet, apps, smart devices, etc.)
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When asked unprompted, Pragmatic Balancers mention fewer risk concerns overall;
while Engaged Protectors are especially focused on several: harassment, decestm, MAZKET

and privacy

N\
VERBATIM ANALYSIS: TYPES OF RISK
SEGMENTS
e Pragmatic '  Social Risk Vigilant Engaged
Balancerg /) Navigators(B) Managers(C) Protectors(D)
Sexual Exploitation & Sexual Cont_ 52% 46% 60%A 59%A 53%
Harassment, Toxicity & Hateful Contcl 33% 28% 25% 33% 40%AB
Harmful Content Exposurflill 18% 16% 13% 19% 21%5
Deception & Financial Exploitati<- 17% 16%B 8% 11% 22%ABC
Privacy, Device Security & Surveillal- 14% 13% 8% 9% 18%ABC
Psychosocial & Developmental Impa. 7% 8%B 1% 7%8B 9%B
Parental Perceptions & MitigatidBlehaviorsI 5% 6% 6% 8% 4%
Offline Escalation & Physical Safety Threl 3% 4% 6% 4% 2%

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Pragmatic Balancer€13, Social Risk Navigator$08, Vigilant Managers117, Engaged Protector876
T7.What type of risks do you think your child(ren) could be exposed to when online?
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Segments differ on their level of proactivity when it comes to managing their

=

OKAf RNBYyQa 2ytAyS &FFSies alLlk yy)\ V3 KA KR |
proactive among Pragmatic Balancers

N\
ONLINE SAFETY ORIENTATION
SEGMENTS
. Pragmatic Social Risk Vigilant h Engaged
Balancerg /) Navigators(B) Managers(C) Protectors(D)
| am extremely proactive about online safety a. 26% 120 2104 A6%ARD 3506A5
take extensive steps to protect them onli
| am very focused on online safety and activ- 31% . . o o
Y2YAG2NI 2NJ YEylF3S ve ° 19% 28% 3294 A4%ABC
| pay attention to online safety and have so. 31% A1%CD 38%CD 20% 0%
basic rules or controls in pla
| am somewhat aware of online risks, but do(;l 10% 20%BCD 11%CD 3%0 0%
take specific actions to manage th ° 0 ° °
I have not given much thought to online safety 30 0 0 0 0
children 0 7%BCD 2% 0% 0%

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Pragmatic Balancer€13, Social Risk Navigator$08, Vigilant Managers117, Engaged Protector876
R1.Which of the following statements best reflects your views regarding online safety for your child(ren)?
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When it comes to speaking with their children about online safety, Pragmatic WA MARKET
Balancers are much more likely to only step in when issues arise SARSEHTS

N\
CONVERSATION APPROACH
SEGMENTS
. Pragmatic Social Risk Vigilant h Engaged
Balancerg /) Navigators(B) Managers(C) Protectors(D)
| set clear rules and expectations about Wha- 36% 2204 3996/ 49961 48961
allowed
| have open conversations and encourage.the 28% 30% 2704 274 2704
make good decision
| monitor and guide their behavior as need- 20% 24%D 25%D 19% 15%
| mainly step in when issues aril 9% 16%BCD 6%C 0% 5%C
I rely on my child(ren) to manage thelr. ol 404 5045 1% 2% 5065
behavior
| do not typically address this directl 2% 3%D 3%D 3%D 0%

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Pragmatic Balancergl13, Social Risk Navigater$08, Vigilant Managers117, Engaged Protector876
B8.Which of the following statements best describes how you approach conversations about online safety with your child(ren)?

151
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Segments also differ in how likely their kids are to come to them if they have an issue
online, with nearly all Vigilant Managers and Engaged Protectors believing they €5 MA=KET

would

N\

LIKELIHOOD TO COME TO PARENT WITH ISSUE
SEGMENTS

e Pragmatic '  Social Risk Vigilant Engaged
Balancerg /) Navigators(B) Managers(C) Protectors(D)

Definitely / Probably would comel i 76% 57% 70%A 90%AB 93%AB

They woulddefinitely cometo me [ 47% 27% 46%A 68%AB 6206AB
They would probably come to m 29% 30% 24% 22% 31%
They might come to me 15% 28%BCD 18%D 9%D 3%

They would probably not come tom 5% 10%CD 7%CD 1% 1%

They woulddefinitely notcome to mel 4% 5%C 5%C 0% 3%C

Letters inBLUEHNdicates significant difference at 95% confidence level
Base: Total 1014, Pragmatic Balancer€13, Social Risk Navigator$08, Vigilant Managers117, Engaged Protector876

B9.How likely do you think your child(ren) is to come to you if they experience something concerning online?

152
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Engaged Protectors are prompted to have conversations with their kids for a mdg A MASKET

range of reasons and half say their kids bring it up

INSIGHTS

N\
WHAT PROMPTS CONVERSATIONS
SEGMENTS
e Pragmatic '  Social Risk Vigilant Engaged
Balancerg /) Navigators(B) Managers(C) Protectors(D)
Routine parenting conversatio_ 49% 30% 52%A 53%A 67%ABC
My child brings it up / has questior I 44% 39% 39% 38% 54%ABC
Something | saw in the news or med N 41% 34% 39% 32% 52%ABC
Something that happened to another chi- 31% 29% 34% 29% 33%
Something that happened to my chi- 22% 24%C 18% 15% 24%C
School or external guidan- 22% 22%BC 8% 12% 30%ABC
L R2yQid deLnortta B ow 14%CD 13%CD 5% 4%
Something elsd 1% 0% 0% 3%AB 1%

Base: Total 1014, Pragmatic Balancer€13, Social Risk Navigator$08, Vigilant Managers117, Engaged Protector876
B11.What prompts conversations about online safety with your child(ren)?

Copyright © 2026. SA Market Insights

Letters inBLUEHNdicates significant difference at 95% confidence level
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Vigilant Managers are split on how likely it is their children will be exposed to
AYEFLLINRLINAEFGS 2NJ SELX 2A0GA DS S E LISthah S)EP ;Fsé'f;ﬂ)
majority of 2 1 KSNJ 8S3YSyda GKAY] AGQ&E Y2NB TA|StE
LIKELIHOOD CHILDREN WILL ENCOUNTER INAPPROPRIATE OR EXPLOITIVE ONLINE EXPERIENCES
SEGMENTS

Pragmatic Social Risk R Vigilant Engaged
Balancerg A) Navigators(B) Managers(C) Protectors(D)
Has Happened / Extremely / Very Like N 38% 40%B 25% 42%B 39%RB
This has already happened to my ch| 2% 0% 5%AD 13%ABD 0%
Extremely likel/llll 17% 20%B 6% 14%B 19%B
Very likely 19% 20% 15% 15% 20%

Somewhat likely 33% 35%C 41%C 15% 33%C

Not very likely 18% 16% 21% 16% 19%

8% 13% 26%ABD 9%

Letters inBLUEHNdicates significant difference at 95% confidence level

Not likely at alllll 11%
154

Base: Total 1014, Pragmatic Balancer€13, Social Risk Navigator$08, Vigilant Managers117, Engaged Protector876

X2.How likely do you think it is that your child(ren) may encounter or be exposed to inappropriate sexual content or expiditet®
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Pragmatic Balancers are most likely to have children who have been exposed t0c.:a mazicer
Inappropriate content or exploitive online behaviors SANScHT=

N\
TYPES OF INAPPROPRIATE OR EXPLOITIVE ONLINE EXPERIENCE EXPOSURE
SEGMENTS
e Pragmatic '  Social Risk Vigilant Engaged
Balancerg A) Navigators(B) Managers(C) Protectors(D)
Interacted with someone who later seemed suspicious or not
they claimed to be 21% 22%C 18% 13% 24%C
Been contacted in a way that made them feel uncom:‘j?lrég?é 19% 210 15% 16% 19%
Been asked to keep an online interaction secret from ggl:?tr;t- 17% 20%BC 129 11% 16%
Received or been shown inappropriate sexual images or cor- 17% 19%B 10% 21%B 15%
Been asked to share inappropriate sexual phott}?: n?; e\-lll\(/jees 15% 16%3 7% 14% 17%5
Received threats of harm or disclosure if they did not share o
something explicit 15% 20%BCD 6% 9% 13%B
Been asked to share inappropriate sexual photos or VI?:?\(i)ISrgL (' 13% 16%BC 6% 7% 14%BC
No ¢ my child has not experienced any of these onli 43% 33% 53%A 54%A 49%A
52y Qi 1y2¢ 6% 7% 6% 7% 4%

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Pragmatic Balancer€13, Social Risk Navigator$08, Vigilant Managers117, Engaged Protector876
X3.To your knowledge, has your child(ren) ever experienced any of the following online?
155
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Segments differ strongly on what they prioritize when it comes to which apps or cu:a mazker
online activities to allow their children to use SARNSGEhTs

DECISION FACTORS FOR SOLUTIONS A

—

Pragmatic Balancers®) 18% 23% 20% 18% 22%
C BCD BC BCD
n \
©  Social Risk Navigators) 54% 9% 10% 16% 11%
Ll
= ACD
(_') —
Ll
% Vigilant ManagersC) 14% 11% 13% 49% 12%
B ABD
Engaged Protector&)) AR 18% 22% 22% 17%
AC BC ABC AB BC
m Who child can interact with m Type of app / content m Reputation/ trust of app m Ability to monitor activity = Importance to the child

Letters inBLUEHndicates significant difference at 95% confidence level

Base: Total 1014, Pragmatic Balancergl13, Social Risk Navigator$08, Vigilant Managers117, Engaged Protector876
R7.How important do you think each of the following factors are when it comes to choosing apps or other online activitigshitireéy?
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Vigilant Managers are very clear on the solutions that are and are not important to
them, with some solutions having high interest and some low, while S A MARKET
Pragma iIc Balancers have more similar levels of interest across solutions

PRIORITIZATION OF SOLUTIORSOBABILITY OF CHOICE A
SEGMENTS
Pragmatic Social Risk N Vigilant h Engaged
Balancers Navigators Managers Protectors

Parental Controls and Restrictio [l 65% 58% 70% 79% 67%
ReaiTime Alerts and Notification NN 62% 57% 63% 76% 63%
Content Filtering and Protectio I 59% 52% 63% 70% 61%
Privacy and Data Protectioll 57% 55% 55% 57% 61%
Emergency and Help Features for Child I 51% 51% 54% 52% 50%
Child Safety Education Todll 44% 49% 43% 32% 43%
Contact and Communication Contrdlls 44% 38% 60% 51% 44%
AlPowered Monitoring and Detectio N 43% 42% 42% 43% 44%
Activity Monitoring and Summaricllli 41% 44% 37% 37% 41%
ParentChild Communication Suppolllll 37% 43% 34% 28% 34%
Flexible Privacy and Control Settiniils 34% 36% 29% 32% 34%
Guided Support for Parentililil 22% 25% 19% 15% 21%

Base: thaJ 1014, Pragmatic palancefﬂlii, Social Risk Navigator$08, Vigilqnt Managers117, Engaged Protector876 . R R B R
V12 KSy Al O02YSa (2 aztdziazya G2 KStLI {SSLI &2 dzNWRdK aré you LIESSTINTERESTED if?y f Ay SX 2 KAOK |NB &2dz ah{¢ Lb¢Ow9{¢95 AYKDOPDPDPD

Copyright © 2026. SA Market Insights



Despite differing levels of interest between segments, the rank order of solutionsés-_: MASKET
similar across segments INSIGHTS

PRIORITIZATION OF SOLUTIORNSOBABILITY OF CHOIRENKING A
SEGMENTS
Pragmatic Social Risk N Vigilant h Engaged
Balancers Navigators Managers Protectors
Parental Controls and Restrictio [l 65% 1 1 1 1
ReaiTime Alerts and Notification NN 62% 2 3 2 2
Content Filtering and Protectio I 59% 4 2 3 3
Privacy and Data Protectioll 57% 3 5 4 4
Emergency and Help Features for Chilc [N 51% 5 6 5 5
Child Safety Education TodlE 44% 6 7 9 8 g
Contact and Communication Contrclls 44% 10 4 6 7 g
AlPowered Monitoring and Detectio N 43% 9 8 7 6 -
Activity Monitoring and Summaricllli 41% 7 9 8 9
ParentChild Communication Suppolllll 37% 8 10 11 10
Flexible Privacy and Control Settinill 34% 11 11 10 11
Guided Support for Parentililil 22% 12 12 12 12

Indicates higher >4 in position between groups
Base: thaJ 1014, Pragmatic palanceml& Social Risk Navigator$08, Vigilqnt Managers117, Engaged Protector876 . R R B R
V12 KSy Al O02YSa (2 aztdziazya G2 KStLI {SSLI &2 dzNWRdK aré you LIESSTINTERESTED if?y f Ay SX 2 KAOK |NB &2dz ah{¢ Lb¢Ow9{¢95 AYKDOPDPDPD
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However, when aligning the segments with the solution clusters, the majority of
Pragmatic Balancers prioritize Balanced Safety solutions

S MARKET
INSIGHTS

SOLUTION CLUSTERS A
SEGMENTS
. Pragmatic Social Risk Vigilant h Engaged
Balancerg /) Navigators(B) Managers(C) Protectors(D)
= Handson Controll 23% 16% 25%A 30%A 28%A
53% 66%BCD 45% 38% 46%
Automated Protectionl 24% 18% 30%A 32%A 26%A

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Pragmatic Balancer€13, Social Risk Navigator$08, Vigilant Managers117, Engaged Protector876
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Engaged Protectors are most likely to use these solutions currently S A MARKET

CURRENT SOLUTION USAGE A
SEGMENTS
Pragmatic Social Risk A Vigilant h Engaged
Balancerg A) Navigators(B) Managers(C) Protectors(D)
Parental Controls and Restrictio/llill 39% 26% 38%A 49%A 52%AB
Content Filtering and Protectio Il 32% 24% 26% 38%A 40%AB
Privacy and Data Protectioliliil 31% 19% 27% 37%A 42%AB
Activity Monitoring and Summariclllill 27% 22% 16% 26% 36%ABC
Flexible Privacy and Control Settinilllll 23% 20% 20% 21% 27%A
RealTime Alerts and Notification Il 22% 17% 20% 23% 28%A
Contact and Communication Contrdill 22% 20% 16% 29%AB 23%
ParentChild Communication Suppolllll 21% 19% 16% 14% 27%ABC
Al-Powered Monitoring and Detectiolll 20% 20% 13% 15% 22%B
Child Safety Education Todlll 19% 19%8B 11% 21% 22%B
Guided Support for Parentill 17% 17%C 11% 9% 21%BC
Emergency and Help Features for Child Bl 17% 17% 14% 13% 18%
L R2Yy QG dza$S | yiIl 14% 16%D 20%D 12% 9%

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Pragmatic Balancergl13, Social Risk Navigater$08, Vigilant Managers117, Engaged Protector876
V3.Some of these are currently available in the market and some are not. Which of these do you use on a regular basis, if any?
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Among challenges, Pragmatic Balancers are most likely to say they trust their
children to manage themselves; Engaged Protectors say they need to balance €54 MARKET
privacy with monitoring, and kids resisting / finding ways around controls

ONLINE SAFETY MANAGEMENT CHALLENGES A
SEGMENTS
Pragmatic Social Risk R Vigilant Engaged
Balancerg A) Navigators(B) Managers(C) Protectors(D)
. FElyOAy3 Yé OKAf R 36% 33% 33% 27% 43%AC
ag OKALR UK An%t%zflve taeusa?m% over5|g_ 26% 25% 18% 29%8 30%5
Children resist or find ways around contrdilllll 26% 24% 22% 20% 31%AC
| trust my children to manage themselv{ il 26% 32%BCD 19% 20% 24%
Lack of knowledge about available todilll 19% 18% 19% 15% 20%
Too timeconsuming to monitor / manag@ll 19% 20%C 13% 7% 23%BC
Differences in opinion with other adults managi 1%ty B 7% 17% 16% 16% 17%
Tools are too complicated to set up or ulill 15% 17%C 11% 9% 16%C
Lack of effective tool ] 14% 15% 11% 13% 15%
Unsure what risks to prioritiz{j 13% 13%C 12% 6% 16%C
Noneg no challengellll 17% 11% 19%A 29%AD 18%A

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Pragmatic Balancer€13, Social Risk Navigator$08, Vigilant Managers117, Engaged Protector876
B22 KF 4 FNB GKS YIAy OKFtftSy3asa &2dz FIOS Ay YlIylF3IAy3a &2dz2NJ OKAf RNByQa 2yt AyS alfSidek
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Engaged Protectors and Vigilant Managers take a wide range of steps to managg..:\ mazrer
GKSANI OKAf RNBYQa 2ytAYyS alfsShGeT t N} VDGR

ONLINE SAFETY MANAGEMENT ACTIONS TAKEN A
SEGMENTS
Pragmatic Social Risk R Vigilant Engaged
Balancerg A) Navigators(B) Managers(C) Protectors(D)
Talk regularly with my children about online safdii GG 45% 33% 43% 50%A 56%AB
Require my children to get my approval before n(:g\l:\:%ogﬂ%% aaspep_ 41% 3204 39% A4%A 50%AR
Set rules about which apps, games, or websites are alloj I 37% 26% 36% 44%A 48%AB
a2yAli2Nl Y& OKAft RNSy I 37% 26% 38%A 47%A 45%A
Use parental control software or ap i 36% 23% 31% 50%AB 48%AB
Set rules about when or how long my child can be on( I 34% 25% 29% 41%A 44%AB
Use builtin device controls (e.g., screen time, app restrictio | N 33% 24% 27% 36%A 44%AB
/| KSO1 Y& OKAf RNSBSy I 33% 24% 31% 37%A 42%AB
Restrict or disable certain features (e.g., chat, location sharj I 33% 24% 33% 48%AB 38%A
/| KSO1 Yé OKAft{ I 31% 24% 33% 43%A 35%A
Use content filters or safe search settin [ I 29% 20% 20% 38%AB 39%AB
Keep devices in shared / common areas of the hdlll 26% 21% 20% 26% 35%AB
NonecL R2y Qi Odz2NNBy it e [l 6% 8%D 6%D 9%D 1%

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Pragmatic Balancer€13, Social Risk Navigator$08, Vigilant Managers117, quaged Protector876 . ] o R 3 o R o
B42 KAOK 2F (GKS F2fft2gAy3a I OGA2yazr AT lyéd3x R2 &2dz OdaNNByidfe GF1S G2 YIrylFr3aS &2dN) OKAf RNByQa 2yt AyS arfsSiaek
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While all segments say they have regular or set times when they discuss online safety
with their children, about half of Social Risk Navigators and Practical S A MAZKET
Balancers only discuss it occasionally, when something comes up, or never

FREQUENCY OF COMMUNICATIONS WITH CHILD R
SEGMENTS
e Pragmatic '  Social Risk Vigilant Engaged
Balancerg A) Navigators(B) Managers(C) Protectors(D)
We haye & set meeting time to discl] 1196 7% 6% 159%AE 14%AE

We have ongoing / regular conversatio- 51% 40% 47% 56%A 64%AB

We have occasional conversatio- 28% 35%CD 33%CD 21% 20%
Only when something comes LI 7% 13%CD 10%CD 3% 2%
NeverI 3% 5%D 4% 5%D 0%

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Pragmatic Balancer€13, Social Risk Navigator$08, Vigilant Managers117, Engaged Protector876
B6.How often do you talk with your child(ren) about online safety and appropriate online behavior?
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Pragmatic Balancers discuss fewer topics than other segments; Vigilant Managers.
are more likely to discuss sharing personal content and Engaged Protectors to S5;A MAZKED
discuss scams / fake messages and suspicious links

TOPICS DISCUSSED WITH CHILD A
SEGMENTS
Pragmatic Social Risk R Vigilant Engaged
Balancerg A) Navigators(B) Managers(C) Protectors(D)
Being cautious when interacting with strangers on! | 49% 35% 53%A 60%A 5904
Talking to me or another trusted adult if somet\kllvipgnge_ 48% 34% 5496/ 56%/\ 60%4
Not sharing personal informatio I 46% 31% 549%A 61%A 56%A
Recognizing scams, fake messages, or suspiciou N 45% 34% 44% 46%A 57%ABC
Risks of sharing photos, videos, or personal confiliil 45% 31% 44%A 5905AR 56%AB
Risks of people pretending to be someone < 44% 31% 45%A 53%A 54%A
What to do if they see inappropriate or upsetting contcllll 24% 32% A7%A 53%A 52054
The importance of privacy settings and account secUlllI 42% 32% 44%A 43%A 5204/
Managing screen time or balancing onggﬁ \//it?gfsli_ 41% 30% 37% A8% 53%AR
How to handle bullying or negative interactions onlij il 41% 30% 43%A 40%A 53%AC
Being respectful to others onlinj Il 40% 32% 48%A 41% A7%A
I have not discussed online safety to&jﬁa(\;\gtnr“ 204 39D 204 4%D 0%

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Pragmatic Balancer€13, Social Risk Navigator$08, Vigilant Managers117, Engaged Protector876
B7.Which of the following topics, if any, have you discussed with your child(ren) regarding online safety?
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Only half of Pragmatic Balancers think their child would tell them if they WA MARKET
experienced something concerning online SARScnT=

WHO WOULD CHILD TELL A
SEGMENTS
Pragmatic Social Risk R Vigilant Engaged
Balancerg A) Navigators(B) Managers(C) Protectors(D)
Me / a parent or guardiar 67% 53% 64%A 74%A 81%AB
Friend [ 30% 31% 23% 22% 35%BC
Family member (other than parents / siblind i 30% 31%B 21% 36%B 30%
sibling I 20% 19% 19% 15% 25%AC
Teacher / school counselor or administral- 19% 18%B 11% 16% 23%B
Another trusted adult (e.g., coach, family frienjis 19% 18% 16% 14% 23%C
Report it through the app / game / etdil 14% 15% 9% 10% 16%B
Police or other authoritie. 12% 12% 11% 11% 13%
A help line or other support servi(. 11% 14%BC 4% 8% 11%5B
No onell 3% 5%D 4% A4%D 1%

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Pragmatic Balancer€13, Social Risk Navigator$08, Vigilant Managers117, Engaged Protector876
B10.If your child(ren) experienced something concerning online, who do you think they are most likely to tell?
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Children of Engaged Protectors have highest usage of the most popular apps, Wg MA ST
those of Vigilant Managers and Social Risk Navigators use the least A\ nsicHTs

APPS / PLATFORMS USED BY CHILDREN (1 of 4) R
SEGMENTS
Pragmatic Social Risk R Vigilant Engaged
Balancerg A) Navigators(B) Managers(C) Protectors(D)

(1) YouTube GG 829% 78% 74% 75% 90%ABC
(1) TikTok I 57% 59%5 46% 50% 60%B
(3] Roblox I 56% 49% 57% 56% 63%A
(3] Minecraft NG 55% 49% 53% 48% 63%AC
@ Fortnite GG 49% 44% 42% 46% 58%ABC
(1) Instagram NN 47% 46%B 30% 41% 54%ABC
(1) Facebook NG 44% 50%BC 31% 30% 46%BC
(5] ChatGP TN 44% 46%BC 27% 29% 51%BC

I 41% 40% 33% 33% 46%BC
© Call of Duty G 36% 37%B 20% 33%B 41%B
® Snapchat I 36% 34% 34% 29% 41%C

I 35% 33% 31% 26% 41%AC
@ Nintendo Games / Switc/ I 34% 32% 29% 32% 39%B
5] Google Gemin N 32% 33%BC 19% 21% 38%BC

I 31% 37%BC 11% 13% 36%BC
@ Grand Theft Auto (GTAINEEEEE 30% 30% 26% 26% 32%

I 29% 31% 28% 24% 30%

I 25% 22% 21% 20% 32%ABC

o Social Media Messaging 9 Gaming e Anonymous chat / Friend finding 6 Artificial Intelligence 6 Relationship / Personal e Betting / Prediction / Real Money

Base: Total 1014, Pragmatic Balancergi13, Social Risk Navigators08, Vigilant Managers117, Engaged Protector876 Letters in5L Utindicates significant difference at 95% confidence level

U2b¢ U20b.Which of these does your child(ren) use on a regular basis?
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Among the lessused apps overall, Pragmatic Balancers state that their kids are ug '&MARKET
several at higher rates than other segments INSIGHTS

APPS / PLATFORMS USED BY CHILDREN (2 of 4) A
SEGMENTS
Pragmatic Social Risk R Vigilant Engaged
Balancerg A) Navigators(B) Managers(C) Protectors(D)

. 17% 15% 11% 12% 21%ABC
(1) X (Twitter) HIEEE 17% 19%BC 6% 9% 19%BC
(3] Among UsIlllll 16% 16% 12% 19% 17%
(5] Microsoft Copilot Il 14% 16%BC 7% 6% 17%BC
(1) Pinterest Il 14% 12% 11% 12% 17%

. 14% 15% 10% 12% 14%
(1) Twitch M 12% 13% 12% 10% 12%

. 11% 16%BCD 4% 2% 11%BC
(5) Snapchat My AN 11% 11% 6% 6% 14%BC
(7] DraftKings il 10% 16%BCD 5% 4% 7%
(3] Steam Il 10% 10%C 10%C 3% 12%C
(7] FanDuellll 9% 13%BCD 3% 7% 8%B
® Reddit Il 9% 10%B 5% 5% 10%
(1] Threadslll 8% 8%B 2% 4% 11%BC
(5] Claude Il 7% 7%B 1% 4% 11%BC
(7] BetMGM Il 7% 9%BC 3% 4% 7%8B
(4] Whisper Il 7% 9%B 4% 7% 6%

6 Artificial Intelligence 6 Relationship / Personal e Betting / Prediction / Real Money

o Social Media Messaging 9 Gaming e Anonymous chat / Friend finding
Letters inBLUEndicates significant difference at 95% confidence level

Base: Total 1014, Pragmatic Balancergl13, Social Risk Navigater$08, Vigilant Managers117, Engaged Protector876
U2b¢ U20b.Which of these does your child(ren) use on a regular basis?
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Vigilant Managers and Social Risk Navigators claim lower usage among their chg[ NR=cer
this tier of apps also INSIGHTS

APPS / PLATFORMS USED BY CHILDREN (3 of 4) A
SEGMENTS
Pragmatic Social Risk R Vigilant Engaged
Balancerg A) Navigators(B) Managers(C) Protectors(D)
(4] Monkey Il 7% 9%BC 3% 3% 6%C
(5] CapCut Al tooldll 6% 7%8B 2% 4% 8%8
(4] Kik Il 6% 7%C 5% 1% 6%C
(4] Yubo Il 6% 6%BC 2% 2% 7%BC
(6] Tinder Il 5% 8%CD 5% 3% 4%
(5] Character. Al 5% 5%C 4% 2% 7%C
(6] Coffee Meets Bagelll 5% 8%BCD 3% 3% 4%
(4] Wink Hl 5% 7%BC 2% 3% 5%
(7] Caesars Sportsbooll 5% T%C 3% 3% 5%
(7] Polymarket ll 5% 5%RB 2% 3% 6%8B
(4] OmeTVHM 5% 6% 4% 3% 4%
(6] OnlyFansll 4% 7%BCD 3% 2% 3%
(4] Emerald Challl 4% 5% 3% 3% 5%
6 Bumble M 4% 6%B 1% 3% A%B
(7] Kalshill 4% 7%BCD 1% 2% 3%
(4] Wizz ll 4% 6%C 3% 1% 3%
(6] Badoo W 4% 4% 3% 3% 4%
o Social Media Messaging 9 Gaming e Anonymous chat / Friend finding 6 Artificial Intelligence 6 Relationship / Personal e Betting / Prediction / Real Money

Base: Total 1014, Pragmatic Balancergi13, Social Risk Navigators08, Vigilant Managers117, Engaged Protector876 Letters in5L Utindicates significant difference at 95% confidence level

U2b¢ U20b.Which of these does your child(ren) use on a regular basis?
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In the bottom tier of app usage, Pragmatic Balancers state higher usage of seveg:: MA ST
apps than other segments, especially Hinge and Plenty of Fish A NsSichTs

APPS / PLATFORMS USED BY CHILDREN (4 of 4) N
SEGMENTS
Pragmatic Social Risk R Vigilant Engaged
Balancerg A) Navigators(B) Managers(C) Protectors(D)

(6] Hinge B 4% 7%BCD 0% 1% 2%
(6] Match W 4% 5%C 4% 1% 3%
(6] Plenty of Fishll 4% 5%BC 1% 2% 3%
(6] OkCupidll 3% 4%B 1% 3% 2%
(4] Tor / Onion Browsell 3% 3%C 1% 0% 4%BC
(6] Grindr I 3% 4%B 1% 2% 2%
(5] Midjourney B 3% 4%BC 0% 0% 3%BC
(5] DALL-El 2% 3%C 3%C 0% 3%C
® Lemon8ll 2% 1% 2% 2% 3%
(1) Tumblr I 2% 2% 1% 1% 2%
(5] Replikall 2% 2% 2% 0% 2%
(1] Kick I 2% 1% 1% 0% 2%

I 2% 2% 2% 0% 2%
(5 ] Janitor All 2% 2% 0% 0% 2%

I 1% 1% 3%C 0% 2%
(5] Stable Diffusionl 1% 2% 0% 1% 2%
(1] BeReall 1% 1% 0% 1% 1%

o Social Media Messaging 9 Gaming e Anonymous chat / Friend finding 6 Artificial Intelligence 6 Relationship / Personal e Betting / Prediction / Real Money

Base: Total 1014, Pragmatic Balancergi13, Social Risk Navigators08, Vigilant Managers117, Engaged Protector876 Letters in5L Utindicates significant difference at 95% confidence level
U2b¢ U20b.Which of these does your child(ren) use on a regular basis?
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Reasons parents allow the use of risky apggy: haIf of Vigilant Managers and _
9y 3 ISR t NPUSOU2NBR at UKSe& ONHzZA UG U KSANECEK A
imEortant for social reasons and to help them Iearn how to navigate safely

REASONS FOR ALLOWING RISKY APP / PLATFORM USAGE A
SEGMENTS
Pragmatic Social Risk N Vigilant ) Engaged
Balancerg /) Navigators(B) Managers(C) Protectors(D)
I trust my child to make good decisiorlE 44% 38% 38% 50%A 51%AB
| rely on parental controls or safety tools to reduce riJilll 33% 24% 33% 43%A 39%A
We can manage the riskillilill 32% 26% 24% 32% 40%AB
It helps them learn to navigate the online world safdllll 28% 26% 18% 20% 35%ABC
LiQa AYLRNIFyG T2l 26% 25%B 12% 21% 34%ABC
| want to respect their independence or privadilillll 25% 26% 20% 18% 27%C
Most kids their age are using the il 25% 24%B 12% 18% 31%ABC
They need it for school or other activiticllll 23% 22% 16% 25% 24%B
It keeps them entertained or occupiclllll 21% 22%C 19%C 9% 23%C
LGQa KFENR G2 Y2yAd2N « M 17% 19% 12% 17% 17%
The benefits outweigh the riskl 15% 15%C 12% 6% 19%C
¢tKSeQff 6S SELRA&ASR G2 MM 14% 19%BCD 7% 6% 12%C
¢KSe g2dz R FSSt ¢ STIHE 14% 16%BC 8% 9% 14%
The risks are not that serious for my chill 11% 13%B 5% 8% 12%B
LQY y2i adNB K2g W 6% 9%BCD 4% 1% 6%C
I do not allow any risky apps or platfornfill 10% 9% 11% 16%D 8%

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Pragmatic Balancer€13, Social Risk Navigator$08, Vigilant Managers117, Engaged Protector876
U22.What are the main reasons you allow your child(ren) to use apps or platforms that have some risk related to their dythe safe
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S MARKET
INSIGHTS

Parents across segments generally fedllof these risks are likely

RISK LIKELIHOOD (VERY / EXTREMELY LIKELY / CHILDREN HAS ALREADY EXPERIENCED) A
SEGMENTS
Pragmatic Social Risk A Vigilant h Engaged
Balancerg /) Navigators(B) Managers(C) Protectors(D)
Excessive screen time or unhealthy usage halllllE 46% 46% 52%C 37% 46%
Exposure to content that is simply too mature for their 2 G 44% 45% 47% 38% 45%
Collection and use of personal data by apps or platfo I 44% 46% A47% 37% 44%
Exposure to inappropriate or explicit conte [ EEEEGEGE 44% 42% 45% 35% 47%C
Exposure to misleading or harmful informati(ilEE 43% 44% 45% 40% 43%
Online predators or groomin (I 42% 43% 46%C 33% 42%
Difficulty controlling or limiting online activity (e.g., acLideigi_ 41% A4%C 40% 28% 420%C
Being contacted by strangers or people misrepretsheer;/tigrge\_ 40% 40% 44% 349% 41%
Scams, fraud, or phishin I 39% 42% 36% 35% 39%
Cyberbullying or harassmerlllllll 39% 42%C 44%C 32% 37%
Exposure to harmful communities cr)]r{:1 ‘r:r%r?tgggr (gerzn?srﬁs)_ 39% 43%CD 39% 3204 36%
Sharing location informatior N 39% 39%C 38% 28% 41%C
Pressure from peers or others to engage in risky beha I 38% 41% 33% 33% 38%
Sharing their personal information with strangellll 36% 41%C 33% 28% 35%
[KENRY3 a2vS2aysS SCAS03 s 360 39% 32% 32% 34%

without their permission
Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Pragmatic Balancer€13, Social Risk Navigator$08, Vigilant Managers117, Engaged Protector876
R3.How likely do you think each of the following is to happen to your child(ren) when they are online?
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Vigilant Managers and Engaged Protectors feel prepared to prevent or respond to
serious online risk events if they happen; Pragmatic Balancers are least prepare@5;A MA=KET

with a third saying they would need help

N\
PREPAREDNESS
SEGMENTS
. Pragmatic Social Risk Vigilant h Engaged
Balancerg A) Navigators(B) Managers(C) Protectors(D)
| feel very prepared to prevent or respond to tl- 32% 19% 32%A 47%AB 42%A
| could manage this effectively in most situatio- 30% 23% 30% 26% 40%ABC

| could take some basic steps on my o. 18% 25%CD 21%D 16% 11%
| would need help from a professionl 8% 14%BCD 7% 5% 4%
| would need help from a trusted friend or advisl 7% 13%BCD 6% 5% 2%
6%CD 3% 1% 1%

| would not know what to d(l 3%

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Pragmatic Balancer€13, Social Risk Navigator$08, Vigilant Managers117, Engaged Protector876
R5.0verall, how prepared do you feel to prevent or respond to a serious online risk if it happened to your child(ren)?
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Engaged Protectors and Vigilant Managers are most familiar with the term child .= an mazicer
sexual abuse material (CSAM) SAKSiGHTs

N\
FAMILIARITY WITH CHILD SEXUAL ABUSE MATERIAL (CSAM) TERM
SEGMENTS
e Pragmatic '  Social Risk Vigilant Engaged
Balancerg /) Navigators(B) Managers(C) Protectors(D)
Extremely / Very familiar[ Y 50% 43% 40% 56%AB 60%AB
Extremely familiafiuy 20% 14% 19% 28%A 26%A
Very familiar 30% 29% 21% 27% 34%B
Moderately familiar 28% 32%D 33% 24% 24%
Not very familiar 12% 13%C 13% 7% 11%
Not at all familiar[JJlij 10% 12%D 14%D 14%D 5%

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Pragmatic Balancergl& Social Risk Navigaterxoq, Vigilqnt Managers117, ErlgagedAP\r\otectoréi?G . R . R 5 o
X1l 26 FEYATAFNI FNB &82dz ¢6AGK GKS GSNY GOKAfR aSEdzf Fo6dzaS YIFIGSNARFIf¢ 6a2YSiAyYySa OFttSR /{!a0K
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Engaged Protectors are most likely to talk with their children when something  cu: A mazxer
concerning happens; Vigilant Managers block the individual or content SARNSGEhTs

N\
PARENT RESPONSE TO INAPPROPRIATE OR EXPLOITIVE ONLINE EXPERIENCES
SEGMENTS
. Pragmatic Social Risk Vigilant h Engaged
Balancerg A) Navigators(B) Managers(C) Protectors(D)
Talked with my child about what happen_ 47% 37% 44% 54%A 61%AB
Blocked the individual or conterig 41% 32% 36% 61%AB 49%A
Reported the incident to a platform or service provic_ 37% 31% 31% 35% 48%AB
Adjusted parental controls or privacy settin_ 36% 32%B 18% 46%B 42%AB
Sought advice or support (e.g., professionals, on- 2704 2706 20% 17% 30%
resources)
Reported the incident to the polic- 25% 19% 20% 22% 35%AB
Reported the incident to the schodil 23% 22% 20% 22% 24%
Had another trusted adult speak with my chil il 22% 26% 16% 20% 19%
Something elsd 1% 1% 0% 4%BD 0%
No response; they handled it themselvei 2% 4%CD 2% 0% 1%

Letters inBLUEHNdicates significant difference at 95% confidence level

Base (Those whose child has had exposure to concerning or inappropriate interactionspIEgtBtagmatic Balancer248, Scial Risk Navigators45, Vigilant Managers46, Engaged Protectord 76
X4.When your child(ren) experienced concerning or inappropriate online interaction, what was your response?
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Pragmatic Balancers and Social Risk Navigators feel less confident about seeln% '&MARKET
signs that their child is experiencing something concerning online INSIGHTS

N\
CONFIDENCE IN RECOGNIZING AN INAPPROPRIATE OR EXPLOITIVE ONLINE INCIDENT
SEGMENTS
. Pragmatic Social Risk Vigilant h Engaged
Balancerg /) Navigators(B) Managers(C) Protectors(D)
| am very confident | would recognize- 35% 24% 31% 50%AB 45%AB
| could recognize most warning sig 29% 28% 20% 24% 33%B
| could recognize some warning sig 23% 29%CD 30%CD 15% 16%
I might notice something, but would be unsu  10% 15%CD 14%D 7% 4%
4% 6% 3% 2%

| would not recognize the sing 3%

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Pragmatic Balancer€13, Social Risk Navigator$08, Vigilant Managers117, Engaged Protector876
X5.How confident are you in your ability to recognize signs that your child(ren) may be experiencing inappropriate or étplaittiens online?

175

Copyright © 2026. SA Market Insights



| 2V OSNY F62dzi 0KS OKAfRQAa NBIFIOUAZY 2NJ I 02 dz
n MARKET

Engaged Protectors and Pragmatic Balancers when it comes to dealing with a S§A MAZKEL
concerning incident; Pragmatic Balancers have the widest set of obstacles

N\
OBSTACLES TO DEALING WITH INAPPROPRIATE OR EXPLOITIVE ONLINE EXPERIENCES
SEGMENTS
. Pragmatic Social Risk Vigilant h Engaged
Balancerg A) Navigators(B) Managers(C) Protectors(D)
| 2y OSNY toz2dzi ve O 24% 25%C 19% 15% 29%BC
Concern about overreactin- 23% 26%C 19% 16% 24%
Belief that my child would not tell me / would not want 2204 24% 24% 21% 20%
to know
Concern that others would judge my child or our fanfilil 15% 16%C 10% 7% 18%BC
Difficulty understanding the technology/platfor. 15% 18%BC 8% 6% 15%BC
Pressure from other parents to not disclose the situati- 14% 17%BC 7% 9% 14%B
Not knowing where to report il. 13% 15% 10% 12% 12%
Not knowing what steps to tak. 13% 13%C 13% 7% 14%C
Lack of time or attentior. 12% 16%BC 3% 6% 12%BC
Not knowing where to get heI;. 10% 10% 11% 5% 13%C
Nothing would make it difficu (i 33% 22% 32%A 50%AB 41%A

Letters inBLUEHNdicates significant difference at 95% confidence level

Base: Total 1014, Pragmatic Balancer€13, Social Risk Navigator$08, Vigilant Managers117, Engaged Protector876
X6.What, if anything, would make it difficult for you to address a situation involving inappropriate or exploitive onlingZonten
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Drivers of online safety preparedness vary significantly across parent segments €34 MA=KET

INSIGHTS

DRIVERS OF PREPAREDNESS A

. SEGMENTS

e Pragmatic Social Risk Vigilant h Engaged
Balancers Navigators Managers Protectors

L 4

m Communication

B Tech Experience

m Tool Usage

m Safety Mindset

® Tech Capability

Base: Totgl 1014, Pragmatic Balancergl13, Social Risk Navigators08, Vigilar]t Managers117, Enqaged Protector876 3
SNAGSNI Iyl feadAra dzaAy3d W2KyazzyQa wStldAgdS 2SA3KiGa YSGK2R2f 238
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SUMMARY

S-' MARKET
INSIGHTS

Online risk is now an everyday parenting challenge, not an edge case.

/| KAt RNByQa RAIAGEIE tA@0Sa alLly Ydz GALIX S RS
inappropriate content, harmful interactions and exploitation is a meaningful concern for
families.

Parents are engaged, but engagement does not always translate into
preparedness.

Most are taking some steps to manage safety, yet confidence and capability vary
considerably especially among less te@xperienced parents.

The hardest challenge is balancing protection with trust, privacy and
independence.

As children get older, effective safety becomes less about simply restricting access and more
about maintaining communication while helping children navigate risk themselves.

Parents expect online safety to be a shared responsibility.

They see themselves as the primary linelefense, butlso look to platforms and
technology providers for stronger builh safeguards, better controls, alerts and faster
intervention.

There is no onesizefits-all solution.

Families differ meaningfully in technical confidence, communication style, risk orientation
and preferred level of oversightpointing to a need for flexible, personalized approaches
that combine technology with education and paresttild communication.
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S MARKET
INSIGHTS

Sample Composition: Parent

Age gﬁﬁ Marital Status

Gender
Married, civil partnership or
. Under 35 20% cohabitating 0%
Male
50%
= = Single, divorced, or widowei 30%
C b
[ )
Female
49% 45+ 24% Employment af
v N r In fulktime paid employment 61%
Bringing up a family 27%
.. ©A . @
Race and Ethnicity Income o] Education =2 eam
i Seltemployed / freelance work / work
White (Non- Hispanic) 56% Less than $30,00( | 16% aa dsc;?heo?):gzsg?polglmq 3% for myself / running own busines = 8%
$30.000 to under $50.000 15% ey U Inb[IJart—tlme E?d em[:IJIOyment 8%
: : 9 nable to work due to longerm
Hispanic 0% $50.000 to under $75.00( 19% equivalent 20% illness or disability %
1 1 : . . 0
African American ot 19% Some college ol 16% ixbetiwoen lohs ¢ looking for WO 136
Black $75,000 to under $100,00(" 14% university Studying / retraining / a studen’ 5%
$100,000 to under : . ; .
0 ' 18% Associate degree | Unpaid fulltime caregiver / carer. 5%
Anotherrace: 4% $150 003150’030 vocational qualification 1A e dl 25
, $;%gr2)0%r 13% orking unpai b
. e 0, y A A 0 . g
Asian or Pacific Islande 3% $200,000 to under w04 . OKSft 2N, 22% Pursuing own goals 2%
$250,000 : 0
American Indian of 2% Graduate degree 26% St ol
$250,000 or more, 2% g Doing military service 1%

Alaskan Native

Base: Total 1014
S02 Please record your gend&04 What is your age?505.Which of these categories best represents your total yearly household inc8@&Are you from Spanish, Hispanic or Latino background / ori§®?What is your race™3.What is your marital status?,

D1. Which of the following describe you?2.What is the highest level of education you have completed?
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Sample Composition: Household CiA\ MARKET

INSIGHTS

©
S Area
Southeast. 30% Urban - 46%

Mideast . 20% Suburban - 35%

Far Westl 15% Small townI 4%
p O
# People in Household & Southwestl 12% RuraII 15%
2 I 129% —
Great Lakei 11% Type of Home

26%
4 . ’ SingleFamily, Standalone Hou- 74%

New Englandl 4%

4 - 35% Apartment. 18%

Attached House, Townhouse 1 6%

i 0,
Plamsl 4% Condo

Movable Dwelling| 1%
2%

Rocky Mountain

6 or more I % Other ‘ 1%

Base: Total 1014
S08.In which region of the country do you liv&8.Which best describes the type of area where you ID&?in which type of residence do you livie2,Including yourself, how many people live in your household?

Copyright © 2026. SA Market Insights




Sample CompositionChildrenin Household CEIA\ MARKET

INSIGHTS

Gender of Children Type of School
Public school 73%
[ ]
Male 62%
Private school 21%
- /'
Ages of Children ot
5 and under 24%
6-8 30%
Homeschooled 7%
9-12 46% (]
Female 58%
13-15 43%
16-17 27% Charter school 5%

18 and older 8%

Base: Total 1014
S10What are the ages of the child(ren) in your househd®? Please record the gender(s) of the children in your household between the ageg DE6What type of school(s) does your child(ren) attend?
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An analytic method called Latent Class Cluster Analysis was used to uncover un'gu_f&MARKET

parent segments

INSIGHTS

Classification

Number of
Segments

Alternative
Methods

Modelling
Assumptions

Mixed Scale
Types

Speed

Outcome
Variables

LATENT CLASS SEGMENTATION A

Latent Class Cluster Analysis (LCCA) Traditional (FactorCluster Analysis)

} Probability based classification into clusters based upon membership probabilities estimated directly QMes arbitrary distance or dtbc scales

the model

} Diagnostics, such as the Bayesian information criterion (BIC), allow estimating the correct / optimal

} No statistical assistance in determining the number of segments
number of segments

LCCA picks up observations plus elements not observed in the data; LCCA models differ from the tr di&'onal .
} . ; . . ‘ annot handle unobserved variables
by including one or more discrete unobserved variables

} LCCA models do not rely on traditional modelling assumptions (linear relationship,

normal distributiop, . . . . .
homogeneity. etc.) B Assumptions often violated in practice to develop solution

} Allows all variable types (nominal, ordinal, continuous or any mixture) along with variables which havP Onlv continuous
missing information y

} Cluster and covariate (demographic) profiling can be done simultaneously and help improve the assivnSmgments must be described at a second stage using Discriminant
of people to clustersfaster and no second stage Analysis or other related method

} Can be included in the model (i.e., likelihood purchase for different segments, in a customer segmelitag%rﬁnot be included in the model
study)
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VARIABLES DRIVING SEGMENT CLASSIFICATION SAN

N\
DETERMINANTS OF SEGMENTAFWNAT DRIVES SEGMENT CLASSIFICATION
N\ N\ og
Tech Confidence and Controls {é%« Risk and Safety Orientation Communication and Engagement =N
I rely on others to set up or manage technology for me Very low Low Moderate High Very high | set clear rules and expectations about what is allowed
| can use devices and apps, but rarely change settings risk risk risk risk risk . . . .
- - - - — I monitor and guide their behavior as needed
| can adjust basic settings (e.g., privacy, notifications) ) o
I regularly manage devices, apps, and settings on my own | have not given much thought to online safety for children I have open conversations and encourage them to make good decisions
| set up, customize, and troubleshoot technology for myself and others I mainly step in when issues arise

I am somewhat aware of online risks, but do not take specific actions toI rely on my child(ren) to manage their own behavior

| do not use any tools and have not tried any manage them

L F“az. y?ﬁ dzas dz22t é_ é_é_él' dzas GKSe& Rz, .. - = u = = . I do not typically address this directly
| use basic builin controls (e.g., screen time limits) | pay attention to online safety and have some basic rules or controls i
| use multiple tools but in a limited way place
| actively use and customize multiple tools to manage safety I am very focused on online safety and actively monitor or manage my They would definitely not come to me
\ OKAf RNBYyQa 2ytAYyS | OuAdAuEe They would probably not come to me
Online Exploitation Exposure @] | am extremely proactive about online safety and take extensive steps They might come to me

to protect them online
This has already

They would probably come to me

Not likely Notvery Somewh Very Extremel They would definitely come to me

at all likely  atlikely  likely y likely happirr‘]‘ﬁg to my _ - - o \

Solution Decision Priorities = _ . .
Received or been shown inappropriate sexual images or content - Something | saw in the news or media
Been asked to share inappropriate sexual photos or videos of themselves How important it is to the child Something that happened to my child
Been asked to share inappropriate sexual photos or videos of other children . .

il i i Something that happened to another child

Been asked to keep an online interaction secret from parents or adults eIy 0 Galrial i ey Aty 9 ppe
Been contacted in a way that made them feel uncomfortable or unsafe Reputation / trust of the app, site, or game SENSEL 7 UL (UEENEE
Interacted with someone who later seemed suspicious or not who they claimed Routine parenting conversations
b . . . _ VPR G TR N2 SeiEnt L R2yQd GaLROIffa AYAGALGS (KSas 02y¢
Received threats of harm or disclosure if they did not share / do something . . .
explicit Who my child can interact with My child brings it up / has questions

T4.Which of the following best describes your experience with technology (e.g., devices, apps, s@firfgf?A OK 2 F (GKS F2ff2gAy3 0Sald RSAONAOGSA &2 dzNJ TOOWNE oW mazirSk d@ Fou thigkFdurschild(@n) ¥ | y | 3
exposed to when online (using the internet, apps, smart devices, &t.yPhich of the following statements best reflects your views regarding online safety for your child§gerydjch of the following statements best describes how you approach conversations about online
safety with your child(ren)B9.How likely do you think your child(ren) is to come to you if they experience something concerningBihliM¢RAat prompts conversations about online safety with your child(re¢§How likely do you think it is that your child(ren) may

encounter or be exposed to inappropriate sexual content or exploitation onkB8ePo your knowledge, has your child(ren) ever experienced any of the following online?, R7. How important do you thitiledattbvaihg factors are when it comes to choosing apps or other
online activities used by children?
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Segmentation Dimensions CEA MARKET

INSIGHTS

N\
SEGMENTATION DIMENSIONS: VARIANCE FROM AVERAGE
SEGMENTS
. A Social Risk ‘. . N\ A
Pragmatic Balancers . Vigilant Managers Engaged Protectors
Navigators
| regularly manage devices, apps, and settings on my -8% H 4% 1 3% 1 M 11%
Tech Confidence and | set up, customize, and troubleshoot technology for mys
Controls and others -13% Il -3% 1 1 3% B 14%
| actively use and customize multiple tools to manage sa  -20% Il -9% M B 20% Bl 18%
Perceive low or very low level of risk when children : A0 o o o
Risk and Safety online 4% 1 | 3% | 11% 0%
orientation | am extremely proactive about online safety and ta
extensive steps to protect them onlin -13% I 4% 1 . 21% 9%
| set clear rules and expectations about what is allow -15% Il I 2% M 12% M 12%
&n o
5% Communication and Children would definitely come to me with concert  -20% Il 0% | . 21% m 15%
Engagement
Conversations prompted by: Routine parenting discussi -19% Il 1 3% 1 4% Bl 18%
1 Unlikely child will be exposed to inappropriate sexual cont -49 9 9 -19
@ Online Exploitation V e ——— | oL e — =
Exposure Child has been exposed to specific types of inappropriat:
: exploitive online expen%nce W 10% 9% M -10% 6% N
i . Who the child can interact with is important in choosing af 5% 1 B 31% 8% N 1% |
o8 Solution Decision
w . o e . .. . . . .
Priorities Ability to control / monitor activity is important in chggsén 5% B 7% B E 26% 1% |

Base: Total 1014, Pragmatic Balancerg13, Social Risk Navigater$08, Vigilant Managers117, Engaged Protectocs376 L . . . o ~

T4.Which of the following best describes your experience with technology (e.g., devices, apps, s@firfgfi?A OK 2F (KS F2ff26Ay3 06Sad RSaONRO6SaA @& 2 dzNJ ToOweNE yow maz ik d@ Fou thigkgdurchild(@n) ¥ | v | 3
exposed to when online (using the internet, apps, smart devices, &t.)Phich of the following statements best reflects your views regarding onlin